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New infotainment system with innovative address system  

Daimler invests in what3words 

 
● Investment expands cooperation with the start-up 
● New models from the compact class are first to use  

the address system 
● Navigation destination easy to input with three words  

Stuttgart – Daimler AG is expanding cooperation with the start-up 
what3words. As part of the move, the company took part in a round 
of financing by what3words and acquired a share of around ten 
percent. In addition, Mercedes-Benz will be the first automobile 
manufacturer to integrate the new three-word address system and 
make it available to its customers. 

With the A-Class as the first representative of the next generation of 
compact cars, a completely new infotainment system – 
Mercedes-Benz User Experience – will go into series production from 
as early as spring 2018. Navigation destinations can be entered and 
searched for with the help of three-word addresses. Using text and 
voice input, the driver enters his desired destination using just three 
words, such as remark.healers.heat, and arrives exactly at a specific 
nine square metres. 

what3words has divided the entire world into 57 trillion squares of 
three metres by three metres and has allocated each of these 
squares a unique three-word address – including places where there 
are no regular street addresses. This means that every one of these 
locations is unambiguously identified and easy to memorise. An 
algorithm applies the vocabulary list of approximately 25,000 words 
per language in such a way that potentially confusing combinations 
are very far away from one another and that both man and machine 
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can easily notice input mistakes. In the meantime, the system is now 
available in 14 languages. 

"With Mercedes-Benz User Experience, we have moved one big step 
closer to our goal of making the vehicle into a mobile assistant", 
emphasises Sajjad Khan, Vice President of Digital Vehicle & Mobility 
at Daimler. "Our collaboration with what3words is heading in exactly 
this direction: Inputting location in a simple way makes life easier for 
our customers and ensures a special experience. For this reason, we 
will further expand out cooperation with what3words in future and 
develop new fields of application." 

 

Contacts: 
Katharina Becker, + 49 711 17-93271, katharina.becker@daimler.com  

Benjamin Oberkersch, + 49 711 17-93307, 

benjamin.oberkersch@daimler.com  

 
Further information about Daimler is available online: 
www.media.daimler.com and www.daimler.com 
 
 
 
Daimler at a glance 
Daimler AG is one of the world's most successful automotive companies. With its Mercedes-Benz Cars, 
Daimler Trucks, Mercedes-Benz Vans, Daimler Buses, and Daimler Financial Services divisions, the 
Group is one of the leading global suppliers of premium cars and is the world's largest manufacturer of 
commercial vehicles. Daimler Financial Services offers financing, leasing, fleet management, insurance, 
investments and credit cards as well as innovative mobility services.  
The company founders, Gottlieb Daimler and Carl Benz, made history by inventing the automobile in 
1886. As a pioneer of automotive engineering, Daimler sees the need to shape the future of mobility in a 
safe and sustainable way as both a motivation and an obligation. The company's focus therefore 
remains on innovative and green technologies as well as on safe and superior vehicles that both 
captivate and inspire. Daimler continues to invest systematically in the development of efficient 
powertrains – from high-tech combustion engines and hybrid vehicles through to all-electric drives 
powered by battery or fuel cell – with the goal of making locally emission-free driving possible in the long 
term. The company's efforts are also concentrated on the intelligent connectivity of its vehicles, 
autonomous driving and new mobility concepts. This is just one example of how Daimler willingly 
accepts the challenge of meeting its responsibility towards society and the environment. 
Daimler sells its vehicles and services in nearly every country of the world and has production facilities 
in Europe, North and South America, Asia and Africa. Its brand portfolio includes, in addition to 
Mercedes-Benz, the world's most valuable premium automotive brand (source: Interbrand study "Best 
Global Brands 2017", 27.09.2017), and Mercedes-AMG, Mercedes-Maybach and Mercedes me, the 
brands smart, EQ, Freightliner, Western Star, BharatBenz, FUSO, Setra and Thomas Built Buses as 
well as the Daimler Financial Services brands: Mercedes-Benz Bank, Mercedes-Benz Financial 
Services, Daimler Truck Financial, moovel, car2go and mytaxi. The company is listed on the Frankfurt 
and Stuttgart stock exchanges (ticker symbol DAI). In 2016, the Group had a workforce of more than 
282,000 and reported sales of around 3 million vehicles. Revenues totalled 153.3 billion euros and EBIT 
stood at 12.9 billion euros.  
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