
Hippo, a BloomReach company, debuts as
Strong Performer in 2017 Web CMS rating by
independent research firm
Hippo, A BloomReach company, today announced its entrance into the Forrester Wave for Web

CMS. The analyst firm invited a select group of vendors to participate in its 2017 Forrester Wave

evaluation for Web Content Management and has named Hippo as a Strong Performer, stating

that “Hippo DX’s API and cloud-first strategy outshines start-up status.”

Forrester evaluated Hippo across 25 core criteria in 3 main categories: current offering,

strategy, and market presence. Hippo earned the highest score possible in multiple criteria,

including responsive & adaptive design, back-end extensibility, and cloud. Concerning Hippo

onDemand, our PaaS cloud solution, Forrester stated that the offering accelerates

administration and maintenance and that “the onDemand flavor only broadens digital architect

appeal.”

"Hippo recognized early that the transition to data-driven, omnichannel experiences required

an open architecture and design, and our strong performance in the 2017 Forrester Wave is a

reflection of our growth, innovation and commitment to providing a platform that continually

drives success for our customers ," said Jeroen Verberg, GM of the Hippo business unit. "Being

recognized for Hippo onDemand, our cloud platform, is a testament to our development team's

extraordinary vision, and as we continue to integrate with BloomReach, we look forward to a

monumental year for our combined platform."

Hippo’s position as a Strong Performer in the Forrester Wave comes after a year of rapid

growth for the company. In 2016, Hippo released its PaaS cloud platform, was recognized for its

visionary approach for Web Content Management, and was acquired by BloomReach, a pioneer

in data-driven personalization powering digital innovation and revenue acceleration at more

than 150 global leaders including Staples, Nordstrom, and Neiman Marcus. On the the recent

acquisition, Forrester noted, “In the near future, BloomReach’s data and machine learning may

shape a new course with increasingly bleeding-edge marketing scenarios.”

https://www.onehippo.com/en/about/news/2016/hippo-joins-bloomreach.html
https://www.onehippo.com/en/about/news/2016/hippo-a-visionary-in-gartner-mq.html
https://www.onehippo.com/en/about/news/2016/ondemand.html
https://www.onehippo.com/en/about/news/2016/hippo-h1-international-growth.html


ABOUT BLOOMREACH

BloomReach drives customer experience to accelerate the path to conversion, increase revenue, and generate
customer loyalty. In 2016, BloomReach acquired the Amsterdam-based content management software company
Hippo. With applications for content management, site search, page management, SEO optimization and role-
based analytics, BloomReach is a central location for all players who manage customer experience to come
together and intelligently drive business outcomes.

"Hippo's distinction as a strong performer in the Forrester Wave for Web CMS underscores

exactly why BloomReach acquired its technology and team," said Raj De Datta, co-founder and

CEO of BloomReach. "In today's omnichannel world, driving superior digital experiences across

web content requires a flexible, open and intelligent platform, and we couldn't be more proud of

Hippo's achievement."

A complimentary copy of The Forrester Wave: Web CMS Q1, 2017 is available from Hippo.

Join Forrester Analyst Mark Grannan for a webinar discussion of the changing DX landscape on

February 2nd, 2017: The Future of Digital Experience Platforms.

About Hippo (BloomReach)

Hippo, a BloomReach company, is a visionary in the content management software space.

BloomReach is a leader in big-data commerce technology. Together, we are redefining digital

experience by engineering the first open and intelligent DX platform, designed to help

businesses deliver personalized content that their visitors value in any context and on any

device.

With our global network of Certified Partners, we serve a growing number of enterprise

customers, such as Neiman Marcus, Bell Aliant, Staples, 1&1 Internet, Williams-Sonoma,

Provinzial, Wayfair, REI, the University of Maryland and FC Bayern München. BloomReach is

backed by investment firms Bain Capital Ventures, Battery Ventures, NEA, Salesforce Ventures

and Lightspeed Ventures.

http://www-cmswire.simplermedia.com/cw-wb-170202-bloomreach.html
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