Vitality Al

Vitality Al, developed with Google,
is transforming insurance by
empowering millions worldwide to
live healthier longer lives.



Until now, delivering health improvements at scale has been difficult,
with recommendations often being too generic to be effective. Vitality Al
changes that by setting a new standard through personalised, actionable,
data-driven health insights; and in turn creating a step-change for how
health and life insurers can increase customer engagement and improve
actuarial outcomes.

Key challenges in delivering
personalised health insights
at scale

Vitality Al, developed with Google,
overcomes these barriers

Massive amounts of computing power Vitality harnesses Google Cloud’s Vertex Al platform and Gemini Al models.

and sophisticated technology is needed
to integrate and analyse the vast amount
of data available.

By bringing together Google’s technology and Al capabilities, and our unique data sets and
understanding of behaviour change, we will have a never-before-seen capability and understanding
of a person’s health

Too often, health insights and A simple, intuitive, and engaging user experience.

recommendations lack impact, as
the user experience is unintuitive and
doesn’t drive regular engagement.

The Vitality app allows us to deliver precise and personalised health improvement actions at scale,
with the dual-ring design providing a simple mechanism for members to track and complete their
weekly goals.
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