
ABOUT POLAROID

Polaroid was founded by Edwin Land in 1937 as an icon of innovation and engineering. The company first
produced ski goggles and 3D glasses for the US Army and Navy. It wasn’t until 1943 when Land’s daughter asked
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Music in Full Color Campaign
Polaroid products have always added vibrancy to every occasion, and now we’re bringing that

energy to music. The Music in Full Color campaign is meant to inspire creators to show up

fuller, louder, bolder and sharing a full spectrum of colors, moods and imagination. Music in

Full Color is a creative platform that brings together Polaroid Players and Polaroid Radio,

mixing up the contagious energy and vibrant colorful design with the full spectrum of human-

curated music. 

As the inventors of the once-groundbreaking idea of instant photography, Polaroid has been

working at the intersection of art and science for over 80 years.  

While on the crazy journey from the Impossible Project to Polaroid Originals to Polaroid, we

realized that in order to move this iconic brand into the future we needed to make the new

products again and take those products beyond the 50 year old art form instant analog

photography. Music is our first step.  

Throughout the decades, we have been partnering with and inspiring artists, creators and

musicians, always bringing creative tools to the table. Our connections to the creative world is

why bringing our unique Polaroid spirit to the world of music felt only natural. The intention of

Polaroid Music is to bring our brand perspective to music, which includes 80+- year legacy in

design innovation, visual arts, and creative culture. 

Find out more about the Music in Full Color campaign on YouTube.
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why she couldn’t see a photograph of herself immediately that the idea for the instant camera was born. In 1947 it
became a reality with the first ever instant camera.

It was the introduction of the breakthrough Polaroid SX-70 camera in 1972 that launched instant photography.

As we know it today, followed by landmark innovations such as the original OneStep, instant color film; and the
Polaroid 600 and Spectra cameras and film formats.

Polaroid cameras went on to inspire artists such as Andy Warhol, Helmut Newton, Robert Mapplethorpe, Maripol,
Keith Haring, and Guy Bourdin who raised the brand to the status of a cultural icon.

In the 1990s and 2000s, the swift rise of digital technology eclipsed instant photography and Polaroid announced
the end of instant film production in 2008. But that was short-lived; a dedicated group of instant photography fans
under the name ‘The Impossible Project’ saved the last Polaroid factory in the Netherlands. Since then, they have
been the only people in the world making film for vintage Polaroid cameras.

In 2017, The Impossible Project re-launched as Polaroid Originals: a brand dedicated exclusively to Polaroid’s
original analog instant photography products. Bringing analog instant photography back under the Polaroid
umbrella was a significant milestone, but it was not the end of the journey. In March 2020, Polaroid took the next
step and became one brand, with the one name: Polaroid.

Today, Polaroid has analog instant photography at its core and represents the brand that people all over the world
came to know and love for over 80 years. By unifying its entire product portfolio under one name, Polaroid is
setting out its new vision as a global brand that will continue to create products that bring people together in
human and meaningful ways.
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