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HARMAN introduces audio experiences
supporting a more sustainable lifestyle
HARMAN ExPLORE reveals the company’s latest innovations and deep commitment to

building a more sustainable future

London 30th August 2022 – HARMAN International, a wholly owned subsidiary of

Samsung Electronics Co. Ltd., focused on connected technologies for automotive, consumer,

and enterprise markets, is sharing its latest consumer audio innovations during its HARMAN

ExPLORE press event held today live from Amsterdam.

 

Ambitious objectives

HARMAN is reaffirming its commitment to a brighter, more sustainable future. Building on its

existing social and environmental progress, HARMAN is expanding and accelerating its

initiatives to meet the twin challenges of climate change and social inequality. HARMAN is

committed to making positive change and has set a target to achieve carbon neutrality in 2040.

This ambition is even more relevant considering the powerful connection between music and

social change that HARMAN’s most recent consumer survey revealed. For 69% of Brits, music

inspires involvement in social movements, while 51% believe that music has the power to help

save the planet. 

 

“Becoming more sustainable requires a multi-faceted approach that encompasses HARMAN’s

internal and external practices, including our hiring policy and company culture, ensuring that

our supply chain shares our values, to delivering products that not only provide value, but do so

in a way that respects the planet we all share”, said Dave Rogers, President of the Lifestyle

division.  “We at HARMAN are both proud of the road we have travelled and resolute in

continuing to fulfil our commitments.” 
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ABOUT JBL

The JBL brand epitomizes the amazing sound that shapes life’s most epic moments. From iconic events like
Woodstock and concerts at Madison Square Garden, to games at Yankee Stadium and weekend road trips, JBL
products elevate listeners’ experiences with award-winning audio that lets them make the most of every

Concrete initiatives

Over the past several years, HARMAN’s Lifestyle division has worked diligently to make the

company’s environmental vision a reality: from design to production, packaging to power

consumption, and lifecycle to supply chain. Sustainability has been integrated into a variety of

JBL, Harman Kardon, and Infinity Lab products. With today’s new launches, JBL Go 3 Eco

and JBL Clip 4 Eco, Harman Kardon Onyx 8, and Flip Essential 2, four products made

from post-consumer recycled plastic will come to market by the end of the year. Furthermore,

34 new products will be launched in 2022 with fully sustainable packaging. The new JBL

WAVE TWS headphones have a 56% smaller shipping box than their predecessors, plus PVC-

free power cords will be used in Harman Kardon Onyx 8 in EMEA. HARMAN also recently

launched InfinityLab, a new category of eco-friendly power accessories made from 90%

recycled plastic.  

 

But that’s not all: HARMAN is also striving to increase product longevity by strengthening

product robustness, enabling easy repair, and facilitating recycling. Additionally, most

HARMAN portable speakers and headphones are now IPX67 dust resistant and waterproof for

increased durability.  Fourteen products are expected to be certified this year under the EPA

Energy Star label, which measures energy efficiency. When it comes to packaging materials

and sizes, HARMAN has already introduced recycled cardboard, banned the use of plastic, and

switched to more environmentally friendly printing with soy ink, in addition to reducing

packaging dimensions to optimise shipping and further shrink its carbon footprint. 
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moment. With 75 years of unmatched professional credentials and industry leading innovation, the JBL brand
expertly blends a bold vision of the future with the passion and talent of engineers and designers around the
globe. JBL’s Signature Professional Sound is the leading technology that powers major pop culture events, and
the brand has partnered with the world’s top talent across music, sports and esports.
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