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PRESS RELEASE

Minor Hotels Strengthens Profitability with 7% Lift in Q3
Operational efficiency and disciplined financial management deliver stronger margins amid volatile operating environment

Bangkok, 14 November 2025 – Minor Hotels has delivered a resilient third-quarter performance, with profitability rising on the back of improved operational efficiency across its global portfolio of more than 600 hotels, even as market conditions softened in parts of Asia.	
In the third quarter, Minor Hotels reported a core profit of THB 1.85 billion (approx. USD 57 million), representing a 7% increase year-on-year. Core revenue for the quarter was THB 33.5 billion, down 2% compared to the same period last year. 
The modest decrease in core revenue partially reflected ongoing investment in several of Minor’s flagship luxury properties - including significant upgrades to Anantara Siam Bangkok Hotel, Anantara Hua Hin Resort, and Anantara Golden Triangle Elephant Camp & Resort - as part of the group’s long-term strategy to enhance brand and asset value. This contributed to softer performance in Minor’s home market of Thailand, where occupancy for the quarter fell four percentage points year-on-year, though this was partially offset by strong gains in the Maldives (+5 pp) and steady trading across other regions, notably in Europe.
The higher profitability despite softer revenue reflects ongoing efficiency improvements and disciplined cost control across Minor Hotels’ operations, supported by an 18% reduction in financing costs and a 4% quarterly decrease in operating expenses. 
Systemwide occupancy increased one percentage point to 70%, while revenue per available room (RevPAR) grew 3% year-on-year, driven by a 23% increase in the Maldives, 6% in Australia and New Zealand, and 2% in Europe and the Americas. Average daily rate (ADR) rose 1% systemwide, supported by a 10% increase in Asia and the Indian Ocean, 5% in the Middle East and Africa, 1% in Thailand, and stable performance in Europe and the Americas.
“In the face of challenging global operating conditions, Minor Hotels has again delivered strong profit growth through disciplined cost control and prudent financial management,” said Dillip Rajakarier, Group CEO of Minor International (SET:MINT), the parent company of Minor Hotels. “This performance underscores the resilience of our business model and the strength of our diversified portfolio, as we continue to optimise our asset-right strategy, sharpen rate and mix management, and maintain focus on high-margin business segments.”
For the first nine months of 2025, Minor Hotels delivered a core profit of THB 4.1 billion, up 32% year-on-year. Core revenue for the period was THB 97.6 billion, down 3%, while EBITDA remained stable year-on-year. 
Occupancy for the period rose one percentage point to 68%, with declines in Thailand (-5 pp) offset by higher levels in Europe (+2 pp) and the Maldives (+11 pp). RevPAR increased 3% year-to-date, led by growth in the Maldives (+13%), Middle East and Africa (+5%), and Europe (+4%).
Looking ahead, Minor Hotels remains focused on margin expansion, portfolio optimisation, and strategic investment to drive sustainable growth through its asset-right development model.
-Ends-

Editor’s Notes:

About Minor Hotels
Minor Hotels is a global leader in the hospitality industry with over 640* hotels, resorts and branded residences across 59 countries. The group crafts innovative and insightful experiences through its hotel brands including Anantara, Elewana Collection, The Wolseley Hotels, Tivoli, Minor Reserve Collection, NH Collection, nhow, Avani, Colbert Collection, NH, Oaks, and iStay, as well as a diverse portfolio of restaurants and bars, travel experiences, and spa and wellness brands. With over four decades of expertise, Minor Hotels builds stronger brands, fosters lasting partnerships, and drives business success by always focusing on what matters most to our guests, team members and partners.
Minor Hotels is a proud member of the Global Hotel Alliance (GHA) and recognises its guests through one unified loyalty programme, Minor DISCOVERY, part of GHA DISCOVERY.
Discover our world at minorhotels.com and connect with Minor Hotels on Facebook, Instagram, LinkedIn, TikTok and YouTube.
*Property count includes operating properties as well as committed developments through ownership, joint ventures, signed leases and management agreements.

For media enquiries, please contact:  
Marion Walsh-Hédouin
Global Head of Public Relations & Communications, Minor Hotels
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Dane Halpin
Director of Public Relations & Communications, Minor Hotels
dhalpin@minor.com
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