
Backbase grows on all fronts, has most successful
year to date
Backbase now serving 70+ million digital banking customers in 25 countries.
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SUMMARY

Today, Backbase, the omni-channel digital banking leader, has announced that 2015 was its most

successful year to date.

The software technology company has significantly expanded its client base in North America,
Western Europe, the Middle East, and the APAC region. More than 60 large financial institutions are
now standardizing their omni-channel banking experience on the Backbase platform, serving 70+
million customers across 25 different countries, and in 12 different languages.

New financial institutions that signed on in 2015 include Aldermore, AmBank, C. Hoare & Co., Chase
Bank, Doha Bank, First Data, Goldman Sachs, IDFC, JSC Altyn Bank, KeyBank, Metro Bank, NBAD,
Orange County’s Credit Union, Silicon Valley Bank, Sparebanken Sogn og Fjordane, Swiss Re,
Tucson Federal Credit Union, VinaCapital, and Westpac, among others.

At the same time, Backbase grew its employee base from 225 to 365, mostly in its two main offices in
Amsterdam (The Netherlands) and Atlanta (US), and its regional hub in London (UK) doubled in size.
In October 2015, the new Atlanta office was officially opened by Dutch Prime Minister Mark Rutte.

Revenues are growing 35% year on year, where Backbase sees a shift from perpetual licensing to a
subscription model. At the same time, Backbase maintains a client retention rate of 98%.

Also in 2015, Backbase was named a leader in the Forrester Wave for Omni-Channel Digital Banking
Solutions, and was named ‘Visionary’ in two Gartner Magic Quadrants: Horizontal Portals and Mobile
Application Development Platforms. At the same time, Backbase scored two top 5 positions in
Gartner’s Critical Capabilities for Mobile Application Development Platforms report, and two top 3
positions in Gartner’s Critical Capabilities for Horizontal Portals report.

On the product side, Backbase delivered the latest edition of its CXP platform (the 5.6 release), and
started development of its next-generation 6 release, which has a strong focus on native cloud
delivery and a new microservices-based architecture. Backbase 6 is due for release in Q1 2016.
Another major highlight in 2015 was the delivery of the third release of the company’s native
Backbase Mobile SDK and the Backbase mBaaS layer, further paving the way to full omni-channel



experience delivery. Finally, the company made tremendous progress with its banking-specific
solutions for Retail Banking, Commercial Banking and Wealth Management, which are now all proven
in production with customers, and is gearing up for its second major release in 2016.

Backbase forecasts to see continued momentum and growth in 2016.
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ABOUT BACKBASE

Backbase is the maker of Backbase CXP, the award-winning customer experience platform that helps enterprises
create, manage, and optimize digital experiences across any device. Backbase CXP offers a new, omni-channel
presentation layer, that unifies data and functionality from existing business applications and IT systems into a
seamless customer journey.

Alongside Backbase CXP, Backbase has developed Backbase DBP; the omni-channel digital banking platform
optimized for retail banking, commercial banking, and wealth management specific scenarios. Similarly,
Backbase for insurers is is digital insurance solution that focuses on customer enrollment and self-service
scenarios.
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With Backbase you can deliver personal, relevant experiences to customers on every device, in any context.
Backbase gives enterprises the tools and functionality they need to transform their tired and siloed business
applications into engaging customer experiences, holistically orchestrated and managed from a single digital
customer interaction platform. Backbase’s widget-based architecture provides the flexibility and agility enterprises
need to create modern experiences that truly empower your customers and strengthen your digital business
operations.

Industry analysts Gartner, Forrester and Ovum recognize Backbase as a leader in terms of customer experience
management and omni-channel delivery capabilities. Backbase is among the most innovative vendors in the
market and offers unparalleled speed of implementation and time to value. Additionally, Backbase empowers
digital channel owners to quickly change and optimize the digital experience. This means a faster time-to-market
for edits or updates, lower costs, and more flexibility to optimize across all online channels without the need for IT
support.

Backbase’s unique approach enables enterprises to drive self-service, fuel online revenues and turn their online
presence into a full-service customer experience platform. Global organizations such as ABN AMRO Bank, Al
Rajhi Bank, Barclays, Fidelity, GE, Hapoalim, Hiscox, ING, Legal & General, Nationwide, Nordstrom, OTP Bank,
PostFinance, PZU, Sberbank, and SwissCard have all improved their online customer interactions and maximized
online customer experience, retention and conversion, by leveraging Backbase’s technology.

Backbase was founded in 2003 and is privately funded with operations in New York, Atlanta, Amsterdam, and
London.
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