
DEAL SNAPSHOT

OAKLINS FOUND THE BEST PARTNER TO EXPAND 
THE BUSINESS

Oaklins’ team in France advised the seller and his management 
in this transaction. The team built a structured process around 
potential partners, targeting the most important key players in the 
fast food market in order to build a prominent and global enterprise. 

Groupe Rush, which operates the Maison Pradier and Roberta 
brands, has been acquired by La Croissanterie, a leading fast 
food restaurant chain in France. 

Groupe Rush operates around 25 casual restaurants in Paris 
under the Maison Pradier and Roberta brands. Founded in 1859, 
the French bakery Maison Pradier has diversified and now sells a 
complete range of snacks, which vary from one season to the next. 
The Maison Pradier chocolate eclair was voted Best in Paris by 
Figaroscope in 2015. Roberta is a traditional trattoria serving north 
Italian cuisine.

Started in 1977, La Croissanterie is a leading player in the French 
style fast food market, with a network of 300 outlets. It provides 
a wide and diversified offering of breakfast, lunch and snacks. 
La Croissanterie has forged franchise partnerships with top oil 
companies, such as Total; food and beverage outlet operators, 
like Casino and Autogrill; and the main retail operators in railway 
stations and airports – Elior, Relay, Avia and SSP. 

The combination of the three brands is expected to generate 
annual revenues of over US$170 million. 

“Thanks to Oaklins’ key input, we 
have found the best partner to build 
a world-class food service company, 

both in terms of appropriate 
synergies and complementary 
restaurant market share. La 

Croissanterie is a major player in 
the mass market segment, whereas 

Maison Pradier and Roberta are 
new in an ultra-targeted high end 
market with an attractive product 

range. This is the perfect fit for  
a better future together.”

DAVID LASCAR   
CEO, GROUPE RUSH, FRANCE
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Hadrien has over 15 years of senior M&A experience, in particular in the 
consumer and retail industry, where he has closed more than 50 deals.  
He has advised consumer brands across fashion, luxury, cosmetics and 
retail labels with high added value in the food and beverage sectors. 
Notable transactions Hadrien has been involved in include Nuxe, Aurélie 
Bidermann, Jimmy Fairly, Le Temps des Cerises, Big Fernand and O’Tacos.

M&A VALUATION ASPECTS

The valuation was not disclosed but exceeded 
the shareholders’ expectations.

Companies in the fast food restaurant chain 
business are usually valued according to their 
size, their performance in terms of growth 
and profitability, and their brand value to the 
consumer.

Over the past year, the valuation range was 
around 9x–11x EBITDA.
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OAKLINS HAS CLOSED 583 DEALS IN 
CONSUMER & RETAIL

Oaklins is the world’s most experienced mid-market M&A advisor, with 800 
professionals globally and dedicated industry teams in 40 countries worldwide. 

We have closed over 1,500 transactions in the past five years.

OUR INDUSTRY SPECIALIST

MARKET TRENDS & DEAL DRIVERS

The restaurant chain market is moving towards highly 
concentrated leading players. These players are seeking 
to offer their customers a wide range of products and 
services backed up by digital apps available on all 
devices. 

Recent deals, such as the acquisitions of Sushi Shop 
by the Polish group Amrest, Hojeij Branded Foods by 
Lagardère Travel Retail and O’Tacos’ backing by Kharis 
Capital, have set the pace of the market. 

“We were delighted to support Groupe Rush 
in this transaction. This sale process attracted 
national and international bidders. Our client 
finally chose La Croissanterie because of the 

strategic fit and their proven capability to expand 
the business. We are excited to see the future of 

this leading fast casual restaurants player.”

HADRIEN MOLLARD 
PARTNER, CONSUMER & RETAIL SPECIALIST

OAKLINS, FRANCE
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