
Wessanen brings natural and ethical offering to
Lunch! 2016
Healthy food company Wessanen UK will be at Lunch! 2016 in London this
month
09 SEPTEMBER 2016, CAMBERLEY, SURREY

SUMMARY

Wessanen UK will showcase latest offerings from its natural and organic brands Clipper Teas, Kallø

and Whole Earth at Lunch! 2016 on 21-22 September.

Healthy food company Wessanen UK is set to showcase its wide portfolio of natural and organic
brands at Lunch! 2016, taking place at London’s Business Design Centre on 21-22 September.

Wessanen’s natural and ethical food and drink brands Clipper Teas, Kallø and Whole Earth will all be
serving their latest offerings up to visitors at stand F202 during the popular event.

Lunch! delegates will have the chance to view and sample Clipper Teas’ selection of Fairtrade and
organic teas, herbal infusions, coffees and hot chocolates. As well as its diverse array of hot drinks,
the pioneering Fairtrade brand will also be exhibiting an impressive range of formats designed for the
out-of-home industry, including their refreshed Envelope 25’s, String & Tag 100’s, as well as Coffee
and Hot Chocolate sticks.

Whole Earth will provide guests the chance to try its brand new Hi-Oleic Peanut Butter. Made with
only hi-oleic peanuts, the new spread has received HEART UK approval for helping to support normal
cholesterol levels as part of a varied, well balanced and healthy lifestyle. Its launch follows a year of
fast growth for the brand, which is now the UK’s peanut butter brand leader in value sales [IRI 52 w/e

13th August]. Whole Earth’s full range of spreads and organic sparkling drinks will also be available to
try.

A market leader in the rice cake market, Kallø will be presenting its natural and organic convenience
products at Lunch! Kallø has recently extended its strong on-the-go-offering with the launch of
Chocolate Rice Cake Minis in convenient snack packs. Targeted at adults on the move, the new
portion packs offer consumers an indulgent treat while on the move with simple, natural ingredients.
The brand will also be promoting a number of innovative new snacking products as well as its popular
rice cakes, stocks, gravies and cereals.

Gill Green, Marketing Director at Wessanen UK, comments: “Lunch! is a hugely important show for

http://www.kallo.com/things-we-make/
http://wholeearthfoods.com/
https://www.clipper-teas.com/
http://wessanenuk.com/


the on-the-go sector, and we’re pleased to be part of it this year. We believe in producing great
tasting, healthy food that is better for people and better for the planet, and look forward to having the
opportunity to meet with delegates in London over the two days.”

QUOTES

"Lunch! is a hugely important show for the on-the-go sector, and we’re pleased to be part of it
this year. We believe in producing great tasting, healthy food that is better for people and
better for the planet, and look forward to having the opportunity to meet with delegates in
London over the two days."
— Gill Green, Marketing Director, Wessanen UK
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ABOUT WESSANEN UK

About Wessanen UK – www.wessanenuk.com

Wessanen UK is a natural and organic food company, with pioneering, healthy brands in expanding market
segments: Clipper Teas produces a wide range of hot drinks including the #1 organic and white tea brands, and
the first Fairtrade-accredited tea; Kallo makes market-leading, organic rice cakes, as well as other savoury
snacks, stocks, gravies and cereals; Whole Earth, best known for its peanut butter, manufactures organic
spreads, cereals and drinks; and Almond Breeze, the increasingly popular, healthy milk alternative.
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Wessanen UK employs around 130 people in Camberley and Beaminster, and in 2014 its turnover grew to £57m.
Wessanen UK is CarbonNeutral certified and, either directly or through its subsidiaries, accredited by or a
member of a range of industry bodies and associations including; the Fairtrade Foundation; the Soil Association;
the UK Tea & Infusions Association, and the Organic Trade Board.
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