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PRESS RELEASE

Minor Hotels Travel Trends Report Reveals Optimism 
and Travellers’ Search for Connection in 2026

Bangkok, 1 December 2025 – Travellers are rethinking how they move through the world, seeking multidimensional experiences that resonate emotionally, relationally and spiritually, finds a new report published by global hospitality leader Minor Hotels. 
Released today, the inaugural Minor Hotels Travel Trends Report, entitled ‘Travelling Deeper: A Search for Lasting Connection’, explores various dimensions of connection – to others, oneself and destinations – and illustrates the shift for hotels from simply delivering service to helping guests find meaning through their journeys. 
Dillip Rajakarier, Group CEO of Minor International, parent company of Minor Hotels, commented on the report’s launch, “Today’s travellers want more than destinations, they want stories, connections and meaning. Our trend report reveals a growing appetite for authentic engagement and conscious travel choices. For Minor Hotels, this is an invitation to continue shaping experiences that prioritise wellbeing and cultural depth, ensuring every journey offers something truly memorable.”
Optimism for 2026
Despite ongoing economic uncertainty, the report finds that people continue to prioritise travel in the year ahead. The outlook for 2026 is overwhelmingly positive, with 94% of respondents expecting to travel as much or more in the coming year, with one-third planning more trips than in 2025. Ninety-four percent plan to spend the same or more on travel in 2026, with almost half (47%) intending to increase their travel budgets. Luxury travellers are nearly twice as likely to travel more in 2026 compared to all respondents, with 61% expecting an increase in frequency. 
The ROI of R&R
Travellers are prioritising quality over quantity, seeking experiences that deliver personal value rather than simply more trips. While travellers remain optimistic for the year ahead, affordability remains a leading factor shaping plans for 53% of respondents, followed by seasonality (42%), ease of travel (40%) and time (40%). 
Over half of respondents (53%) book their travel within three months of departure, showing a willingness to clear their schedule at short notice or to wait for greater clarity amidst ongoing uncertainty. Hotel websites dominate as the most utilised planning tool for 80% of travellers, ahead of personal recommendations (35%) and online travel agents (29%). At the same time, emerging technologies, such as generative AI chatbots, are now used by 12%.


Connection to Others: Travel Buddies Wanted
In 2026, travel is about togetherness with multi-generational escapes, shared adventures and private stays defining the year ahead. Nearly all respondents plan to travel with companions, led by partners (66%), immediate family (46%) and friends (32%). Quality time matters most, with 86% citing it as a key priority when planning their leisure trips. The most meaningful shared moments are also the simplest, with dining together (67%), relaxation (54%) and cultural activities (55%) chosen as the preferred experiences to share with travel companions. There is also a clear preference for keeping activities within their group, with over half of all respondents (56%) opting for group activities exclusively with their travel companions.
The Self in Transit: Mapping the Inner World
Even on group journeys, travellers are carving out space for solitude and nature to recharge. Seventy-one percent of respondents agree that taking a break from technology, social media or work during their travel is important for their personal wellbeing. Forty-four percent plan to integrate more wellness or mindfulness into their trips, rising to 73% among those already engaged in wellness practices. Spa treatments lead as the top-choice activity (75%), followed by nature-based experiences (59%) and fitness (49%). More than a third (37%) make time for themselves even when travelling with others.
Connection Through Taste
Culture is discovered through flavour, with food the primary gateway for 85% of travellers, followed by historic architecture (71%) and nature (65%). Local immersion influences destination choice for 83%, with 79% favouring independent exploration of a destination and 44% opting for guided tours, to feel ‘let in’ to the local way of life. The hunger for authenticity fuels a deeper emotional connection, and when delivered, 76% of respondents say they will return to a destination because they felt a personal bond with it.
A Journey Shaped by Values
Finally, responsible hospitality is now a loyalty driver. Forty-seven percent of travellers report that a hotel’s sustainability record or proposition influences their choice in where to stay. A majority agree that environmental, cultural and social initiatives enhance their connection to a destination, whether at city hotels (53%) or destination resorts (54%). Guests increasingly seek brands that educate, guide and enable conscious choices and participatory sustainability.
Download the full report on the Minor Hotels Newsroom here.

-Ends-


Editor’s Notes:

Methodology Note
The report presents findings from a self-administered survey conducted between 1 and 20 October 2025. The survey includes responses from 906 adults aged 18 and above who have opted in to receive Minor Hotels newsletters. Within this sample, ‘luxury travellers’ (n=386) are defined as those who have stayed at least once in 2025 at one of Minor Hotels’ luxury brands: Anantara Hotels & Resorts, Elewana Collection, or Tivoli Hotels & Resorts.
About Minor Hotels
Minor Hotels is a global leader in the hospitality industry with over 640* hotels, resorts and branded residences across 59 countries. The group crafts innovative and insightful experiences through its hotel brands including Anantara, Elewana Collection, The Wolseley Hotels, Tivoli, Minor Reserve Collection, NH Collection, nhow, Avani, Colbert Collection, NH, Oaks, and iStay, as well as a diverse portfolio of restaurants and bars, travel experiences, and spa and wellness brands. With over four decades of expertise, Minor Hotels builds stronger brands, fosters lasting partnerships, and drives business success by always focusing on what matters most to our guests, team members and partners.
Minor Hotels is a proud member of the Global Hotel Alliance (GHA) and recognises its guests through one unified loyalty programme, Minor DISCOVERY, part of GHA DISCOVERY.
Discover our world at minorhotels.com and connect with Minor Hotels on Facebook, Instagram, LinkedIn, TikTok and YouTube.
*Property count includes operating properties as well as committed developments through ownership, joint ventures, signed leases and management agreements.
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