
 14 December 2020, 07:00 (GMT)

The time is now: Why there is no better time
than now to go on sale for 2021

Thanks to pent-up demand, decreased competition and the roll-out of coronavirus vaccines,

Festicket’s Luis Sousa explains why there is no better time than now to go on sale for 2021.

2020 has been a turbulent year to say the least for the events industry. Mass cancellations,

followed by huge uncertainty and financial turmoil has caused a huge strain on what is one of

the world’s most exciting sectors.  
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Despite all this, we’ve always been confident the industry will bounce back strongly. There’s a

reason why the global events industry was valued at $1,100 billion in 2018 with the expectation

of reaching $2,330 billion by 2026 (Allied Market Research, 2019), but its influence goes way

beyond a monetary value and into the very fabric of who we are as people.

Back in the summer of 2020 we ran a survey of over 100,000 festival-goers to find out what

they were thinking about the future of live events. We were surprised even ourselves to find out

that a huge 83% would feel confident booking an event for 2021, indicative of the pent-

up demand that has soared following a year starved of live events. 

We’ve already seen this heightened demand turn into sales selling over 90,000 tickets thanks to

some extremely impactful launches from the likes of Afro Nation, Rolling Loud, EDC Portugal,

BST Hyde Park, Mad Cool and El Dorado Festival. What’s maybe even more encouraging is that

60% of those sales have come from international travellers, nearly double the amount

of overseas buyers from the same period in 2019, and from a much smaller pool of festivals. 

All those above have benefited from little to no competition. In an industry notoriously

saturated, their bravery has effectively turned into a competitive edge. It’s never been so easy to

get your message across and take advantage of the strong demand before others like it is

possible to do now. 

As the roll-out of coronavirus vaccines continues to gather pace and we gradually return to

normality, we believe more and more events will look to go on sale. That’s obviously great news,

but of course makes it harder to cut through the noise compared to launching now. 

Whereas a few months ago the question over if live events would be able to take place in 2021

was still very much hovering over us, we feel this mindset has now shifted to how these events

will take place. 

We’ve been working hard on this to unveil our new covid-secure offering through Event Genius,

which allows promoters to operate a robust track and trace system and self-scan ticket entry,

and go completely cashless. 

If there’s one thing that’s always struck me about the events industry it’s its resilience and

optimism. It’s been a tough past year, but despite all that’s been thrown at us we’re confident

that with innovation and positivity we’ll return with a hugely successful 2021. It’ll be worth the

wait!
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Festicket is the world's largest platform for discovering and booking festival trips. Founded in 2012 by Zack
Sabban and Jonathan Younes, the company is backed by a range of investors including Beringea, Edge, Lepe
Partners, ProFounders and InMotion Venture and in 2019 completed the acquisition of multi-award winning
Leeds (UK) based ticketing and cashless POS platform Event Genius, and the related Ticket Arena consumer
website and brand.

The new joint venture, Event Genius by Festicket, creates an end-to-end platform for organisers and fans alike,
providing the most complete offering in the live entertainment industry. The platform brings together technology
and expertise including POS and cashless payment services, ticketing, accommodation, travel & packages,
marketing, data insights & analytics, access control, fan engagement tools and more to plug a gap in the market
that no other organisation has addressed to date.

Together, the company works closely with over 4000 official festival and event partners including Coachella,
Tomorrowland, BST Hyde Park, Ibiza Rocks, Motion Bristol and Wales Rally GB, serving a growing community
of over 5 million customers.

Festicket was named in the FT (Financial Times) 1000 in 2019, is a Tech Nation Future Fifty member and also
made Deloitte’s Technology Fast 50 list in 2019. Alongside its London HQ, Festicket has offices in Leeds, San
Francisco, Amsterdam, Berlin, Porto and Nantes.
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