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WEFOX CALLS ON INSURANCE INDUSTRY TO IMPROVE CUSTOMER EXPERIENCE 

‘Unfair’, ‘complicated’, ‘a waste of money’- findings from the wefox Global Safety Report   

wefox, the world’s leading insurtech, has published today the ‘Global Safety Report’. The results 
show widespread dissatisfaction and lack of trust in the global insurance industry in an era when the 
customer experience is at a click of a button. 

It also shows that despite this sentiment and in the face of insurance rates and the rising cost of 
living, only 13 per cent of respondents would cut back on insurance, even if they were struggling to 
make ends meet, demonstrating the resilience of the age-old industry. 

Julian Teicke, CEO and founder at wefox, said: “Our first Global Safety Report has shown exactly 
what we at wefox have known for a long time - the customer experience sucks - because the sector 
is not keeping up with the needs of today’s consumer.” 
 
“The founding principle of our industry - to keep people safe - is as important today as it has always 
been. However, we believe that insurance can do more. It needs to go beyond protect and support. 
We have the power to help keep people safe and prevent risk. That’s the responsibility of our 
industry.”. 
 
“People are now demanding a better customer experience that is simple, convenient and fast. We 
are already witnessing how technology is delivering a superior level of customer experience from 
ordering groceries, booking travel or simply paying for their coffee all at a click of a button. 
Insurance can do the same,” added Mr. Teicke. 
 
wefox surveyed more than 12,850 consumers in Germany, Italy, Poland, Switzerland, the UK and 
the US. The results were illuminating. Forty eight per cent of respondents said the cost of their 
policies had increased in the last 12 months. Sixty nine percent were worried about being able to 
afford their policies in the future and 55 per cent didn’t think they were getting a good deal from their 
insurance provider. 
 
Along with a clear appetite for technological change, the wefox Global Safety Report also shows an 
interest in personalised insurance with 57 per cent of policyholders wanting insurers to use personal 
data to tailor premiums to their needs. Forty seven percent feel their premiums penalise them for 
factors outside of their control, such as postcode or profession. 
 
Mr. Teicke said: “Insurance is an ancient industry that continues to be crisis resistant. Now is the 
time for the industry to step up and take care of our customers. The words used by the thousands of 
consumers we spoke to in compiling this report were that insurance is ‘unfair’, ‘complicated’ and ‘a 
waste of money’. That’s a long way from ‘protect’, ‘support’ and ‘keep me safe’.” 
 
“Technology is transforming industries. Yet the greater part of the insurance industry has 
ignored the advantages and opportunities that technology can bring. At wefox, we can see that by 
harnessing the power of technology to drive innovation we can revolutionise the way people not 
only think about insurance, but how they experience it 
 



 
 
“Fifty-five percent of consumers who took part in our survey want the industry to offer digital and 
mobile services, just as banks do. Our customers can use these options.  We cannot allow the 
customer insurance experience to continue to suck. The insurance industry has to step up.  The 
time is now,” added Mr. Teicke. 
 
The wefox Global Safety Report comes off the back of a recent series D funding round of $400m 
giving the company a post-money valuation of $4.5bn, a 50 per cent increase from the 2021 
valuation of $3bn.  

 ENDS. 

Notes to Editors 

The wefox Global Safety Report is published in full. Access the media kit here.  Also available are 
country specific infographics.   

About wefox:  

wefox was founded in 2015 by Julian Teicke, Fabian Wesemann and Dario Fazlic. wefox is a full-
stack digital insurance company driven by a single purpose: to keep people safe by making 
insurance 10 times better through technology. wefox is the parent company of wefox Insurance, 
which is the in-house regulated insurance carrier.  
 
In July 2022, wefox closed US$400m series D funding round at a post-money valuation of 
US$4.5bn. In June 2021, wefox closed a world record series C investment round for an insurtech of 
US$650m with a post-money valuation of US$3bn. Today, wefox is the most valuable insurtech in 
the world. 
  
Since launching in 2015, the company has doubled its revenues every year to reach US$300 million 
in 2021 and has grown to 1,200 people serving more than 1.5m customers across Austria, Germany, 
Italy, Poland and Switzerland where wefox currently operates. 

For more information contact: 

Director of Global Communications & Public Affairs - wefox HQ 
John Shewell 
Ph: +49 (0)1731406796  
E: john.shewell@wefox.com 

 
UK & Europe - wefox HQ 
Sallyanne Heywood 
Ph: +44 (0)7884 187 074 
E: sallyanne.heywood@ext.wefox.com  
 

Germany / Austria / Switzerland (DACH) 
Fatih Aydin 
Ph: +49 151 64504430 
E: mail@fatihaydin.de  
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Italy 
Miriana Capella / Barbara Orrico 
Ph: +39 370 1569522 
E: mcappella@dagcom.com / borrico@dagcom.com 

 
Spain 
Sara Gonzalo / Cristina Blanco 
Ph: +34 615 184 166 / +34 606 854 423 
E: sara.gonzalo@trescom.es / cristina.blanco@trescom.es  
 

North America & Middle East 
Michael McMullan / Lori Rhodes 
Ph: +1 201-826-6226 / +971 56 455 7105 
E: mmcmullan@bcg-pr.com /  lrhodes@bcg-pr.com  
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