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12 Stats that Show How COVID-19 Has Shifted
Payment Preferences
Results from a recent Payments Canada survey indicate how consumer payment preferences

have and will continue to shift as a result of the pandemic. Overall, the results indicate a

payments industry poised for strong growth in digital and contactless payments.

12 key stats in the report indicate consumer payment preferences: 

44% reported preferring using digital and contactless payments long term 

57% reported using less cash; 32% used less cheques

34% reported they don’t expect to return to using cash payments as much as pre-pandemic

levels

47% reported tapping their debit and credit cards more often than pre-pandemic

40% reported being uncomfortable having to touch debit or credit card payment machines

36% reported avoiding places that don’t accept contactless payments

50% reported they try to not exceed the contactless limit when buying something in store

25% reported using e-transfers more; 35% reported using credit more; 21% more for debit

48% reported using e-commerce platforms more often than pre-pandemic levels

While the survey did show consumers might be inclined to use prepaid less (respondents

reported using prepaid 32% less), this is likely to be a result of consumers who might prefer,

but  might not have access to, digital payments, which has been a larger conversation in the

prepaid ecosystem. As prepaid continues to get integrated deeper into the digital payments

ecosystem, these figures are likely to shift with consumer payment preference and usage. 2020

consumer payment preference is showing the need for larger conversations around accessibility

and digital payments, and evaluating what populations might be being left behind.

Read more about 2020 payments trends in Payments Futures year-in-review.
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http://paymentsfutures.cppo.ca/
https://www.payments.ca/about-us/news/canadian-spending-and-purchase-habits-have-not-yet-returned-pre-pandemic-preferences
https://paymentsfutures.cppo.ca/193741-year-in-review-what-2020-s-payments-trends-mean-for-prepaid-in-2021
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which innovation and technology are transforming payments and digital banking in Canada. This newsroom will
feature opinion pieces from industry voices and news coverage from well-known tech and financial services
journalists.  

This platform is run by the Canadian Prepaid Providers Organization (CPPO), a not-for-profit organization and
the collective voice of the open-loop prepaid payments industry in Canada. The CPPO is focused on awareness
and education so that consumers, governments and businesses understand the value of this platform and have
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Payments Futures welcomes original articles about payments innovation from thought leaders that are in line
with the below editorial guidelines. If you are interested in submitting an article, please get in touch via
info@cppo.ca.

Editorial Guidelines: 

Topic: Can be timely or evergreen insofar as it is relevant to an audience interested in payments
innovation.
Heading: Please use catchy, thought provoking titles and strong and clear headlines/subheads.
Content: All contributed articles must be exclusive (shared only with Payments Futures CA), non-
promotional and original, leveraging the author’s unique point of view. Feel free to add context and

“There’s no doubt that the COVID-19 pandemic continues to accelerate the adoption of digital

and contactless payments with a widespread shift away from paper-based payments,” Cyrielle

Chiron, Head of Research and Strategic Foresight, Payments Canada, said in a news release. 

“This is a trend we have seen over a number of years, including through Payments Canada’s

recently released Canadian Payments: Methods and Trends 2020 report that showed a surge in

electronic payments, which represented around 77 percent of all transactions in 2019. The

reality is that Canadian consumers and businesses want more efficient, faster and more secure

payment options, so we can expect this trend to continue long-term with a focus on payments

innovation.”
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