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Tiqets Partners With Sagrada Familia to Offer
Exclusive, One-Time-Only Experiences
Amsterdam, 9 August 2021 - Today, Tiqets has partnered with Sagrada Familia to
launch “Symphonies at Sagrada,” a contest for 5 lucky winners and their guests to
win an exclusive weekend at Sagrada Familia during the performance of the
Vienna Philharmonic Orchestra.
Antoni Gaudí’s masterpiece, Sagrada Familia, will open its doors for a series of unique, intimate
experiences this September. Tiqets is working with Sagrada Familia to bring to life these oncein-a-lifetime events that bring visitors an entirely new level of access to this global icon.
The 5 grand prize winners will be treated to the weekend of a lifetime in Barcelona, including
prime seats to the Vienna Philharmonic Orchestra’s concert in the basilica on Saturday,
September 18, exclusive access to the preview show the night before, and, in collaboration with
Barcelona Turisme, a Barcelona Card to round out the weekend. Free transport and
accommodation are also included in the grand prize.
Beyond the weekend of the concert, Sagrada Familia will also partner with Tiqets to host two
private visits during October that will give 70 people an unprecedented experience at Gaudi’s
masterpiece. These visits will take place outside opening hours, with access to areas normally
closed to the public to get to know the icon in a way few ever will.

We are excited to partner with Sagrada Familia to create these truly once-in-alifetime opportunities to visit the basilica in a more intimate setting. The
winners will get to experience Gaudí’s masterpiece brought to life by the music
of the symphony and the awe of seeing the building after the crowds have left.”
— Laurens Leurink, CEO of Tiqets

The Symphony at Sagrada contest opens at 7:00 CEST on 9th of August and closes at 23:59
CEST on 25th of August. To see full terms & conditions and enter to win, please visit:
https://www.tiqets.com/blog/sagrada-familia-concert/
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About Tiqets
Tiqets’ mission is to make culture more accessible by making it easier for more people to
discover more ways to culture. From the start in 2014, the company has connected millions of
people to museums and attractions with instant, last-minute and mobile tickets. Tiqets works
with both hidden gems and top museums and attractions all over the world.
The company is headquartered in Amsterdam and now employs 180 people worldwide,
including in Amsterdam (HQ) as well as Seattle, Las Vegas, Orlando, Philadelphia, London,
Copenhagen, Paris, Barcelona, Rome, Bangkok, Tokyo and Osaka. More information can be
found on Tiqets.com.
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