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Introduction

What's pr.co?

pr.co is an Amsterdam-based Software as a Service company that equips communications

teams at global brands to get exposure. Our activities are two-fold:

1. We design, develop and maintain websites for communications teams
pr.co designs, develops and implements tailor-made websites for communications teams,
such as newsrooms, corporate blogs, thought-leadership platforms and investor relations

websites.

2. We equip communications teams with the platform to get the job done

We've built an all-in-one platform that helps communications teams write and publish
beautiful stories, schedule and send out news announcements, manage relationships with
media contacts in accordance with GDPR, simplify editorial workflows between internal

teams and external parties, and easily track what teams are working on.

We work with 300+ companies, all over the world. Our customers include global brands
like HEMA, VanMoof, JBL, Dolby, Shimano, WeTransfer, Viacom, and Bell Flight.

You can always find in-depth support articles on our Help section. If you still have any
questions about the product, send us a message on hello@pr.co and one of our team members

will assist you.
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Terminology

While using pr.co, you will encounter some terms which are new to you or are used to define a
specific feature of our product. As you will be seeing these words frequently throughout this

manual, on our website and on your pr.co newsroom, use this section as your pr.co dictionary.

¢ Newsroom: A page on your website with everything related to your Public Relations activities.
It's useful to journalists, who can easily get the information and latest news they need about
your company, and it's helpful to potential customers who want to know what your brand is up

to.

e Campaign timeline: An overview of when your release will be published, and when your
email distributions will be sent out. It's also the place to set the publish date of your release

and add email distributions to your campaign.

e Writer: Under this user role, team members can write and edit content but may not approve

or reject campaigns.

® Reviewer: Under this user role, team members can edit content as well as approve or reject

campaigns.

® Publisher: Only this type of user is allowed to confirm an approved campaign, which means

that it will be published live on your company’s website.

® Press contacts: Spokespeople from your Communications team for further questions about
your news. On each campaign you can rearrange the order and information of your Press
Contacts. Also, you can access them directly and view them per country if you click on your

newsroom'’s “Press contacts” section

¢ Campaign distribution: Emails you send to a wide list of contacts or to several contact lists.
These contacts may vary from journalists and influencers for a press release distribution, to

stakeholders, friends and customers of your company for a news release distribution.

¢ Featured image: This is the cover image of your campaign and an important tool for making
it stand out. Also, the featured image you choose is used to get your article indexed by search

engines, and social media.
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* News delegation: When you release a new campaign, you have the option to select which
countries with their own newsroom will show that release. Once that is done, your country-

specific team can translate the news if necessary.

¢ Embargo release: A press release that has been scheduled to be published in the future.

Meanwhile, you can still share it privately as a draft URL.

® Private release: A press release that does not show up in your pressroom, however you can

still see it online by directly visiting the release link.

¢ Clippings: Section where you can collect and save all the media coverage you earned. You
can add clippings directly from your newsroom or use our browser extension to collect links
and screenshots from your moments of fame. Clippings can be linked to a specific campaign

and be filtered by language.

¢ Contact Relationships Manager (CRM): This can be found in your Contacts section, where

you can add, remove, and find all email addresses and other relevant information of your
media contacts. There you can also find the option to create different mailing lists and

segments, and give user and/or viewing permissions to specific contacts only.

e Customised Favicon: You can add your company's logo as the small icon seen on your
browser’s tab once someone visits your newsroom. You can find the option to change your
favicon in our newsroom'’s settings section - there, you may change your favicon at anytime

you may wish.

e Tags and categories: With our new tagging system, you're now able to create different
collections of press releases, clippings, and media kits. In the “Tags” section, you can create a
tag tree with sub-tags for your content. Once they are published, your newsroom visitors can
search for items based on their tags (i.e. News, Events, FAQs) and all tagged items will be
sorted into categories with their respective sections with the extra option of having their own

cover image and more information on that one topic.
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Your newsroom

Let's start at the beginning - setting up your newsroom. In this chapter, we'll walk you through
how to add or change your logo, company information, contact details, and spokespeople.
Attention:

If you have multiple newsrooms/countries within your organisation, the changes below must be

made in your Global Newsroom's settings page.

Add your company information:

1. Head over to your company 'Settings' on the left sidebar

2. Click on 'Company info', the second option running along the top of the Newsroom Settings
page

3. Start editing - In this section you will find your Company Description, Contact Info, Main URL,
Privacy Policy, Terms & Conditions, and Contact URL

4. Press 'Save Changes'

W app.pr.co

Newsroom settings 2 View live Newsroom

General Companyinfo Localization Socialmedia Design  Followers

# Clippings

0 Me s Company info

fibrary
Company description (Newsroom bollerplate text)

speaple
L] I '] = N - <>

pr.co equips communication teams around the globe with the right tools to get thewr story told. Bulld newsrooms, wnte and edit news, publish press kits, manage
contacts, piich the media, and get aulomatically generated reports - in one tool. No matter whether you're a one-person show, or a globally active corporate; we've

got your back

<+ Create a new Campaign

@ View lve Nawsroom

Contact info
Singel 542
1017 AZ Amsterdam

The Netherlands
hello@pr.co

Main URL

https://pr.co/

Blog URL
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Add your logo, favicon, and images for your “About” and “Contact”
pages:

1. Go to newsroom settings (in the list next to the ‘1',' “icon)

2.Then select the tab called "Design"

3. On this tab you will see your current company logo and the options to add images for your
favicon, "About” and “Contact” pages. Under each of these four headings, you see the button
'‘Browse files..." - Click on that and select the images you'd like to have for each of these items.

Keep in mind that our platform accepts GIF, PNG and JPG files. Images are resized automatically,
but please keep the file size below 1 MB. An image with a white background and a minimum
height and width of 250 pixels is recommended.

e o Wagparce & o

ACME Srowse fles

Brivese files,

Abort page image

2 f Delete current smoge wpon saving?
.,L S

WSe fides

Costact page image

Once you select your

imagesl thls iS hOW the.y o | Newsroom News v Abot  MedimKis  Press Contact © Wordwde ~ Q. preo 2

will look like once you

save your changes:

About ACME Corporation

Leam what we are all sbout.

image for “About” page

This pr.co-operated newsroom is a demo account. Tha pr.co newsroom solution was bult to

soive a problem for both journaists, and communications teams at rapidly growing startups and e
scae-ups: getting rid of the ugly press release, Together with The Noxt Web, we'va built an ali-in- Blog
one platform to help communications teams at global beands execute modern PR strategies.
Today. pe.co is baing used by over 350 companses on five difterent continents.
in Linkedin

f Facebook
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How to add Spokespeople:

Make it easier for journalists to contact your Communications team with the Spokespeople
feature. This allows their contact card to appear in your newsroom and to be inserted into your

articles.

You can add, remove, or edit spokespeople by going to the menu on the left on your
dashboard.

& anpeen [ o & 8

There you will see the
4 New Spotespersco
spokespeople option.

Attention: If your organisation has

@ @

multiple country newsrooms or if
you're an agency, each newsroom ? ?
has the option of having their own
set of Spokespeople. So, if your
Communications team is country-
specific, you can add different

Spokespeople by going to this

section in each of your

newsrooms.

To add a new spokesperson, click on + New Spokesperson. To remove spokespeople, click on

their contact card and on the trash bin icon underneath their photo.

If you wish to add their contact

Approval

card to your release, click on
the Campaign Editor menu
and select the spokespeople

block option.

emation about ACME'S Launch Event, contact our team:

You may select more than one

Spokesperson per release:

2 _Sonia Payne ; Theresa Rutherford
yea Prusa. e d @t com

Maratieg & Ewints

If you have country-specific

Communications teams, once

you publish a release in that = fedonbisoy | Prevew
country’s newsroom and/or in
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that local language, you can

select different spokespeople ST———
than the ones in charge of Ons begin binnekort ons lente-
versameling O

your Global newsroom by ——
following the same steps as .

above:

Carine den Hartogh

Vars kleure en materiale in verskillende teksture is in
die klere gebruik

The Press Contact
page

Once you have chosen a cover image for your Press Contact page in the Design step of your
newsroom settings and added spokespeople to your newsroom(s) as described in the previous
steps, your Press Contact page will be live with the changes you've made. This is how a Contact

page looks like:

# aemecorperaton sr.co

Press Contact ACME Corporation

Get in touch with therignt contact person

Press contacts ; g
Websi
@ e o
)
Sonéa Payne Stephon Cornish

Head of PR social Meda Manager

f Facebook

ﬁ ¥ Twitter

Theresa Rutherford

Huad of Marketing & Events

This page serves as a one-stop-shop for journalists to find the right people to contact in your
team, your organisation’s social media accounts, and any other forms of online presence, such

as your website and blog.
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Setting up a subdomain

After that, set up the subdomain:
this is the URL where your
newsroom will be hosted. If you are
planning to host your newsroom on
a custom domain and want to also
support HTTPS / SSL, we need to
install an SSL certificate on for your
newsroom. If you wish to do so,

read more about it on our Help

Center or contact our technical

team at hello@pr.co.

Newsrooms for ACME

Create a Newsroom

A Nowsroom contains al

Name

Language

Englith

QA TiChoose
—
(o

New

Il your news, coverage. media and company Info.

Subdomain

Timezoos

{GMT+01.00) Ametanda

We also need to know what is the main language of your newsroom and your timezone for SEO

purposes.

How to add a country to your newsroom

If your subscription includes
multiple country newsrooms, you
should be able to see all your
active countries by clicking on the
arrow next to your company name

on the left corner of the page.

Once you click on that arrow, you
can select which newsroom you
would like to access. If you'd like to
add a new country, get in touch

with our

hello@pr.co.

support team at

e o apme e L

Compenyinfo Locauation  Sochimedn  Tage  Follcwers

Company infa

Campary des=ption (Newsrem bolersista set)

t v mm - o

This pr.oo-operated rewsroom is a Smo aceount. Th

apdy = getsng
toams

Muin LA

ttpifoeco

Please note that once a newsroom for a country is created, all content in the newsroom will not

be translated automatically and will need further attention from your team.
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Create tags

In your newsroom Settings, you can find the “Tags” feature by clicking on its title amongst the
available options:

L S apporco ’, °

Edit Newsroom 2 View live Newsroom

Companyinfo  Localization  Socialmedia| Tags | Fallowers

Edit tag tree

|- @ News

Create tag

View tag in Newsroom
Remove tag

Tag settings ’

By default, your newsroom will have at least one existing tag (for instance, “News” and “Events").
You can always add or remove tags from your list by pressing Ctrl + right click. You should then

see a dropdown menu where you can select the task you wish to perform.

This tagging feature sorts your news amongst different topics, which makes them easier to find
once live in your newsroom. For instance, if journalists only want to see releases concerning a
particular aspect of your brand (i.e. Events only), by selecting that tag they will be presented
only with content regarding that topic. Once saved, all your current tags will show as separate

sections in your newsroom under the “News” tab:

& acmacarporation pr.co

we  Newsroom News About  MediaKits  PressCantact 0 Wordwide v Q preo 2

@ News Topics

News Events
The latest ACME news. The latest ACME events for you to attend.
= News Archive @ In The News Press Contact

Browse through all our news. View notable news mentions. Find contact detalls,
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The Media Library

The Media Library section is the central hub for your files: pictures, videos, documents and
audio files. Once your files are imported in the media library, you can add them to your

campaigns and to your press kits with one click.

Our media library officially supports image files in JPEG and PNG, GIFs, embedded videos from

Youtube and Vimeo, sound files from Soundcloud, and PDF documents.

@ O & app.pr.co ] o 0 a
Media Rorary - ACME Global - preo ACME Corporation [Newsro x [24) - isabela@p .o M ax [ pr.co | Inteeom
LY 8 ove coporation. ¥ Choose from Media library + Embed video | + Upload media files
Al Ellmages (101) ©Videos (5) @ Documents (13)  J2 Sounds (0)

B Media kits

™ Media library

e

You can add 2 phota caption
here!

Once you upload your media item onto the library, you can edit its caption in order to have that
title showing instead when someone clicks on that media file to download or enlarge it. All you
need to do is click on that item’s thumbnail and type the caption you'd like on the text box. Once

you upload that file onto a release or press kit, that caption will show as its title.
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Your campaigns

Write a press release

When you log into your pr.co account, you can access your campaigns by clicking on the

newspaper symbol in the vertical menu on the left.

To create a new draft, click on the + New Campaign button on the upper right corner of your

screen:

o Neww u Ache +
" : 58102 mestaurtrionds-wwatitor/allohall t om @
Campaigns @ View live Newsroom | [IESRUIEsEr o)
Al Draft InApproval  Rejected Fireshod Q Advanced Filters -
Spring Collection soon avallable oaline .
a1
VanMoof faunches Elzctrfied X in exclusively in Japan °
8 VanMoof launches Electnfied X as exclusive Japanese urban mover .
Sonos unveils smart speaker with support for multiple voice services
° -
8 VanMoof launches Electrfied X in exclusively in Japan
* ew fep @ -
[ newen ]
NIO Farmuta E Team Announces EVBox as Official Associate Partner *
~Niewreport @
D
15 never-before-published Ryan McGinley pt hs presented in digital gallery on WeTransfer
y Y gltal g Y * v ’ °
[ s ]
VanMaof aims to free commuters with the Tokyo-inspired Blectrified X 7S e
part
[ nwaa ]

Use the Enter key to create a new block

With our Campaign Editor, you can start typing right away and only need to use your mouse
when trying to create other blocks than the default text block. After writing a paragraph just hit

Enter <J in order to create the next block. If you want to create a different kind of block instead,

just click on the Menu on the left and choose a block type. Want to add a block in between an

existing text block? Just put your cursor where you want to place the new block and hit the Enter
I key.
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Use the menu to add content

To insert any type of content, click on the Menu button on the left. This will give you an
assortment of content types and formats to choose from. You can also use this menu to change ,

add or remove a content type for a text block instead.

In addition, if you select

Content in yOUr paragraph, # EAoaulACME(‘my:omnnn
= Hit H H

you can change the style of

your font, add links or add

bullet points:

The available blocks:

All our available formats for the content of your release can be seen as blocks which you can

insert into your article. By opening the menu on the left-hand side you'll be able to choose the

following content blocks to insert into your article.

H1, H2, H3 blocks

Use this block to insert a heading

Palgdl ¢ erviewon TV ACHES Founde

into the article, choose the h1 for

@ Write your release = Qe Hetory

the title of your article and the

. Interview on TV with ACME's Founder
subsequent h2, and h3 headings Lavhi'av,\:'e"a,i‘ W "

to add structure to your content.

his Netong dream would come true so quickly

ME

Quote block

This block will allow you to add quote to your article. The quote will take the full-width of the

article and formatted in a prominent way to really catch the eye of the reader.

I never imagined that this lifelong dream would come true so quickly

— Lavinia Ferrari, Founder of ACME

= Hi H2z Hs
:rmind behind ACME and its overnight success, Lavinia Ferrari, has appeared in one of the United

o Fal 8a g % . .
66 & [ E& X )stviewed TV shows about young enterprises worldwide.
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Adding media files to your release

How to add media items

1. Go to "Media Library” link (menu on left)

2. Content must be saved in the “"Media Library” that would be uploaded directly into a release,
linked to a release, or included in a press kit

3. Click "Embed Files” or “Upload Media Files” (Upper right hand corner)
4. Title your file to be “searchable”

Attention:

® Featured image must be 700 x 500 pixels

® Featured images must be landscape shaped, in
order for it to look good in your newsroom and
when shared on social media

min. 500px

Single Media Item block

Insert a single, full width, media item into your
article by using the small menu that appears once
you click on the uploaded photo. You can also
add videos instead, as long as they are uploaded
online on Youtube, Vimeo or another video
service. Hint: we secretly support over 300
services to be embedded. Spotify, Soundcloud, Instagram, and many more are already

supported unofficially.

€ NrimGobenba wn) mulebe ool - o [ oee 4w Corten o+ m
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Media Gallery block

This is similar to the Single Media Item but instead it allows you to choose multiple media
elements. The selected list of items will be displayed as gallery element which can be formatted
as a 2, 3, and 4 in-a-row grid. Please note that you can mix-and-match images, videos, sounds

and documents in one gallery block.

& acmecororation. pe.co <

ACME Corparation (Newsroom)

Here's what our team of stylists and bloggers has i
chosen as their favourite pieces for this season:

"These pieces go with everything in anyone's closet
and will make you feel like a million dollars!"

Una Grant, Infiuencer

Clicking on one of the elements will open and preview this item in a special lightbox, showing

more info on the image and giving the visitor the possibility to download or embed the media

item.
o HCMECOTDONItion.pe.co
S
Open “heipsy/jd21bunsbkuS2am.cloudiront, net/§5192/knages/ 34 1268 -srdre-ben -
User Guide: r co
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Add tags to your releases

In the Settings step of your Campaign Editor, you are able to tag your release by selecting one
of your pre-set tags. At the bottom of the page, you can see your tag tree. Once you click on a
suitable tag for your release and save your changes, that item will be indexed in your newsroom

under the category generated by that particular tag.

Podl (<) AEmaiecsdbitat 120104 foese (2] setungs (] Timeiine 4 Appeoval 7] Cortitm o + m =

[} Summary

2019 - Newoomer ACME was an

Longuage

Engilsh

Thia is 3 peivate release

Tags

* Bums

. Save and continue
x

Tagging your releases is not mandatory, however highly recommended: once a release is
tagged, it will be shown in your newsroom'’s Latest News section under “All Topics” and under
that specific category. To find one or more releases based on a tag, visitors can select the tag
directly on the header, on the small caption underneath the release’s featured image, or simply

search for it as a keyword on the search toolbar on the right side:

& acmuccepanition e co

Latest News Q

l All Topics News Events

2 darurey 030 + NEWS 21 duiary 2920 + HEWS
Interview on TV with ACME's ACME makes a debut at the 2019 ACME's top picks for the Winter
Founder Lavinia Ferrari Amsterdam Fashion Week season

The mastermind bebind ACME and &s avernight Amrsterdam, November 2019 - Newcomer ACME was Discover the coolest collection we've ever put fogether
2uccoss, Lawnia Ferrar, has appeared in one of the an absolute sensation at tha year's Fashion Week at the Wwith these wardrobe essentials handpicked by our
United States' most viewed TV shows about young Duch capital, atiracting press attention from wardaids  styfing team

enterprses workiwide. media.
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Reviewing campaigns

Invite users

Chances are you're not the only one working on a new campaign. Sending drafts back and forth
via email is not very convenient: through this feature, you can invite colleagues to the newsroom
and work together. The number of users you can invite to join your newsroom is based on your
subscription type. When inviting a new user to collaborate, you can decide amongst the

following roles - as a publisher, writer, or reviewer:

User role permissions within pr.co

Permissions Writer Reviewer Publisher
Write articles (V] V] v/
Publish press kits (V] V]
Create mallings (V] V] V]
Ask for approval (V] V| V]
Approve campaigns. X V] V)
Publish campaigns (to live environment) b'4 b4 V]
Send mailings live p 4 X V]

To edit user permissions and invite users to collaborate on pr.co, go to your Newsroom
dashboard menu and click on Users - there you can change the permissions of existing users or

you can invite someone to join by clicking on the Invite a User button on the upper right corner.

# app.prco v & +

vz noue
K Patrick de Laive
| Fublisher
Vit 1A sey
ﬂ Jesomn Bos =
Publisher
! | reweore et
bl h o\
” Nichoias Dowse z TR
A Publigher od ove
Stefan Fountaln
& fanapn Publisher
I e Pubisher
B Sjara Mahies Publisher
L] ritor
5 e
Q Parham Saidi = =
Wiites 3 "
8 Menno wild
: e‘nro lidedoer Reviewer
“1 | pawn Jimees -
[ Publisher . Remov
User Guide: opr
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Is everyone in your organisation using one single email address to log in? You might want to
change that, to minimise security risks. For instance, by sharing one log in, you can never

remove access for colleagues that leave the organisation.

If you're already on the Collaborate subscription, adding more users as collaborators will not

affect the pricing.

Sharing campaigns as drafts

Are you done with your first campaign draft or would you like to share it with a contact who is

outside of the list of users assigned as reviewers or editors?
You can share your draft by following these steps:

1. Click on Campaigns and select the one you wish to share

2. Click on the information icon on the upper right corner of your screen, which will lead to a
sidebar with different options

3. Copy the link to your campaign draft by clicking on “Draft link”

Podl < Wee Taunching our Spring Colecto: (5] Retease | settings  [] Timeline + Approval 5 Confirn o v m
X Campaign details
] Write your release = Revisionbistory | 3 Proview
We're launching our Spring Collection
o soon (duplicate)
| H -
We're launching our Spring Cower 2 Ibela e

Collection soon -

August 7th 2019 a1 1008

Draft link

Public link

hed Please

hittp;//acmecorparation pr.co/en- VW 18140Ewe

&
|
l

Attention: The links to your draft and to your campaign once it's published in your newsroom are

different. The official link to your draft campaign will only be valid after its publication.
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Scheduling your campaigns

Campaign Timeline

On step 3 of the Campaign Editor, you can select a day and time for launching your campaign.

you can schedule emails at any desired time, and your emails will be displayed in a timeline

overview to keep things clear for you and your team.

D Release D Settings Timeline 4 Approval G Confirm

The Timeline will also give you a live representation of the status of your campaign. So if it is
running and the first email has been delivered, the system is currently sending a second email

and there's two other items due, you will see exactly that.

How to Schedule a Campaign

First, select a publish date for your release. Attention: this is the starting point for your timeline
so choose this date carefully. For example, if you release needs to go live on Tuesday morning,
you need to set this date for the exact time on Tuesday morning that you'd like your release to
be publicly available in your newsroom. Then, you start adding emails to your timeline in order

to drive traffic towards you newly published release.

Please choose a publish date
The publish date is the moment your release will be available to the public and published in your
newsroom. You can always change the publish date later.

Immediately
Your release will be published immediately after the campaign has been confirmed.
Choose this option if you want to publish as soon as possible.

© Schedule a time..
Pick the exact time and date you would like your release to be published. Choose this
option if you want to publish automatically on a specific moment.

Time: Date:

08 = I 00 - Tuesday, 21 Nov 2017

Timezone: London

User Guide: opr.co
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You can start adding emails as soon as you have chosen a publishing date. Then, for each

selected mailing list you can choose when you'd like your campaign to be delivered to these

contacts. By default this is the same time as the publish date you have selected on the first

step. You can also choose to send your campaign at any other time (as long as it is in the future).

Campaign timeline

Tuesday, 28 November (in 12 days)

® 1550

) 4

Deliver email

Thursday, 30 November (in 14 days)

® 1230

X

Deliver email

Friday, 1 December (in 15 days)

® 11:30

Publish release
® 1130

Deliver email

Heads-up to VIP journalists & Edit email
From: j.appleseed@acme.com

To: 6 contacts

Subject: HEADS-UP: We're launching something

new soon.

Ask investors to share the news & Edit email
From: j.appleseed@acme.com
To: 9 contacts

Subject: IMPORTANT: Please help us tomorrow.

Donec id elit non mi porta gravida at % Edit publish date
eget metus.
Publish date: December 1st 2017 at 11:30

Newsroom: pr.co Testing

Distribute news to all remaining journalists & Edit email
From: j.appleseed@acme.com
To: 33 contacts

Subject: PRESS RELEASE: Brand new product

End of timeline, there are no more items scheduled after this,
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Requesting approval

On top of your Campaign Editor, you can find the Approval step:

Release Settings Timeline @ Approval 5 Confirm

Click on + New approval to select which team members you would like to check your

campaign:

¢ Gentse Feestenin cijfers (-] release seftings Timeline 4| Approval

= Get your campalgn approved

= Before y

the news you

w do approvals work?

Start a new approval ASSIQN reviewers All reviewers approve Campaign is approved!

1 2 3 4

Once you assign your reviewers, click on Start approval. Done! They will receive an email with
your campaign draft. If you wish to get an overview of the campaign reviewers or to add or
remove people, you can do so by clicking on step 4. Approval. You can also send email

reminders to your colleagues if they haven't reviewed the campaign yet:

o
ke PP ——— ) o bl
o VMot launces Beciag X o6 e, ez sentres neeu (2] Aoseent t: ) L
Camorign deh
i [iesastal
VarMool lsunches Electrified X o8
exciusive Japsrese urten moves

Ctrant apEETnal & ws et ot ) e Carvoel s asurensd

e | i 1he e for cus e KETBIKgY. G 9k ok 316k 1
1le 222 appra 47 Coeare Sers Uathe

Previo approvals

Cancatnsing Ty Mables - My 126 2010 21 1323

Canvetes by Bom Mable | Azet 249 2078 1 1057

Canceins g B Matie | Aprt 6 2018 3 11

Cancetes by S50 Mt - Aged A9 2018 o 51
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Overview of reviewing and publishing a campaign

In the process between writing a release and publishing it, you have several reviewing steps

available in the timeline:

DRAFT These are the press files that are currently in the writing phase. When a press

release is at this stage, everyone is still able to write in this press file.

Once a press release has been shared with team members, it will receive the
status "in approval”. The press release maintains this status until the

spokesperson has given his final approval on the text.

APPROVED (Your press release has been approved by all reviewers involved and may be

published. The press service must now prepare the message for publication.

REJECTED |Your press release was rejected by one or more reviewer/publisher. Once
adjustments have been made, the press release will be sent again for approval

until all spokespeople have sent their official approval.

RUNNING |Your press release is now ready to be distributed at the desired publication time.
Your press release or invitation will remain in this phase until your publication

date has expired.

FINISHED |When your release has gone through all necessary reviewing and editing steps, it
can go live on your newsroom or emailed to your press contacts through our

distribution system.

ARCHIVED (These are all past press releases which are no longer live.
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Send an embargoed release

When your release is available under embargo, it means that it is only available through a secret
link. When you visit your release through this link, there is a clear banner explaining your release
is under embargo and that it will be published on the date you've chosen. This comes in handy if
you'd like to give journalists time to work on their story or when you want to give certain
contacts early access.

Once your release gets published, the secret link will simply redirect to the public link. This
function works the same as how you would usually send out an article or release; however this
time you'll schedule emails to go out before the release is published. So, your workflow is as

follows:

1. Write your release

Just write your release as you would typically do.

2. Add your campaign'’s publishing details

Schedule your release for the time you want the release to be publicly available to everyone.

3. Add the emails prior to your release
Write the emails, and set the distribution date to the date and time on which you want the
embargoed release to be sent out. So, the distribution date must be a date prior to the publish

date.

4. Confirm the campaign

Once the release is confirmed, the emails with the embargoed release will go out at the selected
time. When the recipients click on the link in the email, they'll be able to read the release, but
there will be a massive red banner on the top of the release that states: "UNDER EMBARGO. DO
NOT PUBLISH BEFORE: [publish date]”

A Under Embargo 00 not pubish before: August 156, 2019 15:00 (GMT +02.00)

mE ©r 000

ACME Corparation We're launching our Spring Collection
soon

O - 4 0@
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Once you have gone through the steps above, you are able to retrieve the secret link to your

embargoed campaign if you wish to share the link with other contacts or preview it. You can

access it by clicking on the title of your campaign, which will lead you to a page where you can

find the secret link in the "Private link (embargo)" section:

Ay M oue comonen

a i= Campaigns
~ Clppings

o B Meda kis

9 Meca libenry

Spokaspeople

% Upers

@ Semings

+ Create a new Campaign

@ View tve Newsrcom
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Campaigns > We'e lsunching our Spring ... XD

Your message will be pubished on 15 Aup, 2019 at 15:00 CEST

Public link

You can find of share your relesse using the "Public link’, or use the View” aption in the averview. This ink will start

working cnce your message 5 published
P Visitlink  Copy link

You can use the above link 1o view your réease

Distributions.
ST NAVE

@IIITD UNDEREMRARGD - 00 NOT PUBLISH

25

TN OveNN - 0(0)

More = G2 Preview

Private link (embargo)

Your me: still scheduded to be publishad untll then 1 is available throogh a secret ink {(Under erribargo). Gy

g this

ople you trust with the cews.
[ visit ik Copy link

Oy give his bk to people you wrust wih the news.

& Merage dstrivations
SEND TME eReAToR

On publish (15 Aug ot 1500 CEST) 4 tesbeis Avily
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Selecting email recipients for
your release

Select the press contacts you wish to share your release with by following these steps:

In the campaign editor, click on 3. Timeline.

Continie t selet coattacts 3

Click on + New email. On step 1, you can view all your contact lists in the PRM. Select the one
with the target audience for your campaign.Once you have selected a contact list, you have the
option to select specific addresses within that list. To select the recipients, tick the checkbox next

to their name:

< Titleof some amazing ows Sertegs (3] Timelia 0o ¢+ m =

1 Conomue 32 vt mame
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Once you've selected the right recipients, write a brief description on step 3:

o
¢ Trla of some amazing rews Reloatd tngs (3] Teneline < o + m =
NS A O AT D a1 VNI 3P A 91N AR L L1 AR
< Create new Email distribution 8 Dowocmail RN
tact st selected 9 AN ACME - Corporation's oantacts 5
e 1ed =
—
Emad name: Emai 3o A ACME - Corperations contacts v
Write a description for your omail
Emad to All ACA 1 Ul al
Continue to wite message >
B af m e ar na A hook O red

>

In the third step, you'll add a subject line and text to your email. Make sure to grab your contacts’
attention from the first sentence. You might want to fiddle around with our variables: the
{{organisation}} variable, for instance, automatically adds the right publisher to your email.

“Would this be interesting for {{organisation}}?” can be very powerful!

e e v [ 4+
EOR! (¢ ); TARatsomy fmaitng voss [7] felease Setings ] Tmetime 4 Approva Ganfiem 0o+ m
You wor't s I 1y
Email meszage. Dea: A ke you read this
o
Frem nama oo
bela e amazing
Y 8 1 3 o= o= - ® @
From email address Do (frst_name}),
wiogo! Anook 30 mak you read e amel and chek
Piaase trd ow 131661 news hers
({irk_to_camoaign))
Fegants
Issbels
- mal - -
[
= Cantirug to celivery tme >

On the following step, you can schedule the delivery of your email - you can either send it out
immediately or schedule a time of your preference. Please note that sending mass emails is

tricky, so we send out emails in a sequence, therefore the email delivery may take a few minutes.
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¢;) THe 0f soyme aemaci) kg Relwase | settiags  [3] Timeline Approval | Confam o +m =
Email name; You wort want 1o miss the event of the year! >
[ ) Email mecesge Dew {ffirst namel), A tiook fo make you read this >

| chocse email desvery date

Please choose a delivery date

The desivery dot
© Immediately
iss cptian if you want

Schedule a time.

Bick the exact time and date you would [ike your smails to be deiwered Chooze this opton &

Continae 1o confimation 3

6 Add email o timedine ?

Double check if you've got all the details and time correctly before you hit send. Add your email
to the timeline to keep track of which contact lists have already received the campaign and

when the delivery took place.

® e <« C O a

o ¢ Title of some amazing rews [7] release Settings [ 3] Timeline « Approvs: Conf o + M

(5] Add emait 1o imetine %

o
Double check your email
wd 1o complety 1
© ovescription You Woe want 1o miss the #vent of Bhe yean
© contactiint All ACME - Cerposation’s contacts
@ sedwo 1 emcipient
@ Ssendfrom ssbely <hel
© subiect Title of some amazing new
ek
© Emalbogy i
© ociverydate
By
elow If
Send this email to contacts aiready recewving ather emais in this campaign.
=

i
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Retrieving stats and reports for
your campaigns

Retrieve stats for your
published campaigns and
share a performance report
with your team members
with just a few steps. After
clicking on Campaigns, click
on the title of the release you
would like to obtain a report

for. You should then see this:

If you click on View report, you will get an overview of your release’s performance. You can

select a time frame by choosing between All, 24 hours, 48 hours, 72 hours or 1 week:

Sharing the report can be done in two ways: either as a secret page that can be visited by you

and your selected contacts or as a private link that can be sent out to your colleagues.
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Create a press kit

The press kit is the place where you show rich media related to your brand. Think of logos,

product videos, promotional material, pictures of the team. To create a press kit, go to the

“Media kits” option on the left menu of your newsroom dashboard, click on the green button on

the right + New Media Kit:

e o # app.orco e o & @
WMedia Kits Overview CME Corporation (New
B acve Carporation Media kits 2 View Media Kits + Add category + New Media Kit
Categories
B8 2020 col o -

B Media kits 2 madin kits

(L
Published media kits

a o

Draft media kits  ower

]

Open *htps:/ispp.pr.colmandgainesrooms/E3182-acmucorparation-WW/media_Kits/new” in & new 1a

o -

6 Images

Just like in your Media Library, you can add photos, videos, and documents to your press kits.

Also, you have the option of creating different categories for your press kits - this can be done

by clicking on the + Add category
button. Categories will sort your
press kits into different topics,
which will get their own separate

pages once live in your newsroom.

Once you've created a category,
you can move existing press kits
(drafts or published) to that
category by clicking on the "Move”

option:
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& Unpublish media kit

6 images
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To delete or edit a category, click on the @ icon next to the title

Categories

BB 2020 Collections

-~
2 media kits
Published media kits WM Delete

If you click on “Settings”, you will be able to edit the name of the Category, add more

information about the press kits/topics it contains, and you can also add a cover image for your
category, which will display on that collection’s page in your newsroom.

Edit Media Kit Category

Catagory name *

2020 Colecsons

Deszrption (optional)

LI S )

Young. cosmapeifan, fashion forwars. ACME Designs & meant for utian miennisls with
1 groot oyo for style

Cowr image

Once your media kits and categories are published to your newsroom, they will look like this

Newsroom

 worowide v QU preo A

© Media Kits

[0 Categories

»‘;‘.‘ Yoy

2020 Collections

Inside ACME

@ Media Kit

Opening event

e
(=18 nsges

T da T B T R
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Add clippings

The Clippings section allows you to collect any media features your company might have

gotten. To add a new clipping, click on the green button on the right upper corner of your

screen:

o ®@ O & app.pr.co & (4] (i} =
B AcME corporation.. ¥ Clippings Al languagea il + New Clipping
mpaigns e ACME Fashion Show feature at Sense 'N Style Newsletter o
~ Clippings Clipping
Media
B e @ § Marketing tribute 3
Clipping
@ Nullam quis risus eget urna mollis ornare vel eu leo o

Clipping

& Settings

Once you click on that button, you have to ways of adding new clippings. The first one is via the

link of the source where the feature was published:

< (i @ 0O & app.pr.co & (] i =

o ) \cme coporation.. ¥ Clippings > New

m = Campaigns New Clipping

# Clippings
Article link
library https://siliconcanals com/news/ startups/marketing-adtech/dutch-startup-pr-co-raises-e400k-seed-round-nine-years-inception/|

M4 the full URL of the articls you'd like to add. Looking o upload a file?

Generate clipping

Or, you can add the clipping as a PDF file, if for example, it was published on print and is not

available online:

® o & app.pr.co < o [}

=]

Clippings > New

New Clipping
# Clippings

B Mediakits & Upload a file.

Please note that anly PDF and image files are supported. Prefer t

Generate clipping

& Settings
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In case your clipping can be linked to an URL, our system will automatically pick up the main
information in the feature’s original source and generate a clipping with a cover photo, heading,
and source. You can always double check this information or alter some things (such as title and

whether you'd like it to be public or private) on the window that follows the “Generate clipping”
button:

® o & s0p.peco w o
Edit Cliping @ Refresh cigping
Artice link

https:/siicencanals.com/news/startups/marketing adtech/c
il T Pul) UL 6 the artiché yeurd e 10 adit

Title

Dutch startup pr.co raises €400k seed round, nine years after

v wdd e 1tk of th irtche Realt

Source

Slicon Canals

¢ e sitm/rmagazine/station thit wrote shout

Cannect to 3 campaign (optional)

- Select campaign -

his elisping o
NETeTmp—————

Release dste

Morday. Mar 6 2017

Vm was e mlicewetpoge reizated)

Language

English

Make private

Wheen itachsa Sppig wil aly oo vl Wity w apecind b

Once live, your clippings will have an allocated section for them on the newsroom under the

“News"” heading in the “In the News" sub-heading:

& scmecorporation pr.ce

= Newsroom News About  MediaKits  Press Contact £ Wordwide v Q. preo 2

@ News Topics

News Events

Tha latest ACME news. The latast ACME svants for you to attend
== Nows Archive @ In The News Press Contact
Browsa through all cur news. View notable news mentions. Find contact detalls,
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Managing your contacts

The pr.co Contact Management System (CRM) allows users to have a fast and detailed overview
of their contacts and enables different segmentation options and reporting visibility. Here are

our CRM's key features:

Overview of contact lists

All contacts can be divided into multiple contact lists. However, you'll also be able to look

through all contacts, by clicking on the ‘all contacts’ button on the top of the page.

Contacts O Seftings 4 Add contacts «

All pr.co - meet our friends's contacts &% 711

7 Contact lists S by Name (A-2) = * Creote contact fm

€5 Customers 22297 llont >

Actions >

€5 German Journalists - intermstional 2% 131 Actiors

Y0 Yo, Jeeive e, Stefor Frartarn, S5es Mot 30 1 sthaws have acess
5 300 oy Bart Seeer
5 Usdeted w1 hour agn

Permissions

Per contact list, you can manage permissions for all current users and every new user you invite
to the platform. For each contact you can restrict access and grant or revoke the following

permissions:

acue

W bl of aconen 0y ot o ot

© nbeces

B Aevem e 1 odn o1 coarge oruen

1B Prever o 1 s ot
B Pever o e e o
L e L)
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Detailed overviews of individual contacts

When you click on one of the contacts - simply by clicking on the email address, or name, it will
bring you to an individual contact overview page, which includes (custom) fields, a timeline,

notes, tags, contact list overview, and unsubscribe overview.

Contacts > B All pr.co's contacts > Jeroen Bos Actions ~
’ Emall clicked ~ 2
f Jeroen Bos ’ Notes v
Co-Founder and CPO of prea Tuesday, 10 July
50 Q4% 14% 0 Jeroen Bos clicked link in distribution email Email to Group A2 times |
13:17 and 1317
Receved Dpens (47)  Ciicks (7) A A
w Last contacted May 30th 2018 at 1240 o W0
= Jeroen Bos clicked link in distribution email Internal review check. 2 #  Had a coffee with him on 8/10/2018,
times > was Interested in the new PRM we're
13:06 and 13:06 going to faunch.
Primary fields h : } minutes ago
Email address  jurcan@uico
Job title 0 Jeroen Bos clicked link in distribution email Internal review check, 2 ‘@
. times > Tags v
Organisation preo Y205 and 13:08
o ® 44573 x G CROUPA x W VYES x
Website

Pnone number - 4 =
& Jeroen Bos clicked link in distribution email Internal Team ® Tog this contact..
13.06

Social accounts

Linkedin - Contact Lists v

0 Jeroen Bos clicked link in distribution email Invitation to Relaunch Your contact isn't added 10 any of your
Party >

Instagram hei 1806 Click the button below to add it

Twitter |mbs i
Mediurr = o Add to contact list

G Jeroen Bos clicked link in distribution email Invitation to Relaunch

Facebook

Party >
Skype - 1306 Newsroom unsubscribes v
Stiow all heds This contact hasn't unsubscribed from any of
0 Jeroen Bos clicked link in distribution email Invitation to Relaunch ews ribed 10
+ Created 4 years ogo by L.orenzo Grandi i >

1. (Custom) fields: All fields that were previously in the CRM, will be in the new CRM as well.
However, we've added a functionality where you can add any field to that CRM that's relevant to
you for segmentation. We still need to build the user interface for that (will be launched within a
few weeks), but should you want to add a new field to the CRM, just let us know via the live chat,
and we'll add it to your account. Alternatively you can add a custom field to your organisation

when you do a contact import.

2. Timeline: In the middle of the page you'll find an overview of all the emails that you've sent
to that contact with pr.co, and how that contact has engaged with those emails. You'll notice that
all information on open rates, and click rates is nicely displayed in chronological order in the
timeline. Just want to know when a person has opened your campaign that was sent in May?
Click on opens, navigate to May, and you'll say exactly, if, when and how often your contact has

opened the campaign.

3. Notes: We've gotten a lot of feature requests for note-taking. You can now leave notes on a

contact within the platform on the top right side. Just type a note for yourself, or for your
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colleagues, hit enter, and the note will appear including the date that it was added, and by
whom it was added. Met that journalist from road.cc at a conference? Add it as a note for future

referencel

4. Tags: Also on the right side, you'll find the new tag functionality. These tags can be used in
filters, or to search through your contacts. These tags could for instance be used to segment
contacts per interest during distribution. A tag ‘mountainbike’ can be of much help to easily

segment the right contacts when sending a release on the new XT series.

5. Unsubscribes: Not sure if a contact unsubscribed? Or would you like to know when he
unsubscribed? Unsubscribe information will be nicely stored for each contact in the bottom

right corner.

Importing contacts

Importing contacts has never been easier! All you need to do is have your list ready as a .csv or

Excel file:

Uptoad yous G5V e

On the next step, you can match your columns to our fields. Cannot find the field you're looking
for? You can always customise it - Just don't forget to click on “Create & save”. If you find that

one or more columns are not relevant to your list, you can click on “Do not import”.

-

LB -
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Use tags to organise your contacts by clicking on the existing ones you might have in store from
your previous lists or by just simply creating new ones. You can select as many tags as you wish

and remove/add them at any time.

On this next step, you have three options for managing your new contacts:

1. If you do not wish to put them in a specific list yet, just go to the next step - they will
automatically be added to “All contacts"
Select a list (or more) from your existing ones by ticking on the box next to the list titles

Create a new contact list by selecting this option on the bottom of the page

--------

Once you have selected either one of these options, you can go ahead to the final step. AlImost
there! Your contacts will be imported in a couple of minutes and you will get an email
notification once this has been done. You can close then close the tab - within only a few

minutes all your imported addresses should appear on your Contacts section.
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How to create search filters for
contacts

All contact lists on pr.co are fully searchable, not just by name, or email address, but you can also

search based on city, country, tags, organisation, phone number, etc.

Our new CRM system has the feature which enables you to create and save filters. Create a rule
or a set of rules - from these you will find a specific segment of your contacts, which you can

save as a filter for later use.

Jels > ©W FAKE

* . -
ES aomi Prop .
& Adom .
Filler ndn [
“ Adine Rocyakees ¢ . e . )
& MexGoaga girwall il Strees . .
o e Huses b b tarup: . °
& Amit Gupta LR ited States
- Andy Brownfield abrow b4 “
& Angela Shah .
- AnhOuse Tinh .
‘ Ann Odes on
& Antoine Crochet-Damais »
1 > + Eavn fiter

Create a search filter

You can create as many search filters as you wish by following these steps:

1. Click on "Filter contacts" and select + Create new filter on the dropdown menu
2. Choose a filter rule from the options on the menu (i.e. Job title)

3. Select whether you would like the results to show contacts who have, do not have, or contain
that requirement in their credentials

4. Save your filter so you can always use it later - You just need to add a filter name and a short
description!
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How to search by filters or tags

You can search through your contacts and create new segments by using our filter feature or by

making use of the tags you've created during or after the import of your contacts.

To do it via a filter, you can either use one of your saved filters or create a new one as we've

explained in the previous section. You then are given a couple of search options:

e o °
Cutaets - M proos condects +
5 > €8 Allpreo's contacts Actions =
T 42 contacts filtered ¥ Fiter contacts =
- d &5 . N O uw
- Ropone o .
. .
Filter e 8
. -
oo e -
" . W
WIRE - - .V
O comtaine
. . L Journabied
. .

Filter contacts that match

e All filter rules - this setting will only show you results which fit all the filters you have
established for your search

e Any filter rules - this setting will show you results which fit one or more filters that you have
established

Filter rules

After you have selected a rule from the menu, you have the following options: Is, is not, contains.

As shown in the image above, | wanted to find all contacts who have the United States in their
credentials. Or, for instance, | would like to see how many contacts | have out of The Netherlands
- so | can select "is not" and write "The Netherlands" and my list will show me all contacts which
fit that rule.

Attention: In order to optimise your search success, we advise you to always select “contains”
instead of the more strict “is” or “is not”".
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How to view subscribed or
unsubscribed Contacts

Once you add a contact to your pr.co CRM, they will be automatically listed as "subscribed" to
your organisation, meaning that they will be able to have campaigns and emails delivered to

their address.

We do ask our users though to double check that they were given the consent from their
contacts to be added as subscribers. Therefore, if you want to remain GDPR compliant, it's very

important that you truthfully tick the "l have permission to email these contacts" box:

o

\ptoad pous CSV e

Attention - even if a contact has unsubscribed from your organisation, they will still show on your

contact list(s). However, you can check whether a contact has unsubscribed through two

different ways:
1. Click on a contact's name to get an individual overview

If you would like to check whether a specific contact has unsubscribed, type their name on the
search box of your contact list and then click on their name. You should get a detailed overview

of that contact's activity - including their subscription status on the bottom right of the page.
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tacts > € All proo qtacts SR G@natuurfontein. nl Actions «

Allacsvtas -
)y W @natuurfonteinnl  / Nates
sy
e

No acthities found

[— Oper
Tags
Primary folds ® nsrmooE X
s
» Tagth act
Contact L

Soclal nccounts

2. Get a complete list of all unsubscribed contacts

Our CRM system stores all unsubscribed contacts in a list which can be accessed at any time.
You can access it by going to your Contacts and clicking on Settings on the upper-right corner

of the page:

¢ T 0 °
@ Settings — Asd cantaets «
All pr.oo's contacts o 14428 Actions >
67 Contact lists  Sort by Name (a-Z) = o e
tions
that were cort d
B 00, Invitation to Retaunch 2017 25288 Actions =
9 00, Save the date {Relaunch 2077) 25 188 Actions =
. Act
B4 01.VIP / Share Invite / Feb 3 2826 Actions =
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Once you click on Settings, you will see two types of different lists - Deleted and Unsubscribed

contacts.

While both contain contacts who are no longer receiving your emails and campaigns, if a

contact is on Deleted, it means that they were deleted by an admin for a given reason. Deleted

contacts can be either erased permanently or put back into their original contact list:

If a contact is on

the Unsubscribed list, it means that they have voluntarily asked to be

unsubscribed from your organisation. As we respect their wishes and privacy, we cannot place

them back in your CRM. However, you can keep track of unsubscribed contacts and get in touch

with them personally if you wish:

User Guide:
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How to add or remove people
from contact lists

The pr.co CRM system detects and merges duplicates in your contact lists once they are added.
However, it is possible to have the same contact in more than one contact list - for instance,

someone might be in a list for "Dutch journalists" but also in another just for "Journalists".

In addition, contacts might be added or removed from contact lists at any time - however, please
note that only users with the right permissions can do so.
How to add contacts to multiple lists

If you wish to add new contacts to more than one list, you can do that during the process of

importing new contacts from an Excel or csv file:

ontacts - Comaet fists Contacts - imports - Upload your CSV file

o Import contacts Upload file

Upload your CSV file
Piease select the CSV file contalning your contacts from your computer and upload it 1o pr.co
Note: only the first shee

B 50-contacts.csv
Press again to upload 3 different fil

The first row of the file contains column titles

| have permission to email these contacts *

On the next step, you will be asked to select which list(s) you would like these contacts to be in.
Please note that if you do not select any of the lists, the contacts will be automatically added to

your main list - "All Contacts".
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If you would like to create a new list, you can also do that on this step by clicking on "Create new

contact list" on the bottom of the page:

< in} (o] = app.pree

Comtacts - Epores - Cramte & naw coniact Ant

Comiacts - Contaet Fyin

Create a new contact list

Contact list nama

Fake contacts

Description

For testng purposes only

+ Creats new contact kst

In case you would like to add your contacts to your recently created list but also to an existing
one, you can do that by ticking the boxes next to the names of these specific contact lists. Please

note that you still have tick the box next to the name of the list you have just created:

< o o] # app s [ o & &

Contacts « Imports - Contact bets

Caotects - Cratest s

COMAGES 13 41 ealRtig CONTACE I, SOt e cormies 161 Th puu want (e wdd the

Growbots Test Events 289

B Growbots Test Tech &810

WIaTt 10 24 10 CONTAETS 50 & N Contact (1577 Cruate 08w SOntaat it
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How to add or remove existing contacts from lists

Contacts can be added to new or different lists or removed from them at any time you may
please. To do that, go to your Contacts and select the list you would like to edit. You will see an
overview of all contacts in that list, where you can perform bulk actions by ticking the box next to

your contacts' names.

Once you have selected the contacts you would like to edit, click on "More actions" - then
choose whether you want to add them to a contact list or to remove them from the current list

you are in:

< I8 (o] & pp.pr.co ® o h g

Actions =+ Add contacts >

¥ Filter contacts ~

Contacts - FAKE Comacts - Imparts - Summary

Contacts » &5 FAKE

6 contacts selected  ® Tag 6 contacts More actions «

PRS- NAME Rl + Addto contact list B Add to an existing contact list o5 OISR

Clear selectian

E robinw = Remove from this contact list + Addto a new contact list P GROUP.E @ INDEXUSER W TESTINGHERE Belgium
g Aamir aamirg & Expor fropakistani pk © TESTINGHERE Pakistan
o Abel Maclead amaclt B MavetoTrash 1angoni Of Florence
- Adam adam@builtinchicago.org BulltinChicago ® TESTINGHERE United States
“ Adine Rooyakers adinerooyackers@gmail.com Silicon Canals ® DE  © ENGUSH TALIAN @ TECH JOURNALISTUK | @ TRACKED the Netherlands
o AlexGoaga alexg@wall-street.ro Wall Street © TESTINGHERE @ TRACKED Romania
- Alexander Husing post@butterbrot de Deutsche Startups ® TESTINGHERE Germany
o= Alisha Slusarski alisha@shusarski.com Wiz Power 107 Fm
. Alishia Sergl asergl@gmail com Milford Enterprises Inc
- AmitGupta amitkumar.gupta@timesinternet.in Economic Times & TESTINGHERE India
- Andy abrovnfield@bizjournals com Cincinnall Business Journal ® TESTINGMERE United States
o Angela Shah ashah@xconomy.com Xconomy Texas © TESTINGHERE United States
1 >
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Questions & support

Do you still have questions, concerns or feedback that you wish to communicate with our team?

Our support team is here to help!

Get help from our team:

For all support questions, and other product-related questions, you can reach out to:

Isabela Avila, Customer Success Manager, isabela@pr.co

For technical questions, you can reach out to:

Jeroen Bos, Chief Product Officer, jeroen@pr.co
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