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SUMMARY

Last night Olaf Hussein’s debut launched Vodafone Firsts Fashion LAB, the talent and
innovation programme from FashionWeek Nederland and Vodafone. Until 14 July the
Vodafone Firsts Fashion LAB offers eleven fashion shows from young designers who
experience their 'first' on the catwalk of Mercedes-Benz FashionWeek Amsterdam. They are
encouraged to break fashion conventions and experiment with materials, the composition of
their collection and the style of their presentations. These are ‘the ones to watch' for those
who want to get to know a new generation of Dutch fashion designers.

Olaf Hussein is a young Amsterdam menswear label with a clear goal: to produce top
quality denim that remains close to the classic style while comprising new and modern
silhouettes. The label debuted last night at Vodafone Firsts Fashion LAB. By making the
collection immediately available, Olaf Hussein broke an important barrier in the conventional
fashion system, where much time elapses between the moment of presentation and the
moment of actually being able to wear new fashion. Partner Vodafone ensured that with the
mobile-responsive site www.olafhussein.com and smart technology, visitors could admire and
order the collection there and then.

Abundance of talent in the Tranformatorhuis
The programme in the coming days is also bursting with talented designers, for example, on
Friday, 11 July with the Fashion LAB duo show from Mirte van Wijngaardenand Maaike
Fransen. Mirte presents a collection about the transformation from boy to man and Maaike’s
collection tells the story of disorder and compulsive collecting. Maaike comes from the Design
Academy and is exemplary of the atypical approach to fashion from the Vodafone Firsts
Fashion LAB. Another highlight is Jonathan Christopher Homme’s presentation with his
masculine silhouettes against the background of a ‘dark world’ on Sunday, 13 July. This forms
a sharp contrast to the refined work of David Laport who shows feminine creations with
surprising materials based on structures from the insect world. David Laport, along with the
rebellious but classically styled collection from EVAN Menswear and the garden of Versailles-
inspired show from the Maison the Faux, can be seen on Monday, 14 July.

http://www.olafhussein.com/


Vodafone Firsts Fashion LAB helps realise fashion dream
Vodafone Firsts Fashion Lab serves as a breeding ground and platform for promising fashion
designers to express their creativity freely. In the programme FashionWeek Nederland and
Vodafone help the new generation of designers realise their ultimate dream: becoming a
successful fashion designer. Throughout the year they are given guidence through workshops,
presentations and meetings and during Mercedes-Benz FashionWeek Amsterdam they get
the chance to shine on a professional catwalk for a national and international audience.
Vodafone dedicates its mobile network to increase the reach of these designers exponentially,
for example by broadcasting all the shows via a live stream in the FashionWeek Nederland
App.

Vodafone Firsts Fashion LAB
http://www.fashionweek.nl/en/fashionlab
http://www.fashionweek.nl/en/fashionlab
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QUOTES

"As Vodafone, we want to inspire people to do something for the first time aided by
mobile technology. Debuting is part of our very nature: the first text message and the
first mobile phone call in the world also went over our network. Now young designers
have the opportunity to experience that fantastic feeling you get when you do
something for the first time. We are proud to provide the new generation of designers
with an on- and offline platform at the Vodafone Firsts Fashion LAB."
— Annelies Valk, Marketing PR Manager Vodafone

IMAGES



http://fashionweeknederland.salonwaldorf.com/images/135623
http://fashionweeknederland.salonwaldorf.com/images/135622
http://www.fashionweek.nl/en/fashionlab
https://twitter.com/share?url=http%3A%2F%2Ffashionweeknederland.salonwaldorf.com%2F80870-roaring-start-vodafone-firsts-fashion-lab-with-olaf-hussein&text=Roaring+start+Vodafone+Firsts+Fashion+LAB+with+Olaf+Hussein+%23MBFWA&via=fashionweeknl&related=prdotco
http://www.facebook.com/sharer/sharer.php?u=http%3A%2F%2Ffashionweeknederland.salonwaldorf.com%2F80870-roaring-start-vodafone-firsts-fashion-lab-with-olaf-hussein
http://www.linkedin.com/shareArticle?mini=true&url=http%3A%2F%2Ffashionweeknederland.salonwaldorf.com%2F80870-roaring-start-vodafone-firsts-fashion-lab-with-olaf-hussein&title=Roaring+start+Vodafone+Firsts+Fashion+LAB+with+Olaf+Hussein&summary=Roaring+start+Vodafone+Firsts+Fashion+LAB+with+Olaf+Hussein+%23MBFWA&source=FashionWeek%20Nederland
https://itunes.apple.com/us/app/afw/id539923755?mt=8


Salon Waldorf
+31 (0)20 320 99 53 

fwn@salonwaldorf.com

Keizersgracht 174-176 

SPOKESPEOPLE

http://fashionweeknederland.salonwaldorf.com/images/135626
http://fashionweeknederland.salonwaldorf.com/images/135624
http://fashionweeknederland.salonwaldorf.com/images/135625
http://fashionweeknederland.salonwaldorf.com/images/135623
http://fashionweeknederland.salonwaldorf.com/images/135622
mailto:fwn@salonwaldorf.com


1016 DW Amsterdam 

The Netherlands

ABOUT FASHIONWEEK NEDERLAND

About FashionWeek Nederland
FashionWeek Nederland is the largest and fast-growing Dutch fashion platform that represents the celebration of
Dutch fashion talent, the building of bridges between creativity and commerce and the search for international
connection. Based on its three pillars Connect, Grow and Celebrate and its four programmes Catwalk (Mercedes-
Benz FashionWeek Amsterdam), Zalando presents 10 Days Downtown, Vodafone Firsts Fashion LAB and Fashion
in Business, FashionWeek Nederland connects parties inside and outside the fashion industry, it promotes growth
and development, and it celebrates all the wonderful things that the Dutch fashion has to offer in talent and
creativity. FashionWeek Nederland organises activities throughout the year, focusing on fashion lovers and
professionals from fashion and related industries, including designers, labels, buyers, national and international
press agencies, agents, the creative industry, government and semi-government and investors. FashionWeek
Nederland works closely withTitle Partner Mercedes-Benz, Premium Partners Sanoma, L’Oréal Professionnel and
Vodafone and Programme partners Zalando (10 Days Downtown) ABN AMRO (Fashion in Business, the Business
Programme of FashionWeek Nederland) and Vodafone (Fashion LAB). Also Gemeente Amsterdam supports 10
Days Downtown. FashionWeek Nederland organises the Mercedes-Benz FashionWeek Amsterdam twice per year.
www.fashionweek.nl.

About Mercedes-Benz FashionWeek Amsterdam
Mercedes-Benz FashionWeek embraces Amsterdam in the line-up of international fashion weeks because of its
personal and outspoken character. Mercedes-Benz is all about style, design, class and innovation. The same goes
for the fashion industry, and therefore the brand feels closely associated with the fashion branch both nationally and
internationally. By sponsoring the major fashion weeks around the world Mercedes-Benz plays an active role in
encouraging talented, innovative and ambitious designers.
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