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Samenvatting The networking event ‘Keys to Success’ takes place on Monday 27th
January, during the Mercedes-Benz FashionWeek Amsterdam. The
focus of this fourth edition is sustainability and the need to develop
business models to anticipate changes in the fashion industry. In Keys
to Success, FashionWeek Nederland highlights the business side of
fashion and it challenges fashion professionals to join forces to realise
the opportunities.

Details The speakers at Keys to Success represent the diversity of the Dutch fashion
industry and they will talk about their dilemmas and choices concerning
sustainability and business. Brigitte de Wilde, CEO and co-owner of fashion
label Cora Kemperman, shows that with 'slow fashion' sustainability and
affordable fashion go well together. Carlien Helmink, who was the winner of
The Green Fashion Competition in 2012, will speak as co-owner of Studio Jux
about how their brand set up its own factory in Nepal and about the way in
which she combines business objectives with development work. Sofie Schop,
senior CSR consultant at Schuttelaar & Partners, presents a tool guide which
she developed with ABN AMRO, which enables fashion entrepreneurs to
improve the sustainability of their own business model. The programme will be
moderated by social entrepreneur Natasja van den Berg. The afternoon
concludes with a visit to dennis diems’ catwalk show, currently one of the
most talked about Dutch fashion designers.

Keys to Success part of ongoing programme Fashion in Business

FashionWeek Nederland is organising the event Keys to Success as part of its
ongoing programme 'Fashion in Business', that is specifically aimed at
professionals from fashion and related industries, who are united in the
'Fashion in Business Network’. In this way FashionWeek Nederland
organised, for example, the event ‘the Future of Fashion’(video) during the
Dutch Design Week in Eindhoven in October 2013.

Holly Syrett from FashionWeek Nederland: "We organise Keys to Success
and other Fashion in Business events in the belief that growth and
development in the fashion industry is brought about by making connections.
We show that fashion is a real business and there is a lot more to it than just
design."

ABN AMRO is closely tied to Fashion in Business and has been a partner and
sponsor of FashionWeek Nederland since 2004. Manolo Márquez, Head of
ABN AMRO Fashion Desk: "Just like FashionWeek Nederland we also
strongly believe in the importance of the exchange of knowledge and
information. This contributes to the forging of lasting links between
companies and designers. Through the Fashion in Business programme we
want established entrepreneurs and new talents to benefit from our contacts
and industry knowledge."

Keys to Success will take place on Monday, January 27th from 14:30 to 19:00
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at the Cutuurpark Westergasfabriek in Amsterdam. Tickets cost € 125 (excl.
VAT) and can be ordered via www.fashionweek.nl/business. Admission is free
for members of Fashion in Business Network.
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Over FashionWeek Nederland

About FashionWeek Nederland

FashionWeek Nederland is the largest and fast-growing Dutch fashion
platform that represents the celebration of Dutch fashion talent, the building
of bridges between creativity and commerce and the search for international
connection. Based on its three pillars Connect, Grow and Celebrate and its
four programmes Catwalk, Downtown, Fashion LAB and Business,
FashionWeek Nederland connects parties inside and outside the fashion
industry, it promotes growth and development, and it celebrates all the
wonderful things that the Dutch fashion has to offer in talent and creativity.
FashionWeek Nederland organises activities throughout the year, focusing
on fashion lovers and professionals from fashion and related industries,
including designers, labels, buyers, national and international press
agencies, agents, the creative industry, government and semi-government
and investors. FashionWeek Nederland works closely with Premium
Partners Sanoma and L’Oréal and Programme partners Vodafone
(Vodafone Firsts Fashion LAB) and ABN Amro (Fashion in Business, the
Business Programme of FashionWeek Nederland). FashionWeek Nederland
organises the Mercedes-Benz FashionWeek Amsterdam twice per year.
www.fashionweek.nl.

About Mercedes-Benz Fashion Week Amsterdam

Mercedes-Benz FashionWeek embraces Amsterdam in the line-up of
international fashion weeks because of its personal and outspoken
character. Mercedes-Benz and FashionWeek Amsterdam share a passion
for sustainability in creativity. At Mercedes-Benz it is not just about technical
innovation and what its product team produces, but also the design team’s
experimentation with silk, cashmere, banana wood and other exotic
materials. Fashion for Mercedes-Benz is about style, design, class and
innovation. Therefore the brand feels closely associated with the fashion
industry both nationally and internationally. By sponsoring the major fashion
weeks around the world Mercedes-Benz plays an active role in encouraging
talented and ambitious designers.www.mbfashionweek.com.
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