
Team Earth
The most sustainable 
cycling team in the world
A unique and exclusive 
platform for partners  
who make sustainability  
a priority.



3

2

Management 
Summary

Content

Following on from his success with the 
Vacansoleil-DCM cycling team, Daan Luijkx 
has a new mission. He will found a sustainable 
World Tour team, a team that will, on the one 
hand, be financially stable but will also convey 
an enduring message: if we want to protect the 
earth’s beauty for future generations, we have to 
change our ways. Team Earth will revolutionise 
professional cycling. Unlike most teams, which 
depend on one or two primary sponsors, Team 
Earth will bring together up to six partners who 
prize sustainability. It will be a unique platform 
that will draw the attention of a worldwide 
audience towards the issue of sustainability. As 
such, Team Earth will be a fantastic platform 
for its partners. Besides reaching the billions of 
people who support cycling and sustainability all 
over the world, it will offer a diversity of solutions 
to the challenges its partners face, from an 
exclusive network focused on sustainability to the 
unmatched allure of professional bike racing, with 
riders who are ready to cooperate with partners, 
and so on. Team Earth will be an alliance that 
brings a cycling team and its partners together 
to participate in a unique story that will become 
world renowned.

4 -  Daan Luijkx 
6 -  Team Earth  and sustainability
7 -  Our values
8 -  Building a successful World Tour team sustainably
9 -  How sustainable are we ourselves?
10 -  Team Earth does not believe in sponsorships  

but in partnerships
11 -  Five reasons to partner with Team Earth
14 -  An active contribution  to sustainability
15 -  Return on investment
16 -  Your challenge
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Daan Luijkx 
is not a dreamer

There are people who have great dreams that 
remain dreams. And there are people who 
consider their dreams ambitions and turn those 
ambitions into realities. Daan Luijkx is one of the 
latter. When he has a dream, he does everything 
possible to make it happen, as he proved before 
in the cycling world, where he’s well known. 
After his own career as a professional racer (with 
TVM among others), he dreamed of growing a 
semi-professional team with a modest budget into 
a successful professional outfit. And he did just 
that. Under his leadership, the team grew into 
the World Tour squad ‘Vacansoleil-DCM,’ which 
achieved many successes and impressive results 
with Daan as its director. Now, Daan has a new 
dream. And, just as before, he will do everything 
possible to make it a reality.

Daan: “What I really want to change — or rather, 
what I really want to bring to cycling is a story 
that we can tell as a professional sports team. The 
sport is magnificent, beautiful, fascinating. We 
ride through some of the most spectacular regions 
in the world, using one of the most sustainable 
modes of transport that there is: the bicycle. But 
for how long will we be able to do so? I think 
that it is important and the right time for top-class 
sport, and a professional cycling team especially, 
to make a real contribution to maintaining the 
earth’s beauty. This way, the generations that 
come after us will be able to ride and enjoy life 
as we do today. With committed partners, I really 
want to bring sustainability to the attention of 
millions of cycling fans. 

Moreover, I want to develop a solution to an ever-
growing problem that cycling faces: the manner 
in which teams are financed. Usually, a team is 
dependent on the financial contributions of one or 
two shirt sponsors. This makes the team extremely 
vulnerable, because as soon as these essential 
sponsors leave, the sustainability of the team 
comes into question, not just financially but also 
in terms of  its identity. And that makes founding 
a successful team almost impossible. How good 
would it be if a team had the long-term financial 
support of up to six partners instead of two? 

In short, I am establishing a cycling team with a 
sustainable mission…”

Welcome. We are Team Earth, the most 
sustainable cycling team in the world. 
This is Daan Luijkx’s new mission to improve 
the sustainability of the world and professional 
cycling. 
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The world is beautiful. And cycling might be the 
best way to discover it and put it on display. 
Cycling brings you to the most beautiful places, 
in peace and quiet, using only your own strength 
and energy. One time, it’s a difficult fight against 
each other or the elements; the next, it’s calm and 
relaxing. You become one with nature. On a bike, 
you discover the true beauty of the earth. But for 
how long will we be able to enjoy this beauty? 
If we use up all of the fossil fuels, generations to 
come will have an enormous problem. 

CO2 emissions, global warming, and water 
pollution are concerns we should turn our attention 
to as well. Sustainability means taking future 
generations into consideration. And Team Earth 
intends to do just that. We will take responsibility 
for our social impact and bring together as many 
people as possible and inspire them, so that we 
can work together towards a sustainable earth.

Team Earth 
and sustainability

Our values

Respect
Respect for the earth, for our team, our partners, 
our fans, and the public is a key strand of Team 
Earth’s DNA. That might seem as if it should be a 
given, but unfortunately it isn’t. You show respect 
to people by allowing them to be themselves, 
valuing them, and allowing them to grow. Of 
course, we will be an ambitious, driven sports 
team, and performance will be important to our 
success, but it is possible to perform in a respectful 
environment, as we aim to prove.

Ambition
Without ambition, you go nowhere. A professional 
sports team has to perform. It has to fight and 
succeed. We are determined to make an impact 
in the peloton. But we also want to extend our 
ambition into the realm of sustainability. We 
want to show that the sport can have a different 
financial model, that partners can gain a different, 
even greater stage, and that we must treat our 
environment better. What we really want to do is 
change the world. If that’s not ambition…

Education
With the unique, worldwide platform that we are 
creating to promote sustainability, we want to 
stimulate education. We want to be a source of 
inspiration for people, young and old, all over 
the world. We want to convince people to take 
sustainability seriously, to contribute to a better 
world.

Connections
You get ahead when you work in a team. For 
this reason, Team Earth is focused on connecting 
partners, fans, and the public. We want to build 
a worldwide community of people with the same 
aim that we have, people who choose to ride 
bikes and make the world more sustainable, who 
believe that we have to change our way of life if 
we want to change the world.  

Inspiration
With our riders, we want to be a source of 
inspiration. We want to touch people with 
our initiative, with our drive to make the world 
greener. Everyone can make a contribution, even 
if that just means stepping on a bike more often.

 

Our values guide our 
behaviour. They are the 
basis for our thinking 
and our actions, for the 
way we carry ourselves 
in the world. So, take a 
moment to consider our 
core principles.
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Building a successful 
World Tour  

team sustainably
We know how to build a successful cycling team. 
We’ve done it before. We know what has to be 
done to compete with the best. And we want to do 
it again! Our riders will race with pride, passion, 
and daring. They will attack, steal the limelight. 
They will be ready to compete.

To build a team with such a mentality and 
these qualities, we will establish a professional 
organisation, an organisation made up of people 
who have shown their class in the sport. We will 
focus on the development of our racers. We will 
make good riders great and help young talents 
mature. 

Team Earth will grow into a team that will take part 
in the UCI’s World Tour. This means that we will 
participate in all of the greatest races, from the 
Tour de France to Paris-Roubaix, the Tour Down 
Under to the Montréal Grand Prix.

To create such a dream team will take time. Building 
a strong sporting culture, a good reputation, and 
a large fanbase is a long-term project. That’s why 
we want to create partnerships that will make 
such a long-term project possible. 

We don’t want to rely on one or two sponsors. At 
the moment, cycling teams are 95% dependent on 
income from sponsors, and 73% of that income 

comes from one sponsor. This is not healthy. As 
such, we don’t want just one or two shirt sponsors. 
We want to collaborate with up to six partners, 
on an equal basis for an extended period of five 
years. This will give us the chance to develop into 
a sustainable professional team with a sporting 
and social culture that is in line with our mission 
and with a recognisable, impactful, and friendly 
character. This consistent identity will allow us to 
build a large and committed fan base.

In everything we do, we will search for the newest 
technologies to reduce the damage we do to the 
planet, from the way our bikes are manufactured 
to the cleaning products we use. For us, this is 
the only way to proceed. Every day, we will aim 
to do everything that we can as a professional 
sports team to create a cleaner world. Every little 
bit helps, and we want to be a shining example.

How 
sustainable 

are we 
ourselves?
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Team Earth will not have sponsors; it will have 
partners. Organisations that make sustainability 
a priority, as we do, that want to show the world 
that we need to pay attention to the earth. Team 
Earth’s partners will stand together and strive for 
a cleaner world. This is apparent on our special 
kit, which is not dominated by the names of 
sponsors but by the Team Earth logo. Of course, 
our partners’ logos are visible in various places on 
our jersey, but the design is clear and harmonious. 
Together, we want to tell the story of sustainability. 
This partnership will be a collaborative mission. 

We want the organisations that partner with us to 
be among the most progressive in their field when 
it comes to sustainability. In this way, we will 
create an exclusive club made up of organisations 
that want to show the world that they are serious 
about protecting the environment and that they 
are actively working to do so. Naturally, our 
partners’ names and logos will be visible on 
our clothing, cars, and communications. Team 
Earth is a perfect billboard for brands that want 
to present themselves in a sustainable context, 
associate themselves with sports, and be a part of 
an exclusive community. But there’s more. Team 
Earth wants to go beyond the ordinary. Our riders 

Team Earth 
does not 
believe in 
sponsorships 
but in 
partnerships

Five reasons  
to partner with  

Team Earth

are our most important ambassadors, not only for 
the team, but above all for our partners. We want 
to go out of our way to share our partners’ stories 
and open up new business opportunities for them. 
Team Earth will open doors that would otherwise 
remain shut.

Besides the possibilities we can offer partners 
on an individual basis, there will be plenty of 
chances to work together. Team Earth is searching 
for partners that are involved in the same fight. 
As such, it only makes sense that mutual goals 
will exist, that our partners will inspire each other, 
connect, and innovate. We believe in this future 
and want very much to play a linking role. Sport 
connects people. And we would like to connect 
people who are focused on sustainability.

1. Be a part of a unique community
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Cycling is enjoying worldwide and growing 
popularity. Billions of fans follow the sport and 
billions of people ride bikes themselves. Alongside 
all of these cycling fans, Team Earth will attract 
people, organisations, and media outlets that 
make sustainability a priority. With our sporting 
performances, we will build a unique, worldwide 
fanbase.

Unlike the current generation of cycling teams, 
the identity of Team Earth will not be based on 
one title sponsor. In the coming years, we will 
proceed with one consistent identity. In this 
manner, we will be and will remain recognisable 
and attractive to fans. We will build a sustainable 
relationship with our supporters. We will draw 
them to, and involve them in, our mission over a 
longer period of time. With Team Earth, we want 
to develop a large, worldwide fanbase made 
up of people who find sustainability important 
and want to support initiatives that address it. 
Together with the cycling fans that we will attract, 
this is a community of unequal magnitude. Large, 
involved, active — it will be an important pillar 
in our strategy to connect millions of sport and 
sustainability supporters. Team Earth is prepared 
to do our utmost to generate publicity and 
attention for our partners’ initiatives. 

Team Earth lends itself to building a lively 
organisation. Our riders will be capable of 
informing, inspiring, and exciting our partners’ 
employees and will thus establish a great deal of 
company pride. In the end, everyone is proud to 
be a part of a unique team. But we’ll also actively 
work with employees and make them enthusiastic 
about this wonderful sport. With clinics and 
cycling vacations, we’ll help our partners create 
a healthy workforce, which will only benefit the 
organisation. We’ll show them that cycling is 
indeed a team sport, that challenges are there 
to be met and overcome, and that cycling is the 
ultimate way to enjoy nature.

Team Earth is a unique platform. We will race 
all over the world, and every ride that we do 
will be an opportunity to create attention for a 
theme or a partner. Think of it as the biggest 
roadshow on earth, and Team Earth is making 
its stage available to its partners. In the digital 
world, we will develop plenty of space for our 
partners as well. We will build a unique presence 
where sponsors will have all sorts of possibilities 
to share their initiatives, reach fans, and gain 
attention. Of course, we will have a very active 
social media strategy too. Team Earth will be a 
fantastic structure for a brand to establish itself 
in the unique sphere of sustainability and sport, 
to show that it is honest, sincere, and fair. We 
especially want to focus on education and youth, 
because a great deal of what we are doing is for 
their future. Few experiences beat a day riding along in the team director’s car. Being there in the middle of the 

excitement of a race, amidst all the chaos and decisions that have to be made on the fly, seeing the 
teamwork involved in a Grand Tour stage or major classic is something you’ll never forget. Team Earth 
will ensure that our partners can experience the sport alongside us. That’s what partners are for. We’re 
in this together. Naturally, we’ll treat our partners’ colleagues as true VIPs too, so that they also arrive 
home with an unforgettable experience.

2. Reach millions of people

4. Be inspired

3. Obtain a unique platform

5. Gain unique experiences
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The ROI from a partnership with Team Earth is 
not just financial. Of course, the exposure that our 
team generates will draw attention to your brand. 
The attacking and competitive manner in which 
we will race will result in publicity and sympathy 
from cycling fans. We know from experience that a 
professional team is an extremely powerful means 
of building brand awareness and engagement. 

Cycling is enjoying enormous, fast-growing 
popularity. Research from 2013 showed that a 
World Tour team generates at least €80 million 
worth of exposure. In the past few years, that 
number has risen significantly. A cycling team is 
thus an undisputedly superior means of reaching 
an immense audience at a relatively low cost.

A more important advantage that Team Earth offers 
is its social character. This will have a direct effect 
on the reputation of your brand and organisation. 
To be a part of a team with a sustainable mission 
is going to give any organisation an enormous 
internal boost. People will be proud to see that 
their company is playing a role in a unique 
initiative. Our partners’ employees will be quickly 
involved in the the efforts of our team. This will 
give their businesses plenty of healthy energy. To 
the outside world too, a partnership will be of 
unique value. Every partner will be distinguished 
as a ‘Proud Partner of Team Earth.’

Return on investment

Every year, we will ask our fans to help us 
choose from a selection of causes that support 
sustainability. Think of Greenpeace, the WWF, 
etc. The chosen charity will be featured on our 
racing jersey for the season. During the year, 
we’ll also raise funds for this cause in a way that 
suits us as a cycling team. We’ll found a Team 
Earth community on Strava*, where not just our 
professional racers but also all of the other cycling 
enthusiasts who support our team and mission 
can clock their rides. For every kilometre that 
members of this community ride, we will make 
a financial contribution to the chosen cause (up 
to a set limit.) This might just become the biggest 
worldwide fundraising effort of all time. 

A cut of the revenue that we bring in from selling 
merchandise (jerseys and accessories) will also 
be donated to the cause.

Think of all the other possibilities: a worldwide 
spinning clinic, for instance, in which funds will 
be raised for charity, or films that feature riders 
explaining certain issues.

*Strava is an online social network that many 
cyclists from all around the world are registered 
on. In 2015, more than 115 million bike rides 
were uploaded to the network, equating to more 
than 4 billion kilometres of riding.

An active contribution  
to sustainability
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Team Earth is more than a nice idea. It is a 
dream, a mission that we are going to realise. 
We will be the most sustainable cycling team in 
the world, sustainable financially, but above all 
with a social objective. To make this possible, 
we need partners who are actively putting 
sustainability on the map, just as we are, partners 
who are sustainable themselves and want to 
promote sustainable behaviour. The outline of our 
mission is clear. We are ready to fill it in with 
our partners. Our programme is designed to 
accommodate any particular wish or objective 
our partners might have, so they have a place in 
our team. That’s why we don’t have a standard 
sponsor packet. We would like to sit down with 
you to write a unique story, a story that will solve 
your problems and address the challenges you 
might face. That’s what a partnership is all about.



That’s our ride. 
Team Earth.
#downtoearth

The world is beautiful. 
Let’s work together 

to protect it for future 
generations.
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Team Earth Pro Cycling | www.teamearthprocycling.com |dluijkx@teamearthprocyling.com

http://teamearthprocycling.com/
mailto:dluijkx%40teamearthprocyling.com?subject=
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