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FENDER® ANNOUNCES AMERICAN
DESIGN EXPERIENCE; INNOVATIVE
DIRECT-TO-CONSUMER PROGRAM
ALLOWS ANYONE TO PERSONALLY

DESIGN GUITARS & BASSES
ICONIC MUSICAL INSTRUMENT MANUFACTURER FIRST IN

INDUSTRY TO PROVIDE PROGRAM THANKS TO COMPANY’S
MODULAR DESIGNS

SCOTTSDALE, Ariz. (March 18, 2014) — Fender is pleased to announce the American

Design Experience, an innovative new offering on Fender.com that allows consumers to

design electric guitars and basses based on Fender’s iconic instruments – the Telecaster ,

Stratocaster , Precision Bass  and Jazz Bass  guitars. Consumers’ personalized designs

are then built by hand in Fender’s flagship Corona, Calif.-based facility and delivered to

their door within 90 days.

®

® ® ®

The Fender American Design Experience began in 2011 at the Fender Visitor Center in

Corona, located adjacent to Fender’s factory. There, consumers have been able to hand-

select instrument bodies and necks, and personally design their own unique instrument,

before having it built and delivered to them within a matter of months. Now, Fender is able

to provide this program only to people throughout the United States via an innovative

digital platform configurator tool on its website at www.fender.com/american-design.

Several professional artists have designed their own personalized instruments with the

American Design Experience, including Neon Trees’ Branden Campbell, The Cult’s Billy

Duffy, thenewno2’s Dhani Harrison, Joe Robinson, and Taylor Swift’s Amos Heller.

Consumers can view these artists’ personal designs, and others’, on Fender’s website for

design inspiration.
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"This is an opportunity to create something that is at once iconic and uniquely yours,” said

Heller. … “The (American Design Experience) allows me to express myself not only with my

playing, but with the design of the instrument itself.”

Company founder and music industry innovator, Leo Fender, created some of the most

successful and beloved instruments of the 20  century thanks, in part, to his steadfast

dedication to an instrument’s form and function, which ultimately led to their unique

modular designs allowing players to modify various elements of their instruments quickly

and easily.

th

"I've always loved the vintage hot rod vibe that Fender brings with their guitars,” said

Campbell. “I've often had to buy two different basses to piece together all the features I

wanted. Now, I have the option to get what I want the first time.”

Within the new online offering, there are multiple options – including body and neck woods

and designs, color finishes, pickup and electronics configurations, and more – that lead the

user to more than a million potential design outcomes.

“We live in an era of personalization, and few things make a greater statement about

people than the music they listen to – your music and how it represents your individual

identity,” said Justin Norvell, vice president of Marketing for Fender. “Fender’s entire

existence embodies that very concept, because its instruments have always been modular

in construction, which has always made them ideal for individual personalization. And the

online American Design Experience is the next level of that whole concept – built to an

individual player’s specs straight from the factory floor.”

Fender American Design Experience instruments are backed by the company’s limited

lifetime warranty, and come with an upgraded hardshell case, a certificate of authenticity

with a dedicated serial number, an official Fender product manual, a collectible American

Design Experience booklet, strap, polishing cloth, instrument cable and adjustment

wrenches.

Consumers are encouraged to share their personal instrument designs with their friends on

Facebook, Twitter or Google+, or save their designs to be built at a later date. For more
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information and to begin designing a Fender American Design Experience instrument, visit

www.fender.com/american-design.
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CONTACT DETAILS

COPY LINK

https://fender.pr.co/271492-fender-announces-american-design-experience-innovative-

direct-to-consumer-program-allows-anyone-to-personally-design-guitars-amp-basse/

ABOUT FENDER

Since 1946, Fender has revolutionized music and culture as one of the world’s leading

musical instrument manufacturers, marketers, and distributors. Fender Musical Instruments

Corporation (FMIC)–whose portfolio of owned and licensed brands includes Fender®,

Squier®, Gretsch® guitars, Jackson®, EVH®, Charvel®, Bigsby®, and PreSonus® – follows a

player-centric approach to crafting the highest-quality instruments and digital experiences

across genres. Since 2015, Fender’s digital arm has introduced a new ecosystem of products

and interactive experiences to accompany players at every stage of their musical journey.

This includes innovative apps and learning platforms designed to complement Fender

guitars, amplifiers, effects pedals, accessories, and pro-audio gear, and inspire players

through an immersive musical experience. FMIC is dedicated to unlocking the power of

musical expression for all players, from beginners to history-making legends. In 2026,

Fender celebrates 80 years of giving artists “wings to fly,” carrying on the vision of its

founder, Leo Fender, and connecting players through a shared love of music.

GLOBAL MEDIA INQUIRIES
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press@fender.com
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