What Travellers Want Most from
Loyalty Programmes in 2026
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REWARDING LIFE’'S JOURNEYS
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Travel to grow and see

the world differently
Highest in: Japan 91%,
China 90%, ltaly 88%
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7 Travel
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Top Motivations
Family time
O/ Cultural discovery and Curiosity 30%
O  Bucket list trips 18%

Shifting
from escape Extend work trips

Highest in: China 87%,
India 81%, Singapore 81%
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Top Pain Points

Logistics and planning complexity
- Poor service and communication

-~ Unmet expectations

2 Loyalty
Programme

Driving hotel choice and
booking channel

84%

Say loyalty drives hotel choice
UAE 91%, Singapore 88%, Japan 87%
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87%

Prefer hotels with a global loyalty programme
India 93%, Japan 91%, Singapore 91%

Most Valued Programme Attributes Most Liked Loyalty Perks
Generosity Japan 60%, Singapore 60% | EGcIINININNEGEGE 48% | Hotel benefits 55%
Simplicify Japan 25%, Canada 23% [ 16% il Sfleiels ST%
' o Ease of earning and spending rewards  49%
Transparency Spain 27%, UAE 20% - 16% Number of hotels and locations 46%
Uniqueness |ndia 23%, China 16% . 7% Feel Valued/imponanf 40%
/
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3 Partnerships

Adding value beyond the stay

4 A

Powering personalised,
seamless experiences

Value Al-powered
features
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Want partner benefits

e.g. airline miles exchange
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Strongest
*) China
& dis
— Thailand
= UAE

Market Breakdown

Lowest
76% & usA 35%
62% 8% United Kingdom 36%
62% & Germany 36%
58% £ Australia 38%

Q1 2026 Loyalty Research was conducted by Global Hotel Alliance in collaboration with Bond Brand Loyalty. 9,175 member responses were collected with analysis af a g{cbaﬂevel- by tier, quuri
non, and for top markets: Australia, Canada, China, Germany, India, Italy, Japan, Singapore, Spain, Thailand, UAE, UK and USA.




