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Whole Earth reveals special Team GB pack
The celebratory new design includes a gold standard giveaway
with an unforgettable top prize

Whole Earth, the UK’s leading peanut butter brand owned by Wessanen UK, is set to launch a

limited edition pack to celebrate the brand’s partnership with Team GB for the Tokyo 2020

Olympic Games.

The celebratory jar features an on-pack promotion with the top prize of a once-in-a-lifetime trip

for two people to Tokyo, with tickets to see seven Olympic events. It also includes an exclusive

visit to the Team GB House – a leisure zone for athletes – premium accommodation and

spending money.

To further encourage support for Team GB and drive in-store purchase, there are also a host of

desirable daily giveaways with 1,000 items of Team GB merchandise up for grabs until the end

of May.
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The limited-edition packs will start rolling out in all retail channels from the end of February

with the aim of encouraging support for Team GB, while pointing towards the nutritional

goodness of peanut butter. As a natural source of protein, fibre, vitamins and minerals, Whole

Earth is ideal for those wanting to pursue healthy and active lifestyles.

The special label design will adorn over 8m glass jars of Crunchy, Smooth and Organic varieties

alongside one of Whole Earth’s newest spreads, Dark Roasted. It will also appear on the on-

pack stickers of over 200,000 of Whole Earth’s 1kg tubs from April.

Featuring a gold medal and ribbon design, the packs proudly celebrate the UK’s no.1 peanut

butter as an official supporter of Team GB in their journey to Tokyo 2020.

Kirstie Hawkins, Whole Earth brand controller at Wessanen UK, comments:

 “We have a brilliant opportunity to use our unique position as the UK’s number
one peanut butter and official supporter to Team GB to get everyone across
the country behind our inspirational athletes and show that we’re with them the
whole way. The special Team GB packs are a big part of this and we’re
confident the eye-catching, sport-focused design, alongside an unmissable
competition opportunity will help to drive sales growth and shine a spotlight on
the category.”

Whole Earth will also amplify the Team GB partnership with an integrated mix of advertising,

in-store marketing, PR, experiential and social media.

No stranger to sports sponsorship, Whole Earth is already partner to the British Triathlon

Federation (BTF) and lead sponsor of the quirky annual Man v Horse race in mid Wales.



ABOUT WESSANEN UK

About Wessanen UK – www.wessanenuk.com

Wessanen UK is a natural and organic food company, with pioneering, healthy brands in expanding market
segments: Clipper Teas produces a wide range of hot drinks including the #1 organic and white tea brands, and
the first Fairtrade-accredited tea; Kallo makes market-leading, organic rice cakes, as well as other savoury
snacks, stocks, gravies and cereals; Whole Earth, best known for its peanut butter, manufactures organic
spreads, cereals and drinks; Mrs Crimble’s makes joyfully, wholesome and deliciously gluten-free macaroons,
cakes, biscuits and nibbles, for all to enjoy, and Almond Breeze, the increasingly popular, healthy milk
alternative.
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Wessanen UK employs around 130 people in Camberley and Beaminster. Wessanen UK is CarbonNeutral
certified and, either directly or through its subsidiaries, accredited by or a member of a range of industry bodies
and associations including; the Fairtrade Foundation; the Soil Association; the UK Tea & Infusions Association,
and the Organic Trade Board.
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