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PRESS RELEASE
 
The Smithy Effect: A Name Borrowed from TV,
A Life Rooted in Koh Yao Yai

Inspired by a sitcom character and shaped by community and nature, Anantara Koh Yao Yai’s Island Insider finds luxury in simplicity.
Bangkok, 25 September 2026: In the sun-drenched stillness of Koh Yao Yai, hornbills sweep across Anantara Koh Yao Yai Resort & Villas' lobby and ghost crabs trace the shoreline. Sitting between Phuket and Krabi, this lightly developed island of coconut plantations, macaque-filled forests and fishing villages is home to Smithy. To travellers arriving from the high-pressure hum of big cities, he is the Senior Recreation Manager; to islanders, he is simply a neighbour who eats where they eat and moves through his day as they do.
In fact, Smithy’s identity has always been on the move, evolving as fluidly as the Andaman tides around him. Born Hamid, then Mitr, then Smith, he finally became “Smithy” after a group of travellers in 2013 affectionately borrowed the name from a beloved British sitcom. Funny, approachable and slightly chaotic, the builder from Essex has become an unlikely bridge between him and his guests.
“It’s a great icebreaker, especially with UK guests. They often laugh and mention the character from Gavin & Stacey. It creates a shared moment of humour that makes them feel right at home.”
This ease, this shedding of formality, is intentional. “If you make things too complicated,” he says, “you lose the authenticity.” True to form, Smithy’s office is as informal as it gets: a breezy landscape of mangrove canals, rubber plantations and floating fishing farms. 
Before any guest even steps onto a trail, Smithy and his team have already spent days assessing it: talking to villagers, tracing old footpaths, testing routes and experimenting with different approaches to see what makes the journey truly unique. Only then do they walk it themselves, moving through lush vegetation and climbing steadily upward until they reach a spot so hidden that even islanders might not know it exists. From pocket beaches with family-run coconut shacks to panoramic summits, every experience captures the true spirit of Koh Yao Yai.
Smithy also makes sure the resort’s senior management steps out of the boardroom. He once held an executive meeting at the summit of a new trekking route at sunset, sharing iced chocolates and biscuits to ensure the moment felt just right. In his world, meaningful work happens not between four walls but in village coffee shops run by grandmothers, surrounded by buffaloes, goats and the scent of woodsmoke. This is where he meets with the fishermen of Hin Kong Bridge and the batik workshops artisans, building relationships that help him shape experiences from the ground up. By understanding the community at its source, he can present a truly authentic journey to guests.
“Our language is simple. We don’t sit there discussing margins or profit targets. We talk about how to make an excursion sustainable and how to protect the environment.”
This purpose-led mindset was shaped through years of volunteering. With Starfish Volunteers, Smithy mixed cement alongside monks to build a crematorium and worked in local nurseries, learning the value of community and humility. Today, those lessons inform the adventures he curates at Anantara, from sidecar drives through local settlements to reflective Vipassana journeys. He recalls a UK couple moved to tears during a session on Buddhism.
“Seeing them leave their holiday with that sense of inner peace is exactly why I love what I do. We didn’t just give them a room; we gave them an unforgettable journey.”
As Anantara celebrates its 25th anniversary, Smithy looks toward the next generation, hoping to nurture the passion and skills needed to carry this ethos forward. He is planning a Cultural and Natural Conservation Club for local children as a way to ensure Koh Yao Yai’s gentle soul endures. For an island that was barely on the radar a decade ago, the idea is new, but its rising popularity makes protecting its identity more important than ever.
“I truly believe we have to plant the seeds while we can.”
Follow the journey at anantara.com/25th-anniversary.
-End-
About Anantara Hotels & Resorts 
A luxury hospitality brand for modern travellers, Anantara Hotels & Resorts connects guests to genuine places, people and stories in some of the world’s most extraordinary destinations. Each Anantara embraces the surroundings and culture of its destination, creating unforgettable memories for every guest since 2001. From city to sea and desert to jungle, Anantara delivers heartfelt, Thai-inspired hospitality at its over 50 hotels and resorts across Asia, Europe, Africa, the Middle East and the Indian Ocean. 

Anantara Hotels & Resorts is a Minor Hotels brand and recognises its guests through one unified loyalty programme, Minor DISCOVERY, part of GHA DISCOVERY. 

Visit anantara.com for more information, and connect with Anantara on Facebook, Instagram, TikTok, X and YouTube.



About Minor Hotels 

Minor Hotels is a global leader in the hospitality industry with more than 640 hotels, resorts and branded residences across 67 countries. The group crafts innovative and insightful experiences through its hotel brands including Anantara, Elewana Collection, The Wolseley Hotels, Tivoli, Minor Reserve Collection, NH Collection, nhow, Avani, Colbert Collection, NH, Oaks and iStay, and a diverse portfolio of restaurants and bars, travel experiences and spa and wellness brands. With over four decades of expertise, Minor Hotels builds stronger brands, fosters lasting partnerships, and drives business success by always focusing on what matters most to our guests, team members and partners. 

Minor Hotels is a proud member of the Global Hotel Alliance (GHA) and recognises its guests through one unified loyalty programme, Minor DISCOVERY, part of GHA DISCOVERY. 

Discover our world at minorhotels.com and connect with Minor Hotels on Facebook, Instagram, LinkedIn, TikTok and YouTube. 
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