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Ace & Tate Raises €14 million, Advancing
European Growth
Physical store count to grow by 30% in 2020, to a total of 70.
Investing in retail innovation, sustainability, and virtual eyecare
services.

Dutch eyewear brand, Ace & Tate, is leading the industry to be more sustainable and tech-

advanced. A recent financial investment of €14.25 million led by existing investor Rinkelberg

Capital LTD, brings the 7-year-old company's total funding to €57.5 million[1].
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This round allows Ace & Tate to invest in three critical areas of the business: retail expansion in

new and existing European markets, new technologies to advance the brand's omnichannel

model, and furthering current initiatives to become a more environmentally responsible

company.

Ace & Tate has grown 60% year on year for the past two years, having delivered its first

operationally profitable months in 2019. Going forward, the direct-to-consumer brand expects

to more than double its revenue in the next two years. Shoppers are looking for more agile retail

options to shop, try-on, and purchase frames, particularly now, as the COVID19 lockdown

relinquishes its hold on Europe.

Ace & Tate was founded to make quality, stylish eyewear accessible, by giving
our customers the best retail experience possible. The recent round of funding
will allow us to unify our physical and digital retail channels even further, and to
create a frictionless, more personalised shopping experience for our customers
— CEO Mark de Lange.

Physical stores
Ace & Tate is committed to opening 16 stores across Europe in 2020, bringing the total store

count to 70, across 10 countries. The brand believes in the future of offline retail as a

destination for more in-depth eyecare and eyewear services. As markets have reopened, Ace &

Tate has seen a return of customers who desire both the physical touchpoint to browse, as well

as eye-care services Ace & Tate's opticians and staff provide. The company is constantly

innovating digitally to improve the in-store experience. Most recently added is the "Offline

Wishlist" function. Staff can upload frames that customers tried on in-store, giving them the

opportunity to virtually try-on at home, and purchase online.

Virtual Improvements
Ace & Tate will align physical and virtual retail channels to create the best possible experience

for customers. Virtual services have been extended to include the assistance that previously,

customers could only get in-store. Styling and optician appointments are available online, and

customers in The Netherlands and Germany can renew their prescription via an online eye test.

Ace & Tate's Virtual Try-On service will see significant improvements in the coming months

with the integration of facial analysis, to provide personalised recommendations to customers,

both online and in-store.



ABOUT ACE & TATE

All of our frames are designed by us in Amsterdam, and we oversee all steps — from mood board to finished
product — so we can offer you quality frames at transparent prices, starting at €100. 
 
We only use the good stuff, from the acetate and metal we make our glasses with, to our top-notch lenses. We
work with some of the best suppliers in the world, so best believe your frames will be just right. Find out more
about what goes into our frames here.

Sustainability
Ace & Tate has always been committed to creating environmentally responsible eyewear. The

brand will launch two new initiatives this summer, to move away from virgin plastic use as well

as build a circular business model to reduce waste, and therefore encourage responsible

shopping behaviour. The first - Reframe - allows customers to recycle their used Ace & Tate

frames for store credit[2].  These frames will then be refurbished and offered to customers in

limited collections. The second initiative sees the brand launch its first recycled acetate

collection, made from pre-consumer acetate waste.

De Lange concludes, "As we move into 2021, our customers remain our focus. We will continue

our mission to lead the eyewear industry to be more accessible and sustainable."
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