
ABOUT BELL

Thinking above and beyond is what we do. For more than 80 years, we’ve been reimagining the experience of flight – and where it 
can take us.

We are pioneers. We were the first to break the sound barrier and to certify a commercial helicopter. We were a part of NASA’s first 
lunar mission and brought advanced tiltrotor systems to market. Today, we’re defining the future of on-demand mobility.

Headquartered in Fort Worth, Texas – as a wholly-owned subsidiary of Textron Inc., – we have strategic locations around the globe. 
And with nearly one quarter of our workforce having served, helping our military achieve their missions is a passion of ours.

Above all, our breakthrough innovations deliver exceptional experiences to our customers. Efficiently. Reliably. And always, with 
safety at the forefront.
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Commercial Business

Patrick Moulay was named senior vice president for the Commercial Business – International in 2018. In his current role, he
is responsible for leading Bell’s commercial activities internationally, which includes aircraft sales, aftermarket sales, and
Bell’s customer support network and facilities.

Since joining Bell in 2011, Patrick has held several leadership positions. As executive vice president of Commercial Sales
and Marketing from 2015 to 2018 in Texas, Patrick led Bell’s international expansion and significantly increased the
company’s global market share. Prior to this, as the managing director and vice president for Europe and Russia, located in
Prague, Patrick established Bell’s presence in the region doubling the company’s footprint and sales.

Prior to Bell, Patrick began his career in the helicopter industry in 1996. As the commercial director at Australian
Aerospace in Sydney, he was responsible for commercial helicopter sales in Australia and New Zealand. In 2000, he joined
Helisim, Simulator and Training Academy as the head of the Commercial Department in charge of the development of
simulator training activities worldwide.

He joined Eurocopter Southeast Asia in 2004, as vice president of customer relations, spearheading the sales and
aftermarket department for South-East Asia. During his seven years in the region, he secured an exponential increase in
revenue for the company and made significant breakthroughs into Indonesia, Vietnam, and Thailand for governmental and
oil & gas markets.

Patrick holds aMaster’s degree in Business and Marketing from the EUROMEDManagement School in Marseilles, France.


