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PRESS RELEASE
Anantara The Palm Dubai Resort Advances Food-Waste Reduction and Resource Efficiency

Across its Thai-inspired island setting on Palm Jumeirah, Anantara The Palm Dubai Resort measures responsible progress through food-waste reduction, circular-economy practices and more efficient use of resources. The programme reaches every part of the resort's operation, from 293 rooms and villas and seven restaurants and bars to a 400-metre private beach.

Food-waste reduction
Food waste is a central focus. In 2024, the resort became the first hotel in the Middle East to receive Gold certification from The PLEDGE on Food Waste, progressing to All-Star status in 2025. Training for 50 team members supported the equivalent of 18,000 meals saved and prevented nearly 10,000 kilograms of carbon emissions. Since a structured waste-diversion programme began in 2021, annual diversion from landfill has risen from 6% to more than 60%.

Waste diversion and lower single-use plastic
Behind the scenes, an onsite water-bottling plant eliminates more than 1.1 million single-use plastic bottles each year. In 2024, food-waste digestion, garden-waste composting and the recycling of glass, plastic, paper and cardboard diverted more than 293 tonnes from landfill. Linen and slippers are donated, while soap, coffee pods, textiles and electronic waste enter dedicated reuse or recycling streams.

Fresh produce, energy and water
Fresh ingredients begin close to the kitchen. A 40.5-square-metre hydroponic farm produces up to 11 kilograms of pesticide-free, non-GMO herbs and leafy greens each day, with more than 130 varieties supplied to the resort's chefs. Solar thermodynamic water heaters and a Building Management System support more efficient regulation of cooling, lighting and water flows.

Certifications and community links
Progress is independently recognised through Green Growth 2050 Platinum certification, The PLEDGE on Food Waste All-Star status and Silver recognition in the Dubai Sustainable Tourism Stamp for 2023 and 2024, awarded by the Dubai Department of Economy and Tourism. The resort is also a signatory to the UNESCO Sustainable Travel Pledge and partners with the Special Needs Future Development Center on inclusive community initiatives.

"Our certifications and operating results give us clear measures of progress," said Michael Robinson, General Manager of Anantara The Palm Dubai Resort. "They show where food-waste reduction, waste diversion and resource-efficiency measures are delivering practical results, and where we need to keep improving."

For further information or reservations please visit www.anantara.com/en/palm-dubai, call +971 4 567 8888 or contact dubaipalm@anantara.com.

-Ends-
About Anantara The Palm Dubai Resort
Anantara The Palm Dubai Resort is a Thai-inspired island escape on the eastern crescent of Palm Jumeirah, approximately 45 minutes from Dubai International Airport. The family-friendly beach resort with Tuk-Tuk Kids' Club and Chill Teens' Club has 293 rooms and villas, including lagoon access rooms that offer swim-up resort living and 18 One Bedroom Over Water Villas, Dubai's only over water villas. Key amenities include three temperature-controlled lagoons, a 400-metre private beach, seven restaurants and bars and Anantara Spa. A peaceful haven away from the bustle of Dubai, the resort is suited to families looking for a beach-resort vacation and couples celebrating a special occasion or looking for an adults-only experience in Lotus Lagoon rooms.
Visit anantara.com for more information, and connect with Anantara The Palm Dubai Resort on Facebook, Instagram, TikTok and YouTube.
About Anantara Hotels & Resorts
A luxury hospitality brand for modern travellers, Anantara has connected guests to genuine places, people and stories in some of the world’s most extraordinary destinations since 2001. Each Anantara embraces the surroundings and culture of its destination to create unforgettable memories for every guest. From city to sea and desert to jungle, Anantara delivers heartfelt, Thai-inspired hospitality at its over 50 hotels and resorts across Asia, Europe, Africa, the Middle East and the Indian Ocean.
Anantara is a Minor Hotels brand and recognises its guests through one unified loyalty programme, Minor DISCOVERY, part of GHA DISCOVERY.
Visit anantara.com for more information, and connect with Anantara on Facebook, Instagram, TikTok and YouTube.
About Minor Hotels
Minor Hotels is a global leader in the hospitality industry with more than 640 hotels, resorts and branded residences in operation and committed development across 67 countries. The group crafts innovative and insightful experiences through its hotel brands including Anantara, Elewana Collection, The Wolseley Hotels, Tivoli, Minor Reserve Collection, NH Collection, nhow, Avani, Colbert Collection, NH, Oaks, and iStay, as well as a diverse portfolio of restaurants and bars, travel experiences, and spa and wellness brands. With over four decades of expertise, Minor Hotels builds stronger brands, fosters lasting partnerships, and drives business success by always focusing on what matters most to our guests, team members and partners.
Minor Hotels is a proud member of the Global Hotel Alliance (GHA) and recognises its guests through one unified loyalty programme, Minor DISCOVERY, part of GHA DISCOVERY.

Discover our world at minorhotels.com and connect with Minor Hotels on Facebook, Instagram, LinkedIn, and YouTube.

For media enquiries, please contact: 

Konstantia Bagiourouki
Director of Marketing & Communications 
Anantara The Palm Dubai Resort 
T: +971 569 938 509
E: kbagiourouki@anantara.com
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