
 
 
 
 
 
 
 

P R E S S   R E L E A S E 

Amsterdam is fashion lovers’ domain for 10 days 

Mercedes-Benz FashionWeek Amsterdam 

celebrates 10 year anniversary with city and public 

AMSTERDAM, 12 DECEMBER 2013. In January 2014 Mercedes-Benz FashionWeek Amsterdam 

celebrates its ten year anniversary with ‘10 days Downtown’. This means 10 events in 10 days 

(18-27 January), at 10 locations. Every day an event showing the diversity of Dutch fashion in 

relation to another creative discipline such as film, music, crafts, theatre or art will be in the 

spotlight. All activities are open to the public and are organised together with the city’s 

cultural gems. 

Organisations in Amsterdam and Mercedes-Benz FashionWeek Amsterdam have been 

inspired by each other’s worlds, culminating in a surprising Downtown Programme. '10 days 

Downtown' commences on Saturday, 18 January (day one) with an exhibition from fashion 

designer and artist Fong Leng in the Amsterdam Museum. This ‘grande dame‘ of the 70’s and 

80’s fashion circuit gained fame with her confident creations and lively fashion shows. On 

Monday, 20 January (day three) Fashionchick is hosting a meeting for budding bloggers 

about the blogging profession and fashion journalism in the NRC Café and on Wednesday, 

22 January (day five) the fashion and theatre worlds meet up in the  Stadschouwburg around 

a tableau vivant from MaryMe-Jimmy Paul, curated by SSBA Salon. 

In addition to these new events there are also activities which build on the existing public 

programmes. For example, the theme of the regular Friday night at the Van Gogh Museum 

on 24 January (day seven) will  be the inspiration that designers derive from the work of the 

painter, which will be followed by the resident DJ, VJ and bar. On Monday 27 January (day 

ten), the Stedelijk Museum’s hosts ‘Fashion Talks’, in which Winde Rienste will use her own 

designs to talk about the close relationship between contemporary art and fashion.   

With '10 days Downtown' Mercedes-Benz Fashion WeekAmsterdam allows diverse audiences 

to become acquainted with the versatility of the Dutch fashion. By taking fashion ‘from the 

catwalk to the sidewalk’ the organisation wants Dutch design talents to be recognised by a 

large group of fashion lovers. ’10 Days Downtown’ is made possible in part by the City of 

Amsterdam.  
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End off press information.  

 

http://www.fashionweek.nl/en/downtown
http://www.fashionweek.nl/en/event/day-1-fong-leng-fashion-art
http://www.fashionweek.nl/en/event/day-3-bloggerscafe
http://www.fashionweek.nl/en/event/day-5-fashion-theatre
http://www.fashionweek.nl/en/event/day-7-friday-night-fashion-van-gogh
http://www.fashionweek.nl/en/event/day-10-fashion-talks


About FashionWeek Nederland 

FashionWeek Nederland is the largest and fast-growing Dutch fashion platform that represents the celebration of 

Dutch fashion talent, the building of bridges between creativity and commerce and the search for international 

connection. Based on its three pillars Connect, Grow and Celebrate and its four programmes Catwalk, Downtown, 

Fashion LAB and Business, FashionWeek Nederland connects parties inside and outside the fashion industry, it 

promotes growth and development, and it celebrates all the wonderful things that the Dutch fashion has to offer in 

talent and creativity. FashionWeek Nederland organises activities throughout the year, focusing on fashion lovers 

and professionals from fashion and related industries, including designers, labels, buyers, national and international 

press agencies, agents, the creative industry, government and semi-government and investors. FashionWeek 

Nederland works closely with Premium Partners Sanoma and L’Oréal and Programme partners Vodafone (Vodafone 

Firsts Fashion LAB) and ABN Amro (Fashion in Business, the Business Programme of FashionWeek Nederland). 

FashionWeek Nederland organises the Mercedes-Benz FashionWeek Amsterdam twice per 

year. www.fashionweek.nl. 

 

About Mercedes-Benz Fashion Week Amsterdam 

Mercedes-Benz FashionWeek embraces Amsterdam in the line-up of international fashion weeks because of its 

personal and outspoken personal character. Mercedes-Benz and FashionWeek Amsterdam share a passion for 

sustainability in creativity. At Mercedes-Benz it is not just about  technical innovation and what its product team 

produces, but also the design team’s experimentation with silk, cashmere, banana wood and other exotic materials. 

Fashion for Mercedes-Benz is about style, design, class and innovation. Therefore the brand feels closely associated 

with the fashion industry both nationally and internationally. By sponsoring the major fashion weeks around the world 

Mercedes-Benz plays an active role in encouraging talented and ambitious designers. www.mbfashionweek.com 

 

For more information please contact: 

Salon Waldorf 

Keizersgracht 174-176 

1016 DW Amsterdam 

  

Nannet van der Kleijn 

nannet@salonwaldorf.com 

+31 20 320 99 53 

 

 

 

 

 

 

 

 

 

http://maussen-communications-public-relations-.smart.pr/www.fashionweek.nl
http://maussen-communications-public-relations-.smart.pr/nannet@salonwaldorf.com

