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welcome                        about MTV EXIT/using this guide   

Welcome
ABOUT THE MTV 
EXIT CAMPAIGN

USING THE EXIT 
MAP – TIPS FOR 

THE FACILITATOR

MTV EXIT is the world’s largest behaviour change campaign in the fight 
against human trafficking and exploitation. The MTV EXIT campaign aims to 
inspire young people to take action and mobilise their communities against 
human trafficking. Visit mtvexit.org for more information

The EXIT Map has been developed as a tool for educating young 
people about trafficking and exploitation in a way that is participatory 
and fun. MTV EXIT focuses on training youth between the ages of 
18-25 and groups of about 25 people. This guide was developed to be 
used in our trainings and yours! Here are a few tips as you prepare to 
use The EXIT Map in your own training workshop:

It is important to make learning about human trafficking accessible and 
engaging. The EXIT Map outlines activities and questions related to MTV 
EXIT multimedia content in order to help young people to:

KNOW YOUR AUDIENCE AND PREPARE THOROUGHLY.

RESPECT AND EMPOWER OTHERS. 

TURN FEELINGS AND IDEAS INTO ACTION. 

SHARE LOCAL ANTI-TRAFFICKING INFORMATION AND RESOURCES. 

INVOLVE LOCAL EXPERTS. 

to join the fight to stop trafficking and exploitation and to use their new 
knowledge of the issues to take action.

Try to make learning about human trafficking as fun and engaging as 
possible. The issues are complicated and that means that keeping 
the energy high and the activities interesting is very important! 

Come up with some clear guidelines at the outset of your workshop 
to ensure that all participants are respected and included. Make an 
effort to involve everyone, listen to their opinions, and encourage 
others to do the same.

Encourage participants to express their feelings and come up with 
their own action ideas that are relevant to the local context. 

Identify local helpline numbers and/or organisations that provide 
assistance and promote them throughout the workshop so participants 
know how to seek help or refer someone. Collect local case studies 
(from NGOs, reports, and newspaper articles). If possible, get a list of 
the laws in your country that are relevant to human trafficking. 

Invite local anti-trafficking experts (e.g. a police officer, a lawyer, a 
NGO representative) to your workshop so they can share first hand 
information about what is being done locally to fight trafficking and 
exploitation. 

LEARN MORE

BE INSPIRED 

about human trafficking and exploitation by exposing them to a range 
of information in fun and interesting ways.

1.

2.

3.

4.

5.
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welcome preparing your workshop

PREPARING YOUR 
WORKSHOP

It is very important to thoroughly prepare for your workshop. Ideally, you 
want to be so prepared that you can focus all of your effort on appearing 
confident, knowledgeable and engaging to participants. Trafficking and 
exploitation are complicated issues and the information in ANNEX 3 and 
ANNEX 5  and the Glossary of Terms will help you speak about these 
issues with confidence!

TIMING The total running time of this workshop is approximately 6 hours. The 
recommended time listed for each activity is a minimum; it is likely that 
activities will run over this time so we recommend you allow more time than 
specified if possible. 

It is also possible to break up the workshop into several smaller workshops 
or to pick and choose the activities that are most relevant for your group in 
the time you have available.

Throughout the training you will need: 

APPROXIMATE TIME REQUIREMENTS

ACTIVITY

INTRODUCTION

WHAT IS HUMAN TRAFFICKING?

WHAT’S NEXT?

TOTAL APPROXIMATE TIME

Welcome and Introductions

Make It Stick

Definition of Human Trafficking

Our Future, Our Dreams, Our Rights

Wrap-up

Human Trafficking: A Process

The Risks

Human Trafficking: A Crime

Human Trafficking: A Business

The Impact of Human Trafficking

MINIMUM TIME

55 MINS

45 MINS

45 MINS

20 MINS

10 MINS
6 HRS

40 MINS

55 MINS

20 MINS

20 MINS

25 MINS

MATERIALS
A safe, comfortable, accessible venue with room to move around and permission 
to stick things on the walls

A DVD Player or laptop, a TV or projector, and speakers to show the videos, along 
with power cords and access to electricity to plug in the equipment

A dry erase board or chalkboard

Tape or clips to hang pieces of paper with ideas and information around the room

MTV EXIT videos listed in ANNEX 1

3

Paper of different sizes (e.g. flipchart paper and A4) and markers

Music to play in the background

20 MINS Asking the Right Questions



workshop introduction welcome and introductions

1.Workshop 

WELCOME AND 
INTRODUCTIONS

1.1

Big paper, whiteboard or 
chalkboard to write notes on

Music video “When Will I Feel Love” by 
Black Iris [2:02min]                       
http://vimeo.com/19912354

MATERIALS AND PREPARATION

Introduction    
Name: Welcome

Name: Getting to know you

Introduce yourself, welcome everyone and thank them for participating. Explain that 
this workshop is part of a global campaign run by MTV EXIT. Read the section ‘About 
the MTV EXIT Campaign’ on page 2. 

Establish expectations and guidelines for the workshop by asking the participants what 
they think would help make the workshop as effective as possible (e.g. be on time, 
respect each other’s opinion, no mobile phones, etc.). Write down their suggestions 
and post them where everyone can see them throughout the workshop. 

In pairs or groups of three, participants take turns answering the 3 questions listed 
below. Explain to participants that afterwards, they will be asked to introduce their 
partner to the rest of the group. Participants have 2 minutes for each person in their 
group to answer all of the questions.

Bring the group back together and ask each participant to introduce their partner in 
30 seconds.

What is your name and where are you from? 
What is an interesting fact about you? (food, music, sports, etc.)
What is one of your goals for the future? 

TRAINING TIPS: Play some upbeat music as participants enter the training 
room! It will get them excited about what is to come!

Objectives:

• Welcome participants
• Explain the MTV EXIT 

campaign
• Set expectations and 

guidelines for the workshop

Method:

Method:

10 MINS

25 MINS

4

1
2
3

Objectives:

• Help participants get to know 
one another

• Create a relaxed, participatory 
atmosphere

TRAINING TIPS: Write the 3 questions up for all participants to see during 
their 5 minutes of discussion. 

Make sure participants only have 30 seconds to share information with the 
whole group! Time them to keep things moving and make the activity more fun 
as participants compete with one another to get as much information out within 
the 30 seconds as possible.



workshop introduction welcome and introductions

Do you know what you can do to help stop human trafficking?  

Name: Checking in

Name: Human knot

Use the form and questions in ANNEX 6. Explain to participants that you are going 
to ask them 7 questions and you would like them to answer Yes, No, or I Don’t Know. 
It does not matter if their answers are right or wrong; the most important thing is for 
them to give honest answers. All answers are anonymous so no one (apart from the 
facilitator/s) will know how they answered. 

Ask participants to put their heads down and close their eyes. Read the first question 
and ask participants to raise their hand if their answer is Yes. Count and write down 
the number of hands raised. Then ask everyone to raise their hands if their answer is 
No. Count and write down the number of hands raised. Then ask everyone to raise 
their hands if their answer is I Don’t Know. Count and write down the number of hands 
raised. Repeat this process for each question. Make sure everyone answers every 
question and that everyone keeps their eyes closed.

The information will be used later so set it aside but don’t forget about it! Write the 
number of responses for each question in the form in ANNEX 6. 

Divide the participants into groups of approximately 8-10 people.  Each group forms 
a circle with everyone facing in. Everyone extends their right hands and grasps the 
hand of someone else who is across from them in the circle (not beside them). Then 
everyone does the same with their left hands. Now each group must figure out a way 
to untangle their circles without letting go of each other’s hands so that in the end they 
are all standing in a circle still holding hands.

Give the groups 3-5 minutes to try and untangle themselves. Once at least one group 
has succeeded ask them: 

Explain that just like untangling our human knots, human trafficking and exploitation are 
complicated issues but with patience, communication and teamwork we can begin to 
understand and share our knowledge with others.

Method:

Method:

10 MINS

10 MINS

5

Objectives:

• Understand participants’ 
understanding of human 
trafficking and exploitation

• Record their answers so they 
can be compared to their 
knowledge at the end of the 
workshop

TRAINING TIP: Try to make this activity as unintimidating as possible. It is 
helpful information for you but it will not be used against the participants. At the 
end of the workshop, repeating this exercise will help to demonstrate what the 
participants have learned. 

You can also print copies of the form from ANNEX 6.and ask the participants to 
ocmplete it individually instead of raising their hands with eyes closed.

Objectives:

• Engage the participants in 
a fun, interactive exercise to 
help them get comfortable with 
each other

• Highlight the importance of 
teamwork and communication 
when dealing with complex 
issues like trafficking and 
exploitation

TRAINING TIP: Turn it into a competition to see which group can untangle 
their circle the fastest! Remind everyone to be careful so no one gets hurt. 

This exercise involves working in close proximity to one another so think about 
what will work best for your group; for example, you may want to separate the 
boys and girls if you think they would be uncomfortable doing this exercise in 
mixed groups.

You can repeat this activity later on during the workshop, if you have time, to 
see if the participants are able to untangle their circles more easily now that they 
understand how to do it. 

Was it easy or difficult to untangle your circle? Why?
What skills do you need to untangle your circle? (e.g. teamwork, 
communication, leadership)

1
2



workshop introduction our future,our dreams,our rights / the risks

OUR FUTURE, 
OUR DREAMS, 
OUR RIGHTS

1.2 Name: Our future, our dreams, our rights

To help raise awareness about human trafficking and exploitation, MTV EXIT has 
produced a number of videos including documentaries, public service announcements 
and music videos. 

Things like education, food and safety are all human rights. Human rights are a set of 
international rules about what a person deserves to have and how a person deserves 
to be treated. Human rights exist to help us achieve our dreams.

The young woman in the video has human rights. We all do. But in the video she 
was trafficked and exploited. The fact is that even though all human beings have 
rights, these rights are not always realised in reality. Traffickers can take advantage of 
someone’s hopes and dreams and take away their rights as a human being.

Show the music video “When Will I Feel Love” by Black Iris 
[2:02min] http://vimeo.com/19912354

Method:

Following the video, ask the participants: 

What do you think happened in the video?
Where was the girl at the start of the video and where was she at the end?
What happens when she puts on the sunglasses and what does that 
symbolise?
How does the colour and mood change?

1
2
3

4

20 MINS

THE RISKS
1.3 Name: Risky scenarios

6

Objectives:

• Understand that we all have 
dreams

• Introduce the idea that 
pursuing our dreams can lead 
us to take risks

• Understand that taking risks 
can sometimes put us in 
danger

• Define ‘human rights’ - a set 
of rules about what a person 
deserves to have and how a 
person derserves to be treated

• Identify examples of human 
rights

What is the main message of the video?5
What do you think everyone in the world deserves to have? (e.g. 
food, sheler, safety, education etc.)

6

TRAINING TIPS: This is your first real group dialogue! Give participants the 
confidence to speak up. Make sure that no ideas get rejected or criticised and 
that everyone feels confident to speak up.  This will make the other participatory 
activities much easier for you!

If the participants are interested in learning more about human rights, direct them 
to the Universal Declaration of Humam Rights. 

Objectives:

• Define ‘risk’ - the chance of an 
undesirable outcome resulting 
from a given action or inaction

• Understand that everything we 
do involves a degree of risk so 
we all take risks

• Understand how to identify and 
minimise risks

Everything we do involves some risk, including pursuing our dreams. This means that 
with everthing we do or don’t do there is a chance that something will happen that we 
don’t want or like but there are things we can do to reduce the risks and stay safe. Show 
the participants the 3 pictures in ANNEX 2. Ask them:

Method:

What is the likelihood of this scenario happening in your community? 
(1 = definitely happen; 5 = definitely will not happen)
What are the possible risks in this scenario?
Why might this person consider taking risks in this scenario?
What could the person in each scenario do to minimise the risk?

1

2
3
4

20 MINS

Thinking back to your own goals and dreams that we discussed at the 
beginning of the workshop, what are some of the risks involved?

5

What can you do to reduce the risks?6

As we saw in the music video “When Will I Feel Love” by Black Iris, taking risks can 
sometimes put you in dangerous situations. In the video we saw a girl dreaming of 
a better life and taking a risk by going away with the young man who said he could 
make her dreams come true. It’s important to ask the right questions and make sure an 
opportunity is real!



workshop introduction the risks

7

Name: Asking the Right Questions

Break participants into two teams.  One team represents job seekers.  The other team 
represents recruiters. Give the teams 5 minutes to prepare. The recruiters should 
think about all the ways you could convince a job seeker to take a job (e.g. money, 
opportunities, safety, etc.). The recruiters can also decide if they are offering a real job 
or if they are traffickers. The job seekers should think about all the questions they can 
ask to make sure an opportunity is real (e.g. proof the recruiter is legitimate, how much 
and how will you be paid, details about the employer, a contract, etc.).  After 5 minutes 
of brainstorming, 1 participant from each team comes forward. The person from the 
recruiter team tries to recruit the person from the job seeker team. 

After a few minutes freeze the role play and ask the job seeker what he or she has 
decided to do - take the job or walk away. Once the job seeker announces his or her 
decision the recruiter can reveal whether the job opportunity was real or fake. 

Once the activity is over, review some of the questions asked by the job seekers and 
some of the false promises or statements made by the recruiters who were really 
traffickers. 

Method:ASKING 
THE RIGHT 
QUESTIONS

1.4

Objectives:

• Identify the common tactics 
that traffickers can use to 
recruit people

• Identify ways to protect 
ourselves from being recruited 
for false opportunities

20 MINS

TRAINING TIPS: It is important that as many participants as possible get to 
try this role play.  To make it exciting try the ‘tap in tap out’ method where either 
person in the role play can ‘tap out’ if they run out of things to say and then 
someone else from their team comes forward to take their place and the role 
play continues.   



what is human trafficking? definition of human trafficking

DEFINITION 
OF HUMAN 
TRAFFICKING

2.1 Name: What do you think of?

Ask each participant to write down 1 word that he or she thinks of when they hear the 
term ‘human trafficking’. 

Each word should be written clearly on a piece of paper. Put all the words together on 
the wall or on the floor and give the participants a couple minutes to look over them. 

Afterwards, ask the participants:

Method:

10 MINS

2.What is 
Paper and markers

MTV EXIT video “Who are the 
traffickers?” [1:41 mins]  P/W: exitmap
http://vimeo.com/86287638

MTV EXIT “This Song Saved My Life” 
- Simple Plan music video [3:56 mins] 
http://vimeo.com/52673363

MTV EXIT “MK ULTRA” - Muse music 
video [4:08 mins]
 http://vimeo.com/15113068 

MTV EXIT “Traps of Life” – R Zarni 
music video [4:34 mins] 
http://vimeo.com/64374348

A local trafficking expert and/or local 
case studies and news articles about 
trafficking and exploitation in your area

MTV EXIT video “What is human 
trafficking?” [1:41 mins] P/W: exitmap
http://vimeo.com/86279663

MTV EXIT video “Who are the victims?” 
[6:17 mins] P/W: exitmap
http://vimeo.com/86280404

MATERIALS AND PREPARATION

human 
trafficking?       

8

The table from the What/How/Why 
activity on chalkboard, dry erase board 
or flipchart paper (don’t fill in answers)

Objectives:

• Encourage participants to 
think about their current 
understanding of human 
trafficking

What  do you notice about these words? Are there any similarities 
between the words you all chose? 

1

These are all words that we associate with human trafficking but what is it actually? 
We know how it makes us feel and what it makes us think of but we need the tools to 
explain it. 

TRAINING TIPS: Add these drawings and words to the walls of your classroom. 
By the end of your training the walls will be covered in valuable information that 
you and your participants can draw upon during other discussions and activities 
later.



what is human trafficking? definition of human trafficking

20 MINS

15 MINS

Name: What/How/Why Activity

Name: Defining human trafficking

Human trafficking occurs when someone is recruited, moved, held or received in order 
to be exploited. 

Using the blank table you created earlier, go though the following questions with the 
participants. Fill out the table as you go through the questions. Help the participants if 
needed, using the answers in the table below.

Human trafficking is a process. Exploitation is one part of human trafficking. If a person 
has been intentionally recruited, transported, held or received for the purpose of 
exploitation, then that person has been trafficked. 

Human trafficking is a complex issue. It is important to know how YOU would explain 
trafficking to help someone understand why they should care about it. 

After watching the video ask the participants to work in pairs to write their own definition 
of human trafficking. Stick the definitions up on the wall and ask for a couple volunteers 
to share what they wrote and then provide feedback as a group. 

Method:

Method:

Definition of Human Trafficking

1.WHAT? 2.HOW? 3.WHY?
What the traffickers do

Recruit Threat Exploitation/Profit
Sexual exploitation
Labour exploitation
Debt Bondage
Adoption
Marriage
Removal of organs

Fraud

Move Force

Deception

Hold Coercion

Abuse of power

Receive persons Abduction

Abuse of vulnerability

Traffickers: By using: For the purpose of:

How the traffickers do it Why the traffickers do it

Show the MTV EXIT video “What is human trafficking?” [1:41 mins]   
http://vimeo.com/86279663  Password: exitmap

9

Objectives:

• Understand that human 
trafficking is a process

• Identify types of exploitation
• Understand that exploitation 

is one part of the process of 
human trafficking 

What do traffickers do? 
How do traffickers do it?
Why do traffickers do it?

1

2

3

Objectives:

• Share some easy to 
understand definitions of 
human trafficking

• Develop participants’ own 
explanations of human 
trafficking

TRAINING TIPS: This is how MTV EXIT explains human trafficking:

Human trafficking is the buying and selling of men, women and 
children within countries and across borders for the purpose of sexual 
exploitation and forced labour. It is driven by demand for cheap labour 
and services, and fuelled by poverty, lack of employment opportunities, 
limited access to information, gender inequality, family and social 
expectations. While recruitment methods vary, in all cases the trafficker 
takes away the basic human rights of the victim: the freedom to move, 
to make choices, and to control one’s own body and mind. 



what is human trafficking? human trafficking: a process / human trafficking: a crime

HUMAN 
TRAFFICKING: 
A PROCESS

2.2 Name: Breaking it down

Name: Local learning  

Human trafficking is a process. This next MTV EXIT music video portrays three victims 
of human trafficking and shows the process of them being recruited, transferred and 
exploited. 

Show MTV EXIT “MK Ultra” – Muse music video [4:08 mins] 
http://vimeo.com/15113068 

This video contains partial nudity and may not be suitable for all audiences. 
Review the video before showing it to your group.

Following the video, ask participants: 

Understanding what trafficking looks like in your community is key to knowing what you 
can do to to help prevent it. For this activity you can: 

Method:

Method:

10 MINS

30 MINS

Present local case studies – Provide local human trafficking 
news articles or case studies for participants to read and to 
discuss in small groups. 
Ask a local expert to speak (e.g. a police officer, a lawyer, an 
anti-trafficking NGO representative) – A local expert can talk 
to participants about the types of exploitation and trafficking in 
your country and community.

1

2

10

Objectives:

• Understand the local relevance 
of human trafficking

TRAINING TIPS: There is a chance that your expert may speak for a long 
time and the participants may lose interest. Try asking them to speak for only 
10 minutes about what they do and then spend more time answering questions. 

TRAINING TIPS: Use the information in ANNEX 4 to help you with this 
activity. 

The video moves quickly so encourage the participants to focus on the main 
actions. 

Objectives:

• Identify the components of 
human trafficking in different 
scenarios

• Think about what kind of 
anti-trafficking messaging is 
relevant for your community

What was the situation of each of the main characters in the video before 
they were trafficked?
How did the main characters get into a trafficking situation?
What type of exploitation did each main character experience?

1

2
3

Who was using the services or products that the main characters in the video 
were forced to provide? Do you think they knew that the people whose products 
and services they were using were exploited?

4

What do you think is the main message of this video?5
Do you think this video is relevant to your community? How do you think people 
would react to it?6

It’s important  to understand who is driving the demand for for the services and products 
that trafficking victims are forced to provide, like the woman in the video who bought 
cheap jeans and the man and his family who were exploitating their domestic worker. 
We will talk more about this later. 

After you have examined case studies or heard from a local expert, take some time to 
discuss what local services exist in your community to help prevent human trafficking 
(e.g. hotline numbers, job resource centres, shelters etc.). 



what is human trafficking? human trafficking: a crime / human trafficking: a business

Name: Who are the traffickers?

Ask the participants to draw their idea of what a trafficker looks like. Give participants 5 
minutes. Stick the drawings on the wall where everyone can see them. Ask participants:

Following the video, ask the participants:

Anyone can be a trafficker – men or women, strangers or family and friends. A trafficker 
is someone who knowingly benefits from recruiting, transfering, holiding or exploiting 
someone Often there is not just one trafficker but many different people involved in the 
process. No matter how many people are involved, human trafficking is illegal at every 
step of the process, from recruitement to transfering, holding and exploiting. 

Method:

20 MINS

Show the MTV EXIT video “Who are the traffickers?” [3:26 mins]   
http://vimeo.com/86287638  Password: exitmap

HUMAN 
TRAFFICKING: 
A BUSINESS

2.4 Name: Bought and Sold 

Many things around the world are bought and sold. 

Break the group into 2-4 teams (no more than 10 people per group) and ask them to 
create objects with their bodies.  Possible options are a house, a car, a motorcycle, 
a computer, etc. Think about what objects are most relevant to your participants and 
what they would like to buy. It’s okay to include some silly ones! See which team can 
create each object the quickest! 

Just like all of these objects are bought and sold, so are people. Human trafficking is 
the buying and selling of people and just like with any business it relies on supply and 
demand.

Because there are people who demand things like cheap clothes and products or 
cheap domestic labour, traffickers try to fill this demand by buying and selling people 
who are then exploited and paid very little or nothing at all - just like we saw in the Muse 
music video. 

Method:

10 MINS

11

HUMAN 
TRAFFICKING: 
A CRIME 

2.3

Objectives:

• Define ‘trafficker’ - someone 
who knowingly benefit from the 
recruitment , transfer, holding 
or exploitation of someone else

• Identify and question 
stereotypes about traffickers

• Understand that traffickers 
can be anyone - men, women, 
strangers, family, friends

• Understand that trafficking a 
person or persons is illegal

What do you notice about these drawings? Are there some similarities 
between the different images?

1

Who were the traffickers in the video? 
Why did they traffic people?
Did anything suprise you about the stories of these two real-life traffickers?

2
3
4

How do the traffickers in the video compare to our drawings?5

TRAINING TIPS: Be aware of the laws in your countries related to human 
trafficking or know where to refer people for more information in case participants 
ask about laws in your country at this point. 

Objectives:

• Re-energise the participants
• Introduce the concept 

of human trafficking as a 
business - the business of 
buying and selling people - 
and the concept of supply 
and demand

TRAINING TIPS: Be aware of the laws in your countries related to human 
trafficking or know where to refer people for more information in case participants 
ask about laws in your country at this point. 



what is human trafficking? human trafficking: a business

Name: Are we part of the problem?

Whenever somone knowingly or unknowingly pays for a product or service that was 
produced through exploiting someone else, that person is an end-user. Let’s take a 
look at another MTV EXIT music video that explores this idea of end-users and the 
supply and demand that leads to human trafficking. 

Method:

12

25 MINS
Objectives:

• Define ‘end user’ - someone 
who knowingly or unknowingly 
pays for the products and 
sevices produced through 
exploitation

• Understand that end-users 
provide profits for traffickers 
and an incentive for them to 
traffic people

• Consider the possiblity that 
anyone can be an end-user, 
even without realising it

Show the MTV EXIT music video “This Song Saved My Life” by Simple Plan 
[3:56mins] http://vimeo.com/52673363

Following the video, ask the participants:

This video portrayed one kind of end-user - the man who bought a shirt that was made 
using forced labour. But there are many different kinds of trafficking.

Divide participants into 5 groups and ask each group to consider 1 of the following 
types of trafficking. Give the groups 5 minutes to discuss the demand that drives that 
type of trafficking.

After 5 minutes bring the participants back together and ask each group to share their 
thoughts on the demand for the type of human trafficking they were discussing. 

To take action against trafficking, we have to look at how people (including ourselves) 
fit in to all parts of the process. We need to protect ourselves from being trafficked and 
prevent ourselves and others from being end-users and contributing to the demand 
that keeps human traffickers in business. 

TRAINING TIPS: Sometimes when discussing sex work participants can feel 
awkward.  This results in them laughing and joking about the issue.  Don’t let that 
frustrate you!  This is very normal behaviour. You will have a chance to address 
this stigma later in the training.

How were the children in the factory being exploited?

How do you think the man felt when he realised there was a message asking for 
help in the shirt that he bought?

Why do you think the children in the factory were being exploited? 
1
2
3

What services or products can you think of that might be supplied through 
exploitation? 

4

What do you think is the main message of this video?5
Do you think this video is relevant to your community? How do you think people 
would react to it?

6

Group 1: trafficking into sex work
Group 2: trafficking into a factory
Group 3: trafficking for adoption
Group 4: trafficking into domestic work
Group 5: trafficking into the fishing industry



what is human trafficking? human trafficking: a business

20 MINS
Name: Who’s at risk?

Ask the participants: 

Following the video, ask the participants:

There are many factors that can make someone vulnerable to human trafficking, but 
anyone who has dreams and goals is at risk of being trafficked because traffickers take 
advantage of people’s hopes and dreams as well as their practical needs, like earning 
money for their families. 

Explain to participants that poverty, gender, legal status, education level or any other 
factor that we might think makes someone vulnerable is not the cause of human 
trafficking. Traffickers cause human trafficking – they commit criminal acts to exploit 
vulnerable people for their own gain. 

Method:

Show the MTV EXIT video “Who are the victims?” [6:17mins] 
http://vimeo.com/86280404  Password: exitmap
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Objectives:

• Question stereotypes about 
who is at risk of being 
trafficked

• Understand there are many 
different vulnerability factors 
that can increase someone’s 
risk of being trafficked

• Understand that we are all 
vulnerable to human trafficking 
in some way since traffickers 
prey on hopes and dreams

• Understand that traffickers are 
the cause of human trafficking 
- not any particular vulnerability 
factor like poverty, education 
etc.

Who do you think is at risk of being trafficked? 

How did the trafficking survivors in this video compare to your ideas of who is at 
risk of being trafficked? Did anything in the video surprise you?

Why do you think they are at risk?
1
2

3

What made these two people vulnerable to being trafficked?4
Is there anything in the stories of the two trafficking survivors that you can relate 
to? (e.g. needing to earn money, wanting a better job etc.)

5

There may be certain ideas or stereotypes that come to mind when we think of victims 
of human trafficking. Let’s take a look at this video where two survivors of human 
trafficking tell their own stories. 

TRAINING TIPS: Review the key messages in ANNEX 5 to emphasise 
several important learnings during this activity:

• Men, women and children are all vulnerable to being trafficked.
• Poverty is NOT the main cause of traffickers. It is a factor that can make 

someone more vulnerable but traffickers are the cause of human trafficking 
and they are responding to a demand.



what is human trafficking? the impact of human trafficking

THE IMPACT 
OF HUMAN 
TRAFFICKING

2.5 Name: How does it feel? 

Name: Discrimination and Stigma

10 MINS

15 MINS

Get participants to close their eyes and take some deep breaths to clear their minds 
and relax. If it is appropriate, ask participants to sit or lay down on the floor.

Tell participants that you will be reading statements out loud for them to think about 
but if they need to open their eyes and have a time-out for any reason, they can do so 
quietly.

While everyone’s eyes are closed encourage participants to really think about what it 
would be like to live in the following conditions. Read the following statements aloud in 
a strong, clear voice:

Even when a trafficking victim is rescued or manages to escape, they still face many 
challenges because of stigma and discrimination. Let’s take a look at another music 
video that explores the difficulties trafficking victims can face even after they are free. 
The video features an artist called R Zarni from Myanmar.

Following the video, ask the participants:

Pause for a few minutes of silence after reading these statements aloud. Then ask the 
participants:

Method:

Method:

Show the MTV EXIT music video “Traps of Life” by R Zarni [4:34 mins]        
http://vimeo.com/58956792

You have no connection to family, friends or anyone who you feel can help you
You are forced to work long hours every day with no break and little to no pay
You are forced to do hard and dangerous work that hurts your body
You are threatened, hit, and yelled at 
All of your personal possessions and legal documents have been taken away
You are hungry, thirsty, tired and sick
You are living like a slave
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TRAINING TIPS: Play some quiet music to drown out any external noises.  

Make sure that you notice if any participants are finding it too distressing to think 
about the experience of a trafficking victim and ask them to take a break from the 
activity. you may need to talk with them individually and refer them to a trained 
counsellor if they require further support.

How did it feel to think about the experience of someone who has been 
trafficked?
How do you think a victim of trafficking might be impacted physically, 
emotionally, mentally, financially?

1

2

Objectives:

• Understand the conditions that 
trafficking victims are faced 
with

• Consider the personal 
impacts that trafficking victims 
experience

Objectives:

• Identify the stigma and 
discrimination that trafficking 
victims often face

• Consider how it would feel to 
be discriminted against after 
being trafficked

• Understand that people do not 
choose to be trafficked

• Identify ways to be supportive 
of trafficking survivors

How was the character in the video treated on the boat and after he escaped?

Why do you think that people sometimes treat trafficking survivors poorly?
How do you think he felt?

1
2
3

What can we do to support and encourage survivors of human trafficking?4
5 Do you think this video is relevant to your community? How do you think people 

would react to it?

No one chooses to be trafficked and it could happen to any of us. Trafficking survivors 
deserve our respect and our support. 



what’s next? review

MAKE IT 
STICK

3.1

Paper and markers

Information about local services, 
organisations, helplines etc

MATERIALS AND PREPARATION

3.What’s     

next?    
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MTV EXIT video “What’s your EXIT 
plan?” [2:40 mins]  
http://vimeo.com/81698849

Name: Putting it all together 

Divide the participants in groups of 4-6 people. Ask each group to prepare a 2 minute 
presentation to share what they think are the most important messages about human 
trafficking and exploitation that they learned today. 

Encourage them to be creative! They can come up with a game, a song, a skit etc. 
Give the groups 20 minutes to prepare. 

Method:

30 MINS

Objectives:

• Provide the participants’ 
with the opportunity to share 
what they have learned in a 
creative, collaborative way TRAINING TIPS: If any of the groups are having trouble identifying messages 

from the training, refer to the list in ANNEX 5 for suggestions. 

Name: Checking in

Just like at the beginning of the workshop, use the form and questions in ANNEX 6.

Ask participants to put their heads down and close their eyes. Read each question 
aloud and ask participants to raise their hand if their answer is “Yes”. Count and write 
down the number of hands raised. Then ask everyone to raise their hands if their 
answer is “No”. Count and write down the number of hands raised. Then ask everyone 
to raise their hands if their answer is “I Don’t Know”. Count and write down the number 
of hands raised. Repeat this process for each question. Write the number of responses 
for each question in the second table in ANNEX 6.

Ask the participants: 

Please record the feedback from your group in the form in ANNEX 6 and scan and email 
the information to surveyandreport@mtvexit.org. Your feedback is appreciated!

Method:

15 MINS
Objectives:

• Evaluate the participants’ 
understanding of key messages 
at the end of the workshop

• Compare the participants’ 
knowledge now to their 
knowledge at the beginning of 
the workshop

What did you like most about the training?
How could the training be improved?

1
2



what’s next? review
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WRAP-UP
3.2 Name: Wrap-up

By taking the time to understand the issue of human trafficking and exploitation we are 
now better able to help end it. 

You can join MTV EXIT in the fight to stop trafficking and exploitation by taking action 
online and in your community and you can use the My EXIT Plan toolkit to help! 

This MTV EXIT toolkit provides practical information about how to plan, promote and 
implement your action ideas with MTV EXIT’s support and guidance. 

Show the MTV EXIT video “What’s your EXIT plan?” [2:40 mins]        
http://vimeo.com/81698849

You can make a difference by using what you have learned and working together with 
others in your community. 

Method:

10 MINS

Objectives:

• Thank the participants for 
taking part in the workshop 
and encourage them to 
take action to help prevent 
human trafficking in their own 
communities

• Direct the participants to the 
MTV EXIT toolkit “My EXIT Plan” 

• Explain how the toolkit can help 
them move forward and take 
action against trafficking and 
exploitation HTTP://MTVEXIT.ORG/BLOG/WHATS-YOUR-EXIT-PLAN/TRAINING TIPS: Have a copy of the toolkit with you so the participants can 

get a better idea of this resouces and be ready to share the link with them so they 
can get their own copy online or print copies for them in advance. 
http://mtvexit.org/blog/whats-your-exit-plan/

Make sure you finish the training with a lot of energy and enthusiasm! You could 
play some music or take a group photo and share it on the MTV EXIT Facebook 
page. http://www.facebook.com/MTVEXIT



ANNEX 1
LIST OF MTV EXIT VIDEOS USED IN THIS GUIDE

‘When Will I Feel Loved’ Black Iris http://vimeo.com/19912354 [2:02 mins]
This music video highlights the danger and impact of trafficking for sexual exploitation, particularly of young women. It 
shows how dreams for our future can lead us to taking risks and that sometimes risks can lead us to danger.

“MK Ultra” Muse http://vimeo.com/15113068 [4:08 mins]
This music video depicts the intersecting lives of 3 people who knowingly or unwittingly are driving the demand for 
cheap goods or services, resulting in the sexual and/or labour exploitation of young men and women.

“Traps of Life” R Zarni http://vimeo.com/58956792 [4:34 mins]
This music video focuses on the experience of a trafficking survivor when he returns home and the stigma he faces.

“This Song Saved My Life” Simple Plan http://vimeo.com/52673363 [3:56 mins]
This music video is based on the concept that freedom comes from knowledge. When we are aware of trafficking and 
exploitation and our possible connection to it as end-users, we can help stop it.  

“What is human trafficking?” https://vimeo.com/86279663 [1:41 mins] Password: exitmap
This video features three MTV EXIT celebrities explaining human trafficking in easy to understand language.

“Who are the traffickers?”  http://vimeo.com/86287638 [3:26 mins] Password: exitmap
This video features the stories of a male trafficker from Vietnam and a female trafficker from China. 

“Who are the victims?” http://vimeo.com/86280404 [6:17 mins] Password: exitmap
This video features the stories of a male trafficking survivor from Indonesia who was trafficked for labour exploitation 
and a female trafficking survivor from the Philippines who was trafficked for domestic work.

“What’s your EXIT plan?” http://vimeo.com/81698849 [2:40 mins]
This video features young people across South East Asia who talk about taking action against human trafficking and 
using the MTV EXIT toolkit “My EXIT Plan”. 
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ANNEX 2
RISKY SCENARIOS

(A)

(C)

(B)

A PERSON SIGNING A 
CONTRACT

A PERSON BEING 
BECKONED OVER 
BY SOMEONE ON A 
MOTORCYCLE

A PERSON HANDING 
OVER A PASSPORT AND 

PAPERS
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ANNEX 3
TYPES OF HUMAN TRAFFICKING

TYPES OF HUMAN TRAFFICKING

The sex industry 
(brothels, karaoke bars, massage parlours, other informal settings)

Factories

Pornography

Farms/plantations

Cyber sex dens

Fishing industry
Domestic work
Construction
Begging
Street peddling

TYPE

Trafficking for Sexual Exploitation

Trafficking for Labour Exploitation

Trafficking for Marriage

Trafficking for Organs

Trafficking for Adoption

Others

People are trafficked to be exploited in:

People are trafficked to be exploited in:

People are trafficked for marriage 
They do not select who they love but are forced/
coerced to marry and are often forced/coerced to 
provide sexual services, domestic work or work in 
other exploitative circumstance.

People are trafficked for the purpose of taking their organs 

Children are trafficked for adoption and 
women are trafficked for surrogacy

Sometimes commercial sexual exploitation of children 
(CSEC) in the tourism industry is included as trafficking

DESCRIPTION
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ANNEX 4

20

Recruitment Transfer Exploitation End User

Situation

A boy 
in factory 
work

a young 
woman 
in sex 
work

a young 
woman 
in domestic 
work

What was his/her 
situation before he/
she was trafficked?

Why might he/
she have become 

trafficked?

-12-14 years old.

-Played soccer. Free.

-A lady (possibly his 
mother or a recruiter) sent 
him away with a man. 

-Why would she do 
this? Tricked? Maybe 
she tricked him? Need 
money?

-A young woman (maybe 
a mother or sister) is sad 
to see the girl leave.

-The young woman is 
saying goodbye to friend/
sister who is sad to see 
her leave.

-She is leaving to get work 
elsewhere.

-A lady (possibly his 
mother) put him in the 
car. Did you think she 
knew where he was 
going?

-Boy was transported in a 
car to the factory.

-The young woman gets 
on a bus. 

-A man retrieves her from 
the bus and forces her to 
go upstairs into a room.

-The man forces the 
young woman to hand 
over her passport and 
papers.

-The young woman goes 
to a recruitment and 
training company where 
she is trained on how to 
be a domestic worker.

-She is picked out of a 
line-up by a man. 

-She is locked in a room.

-She is forced to take her 
clothes off.

-She is forced to have 
sex with men.

-The men who forced her 
to do this (the traffickers) 
take the money from the 
end-user. They profit 
from her services. 

-She is physically and 
verbally abused and forced 
to work as a domestic 
servant.

-She is locked up and 
cannot leave.

-The man and his family 
benefit because they do 
not have to do house work.

-Man goes to a club and 
picks the girl to have sex 
with him.

-He has sex with her and 
does not seem to realise 
that she is forced to do it.

-The man and his family 
benefit from having her 
do domestic work for 
them for low or no pay. 

-Hard labour in a factory 
producing jeans.

-Is not attending school

-The factory owner gets 
more profits by exploiting 
workers – cheap labour. 

-Fashionable young 
woman who buys the 
jeans.

-She does not seem to 
know or care about the 
exploitation that occurred 
to produce the jeans. May 
just be happy to get a 
cheap price.

How did he/she get 
into the trafficking 

situation?

How were they 
transported?

What type of 
exploitation did they 

experience? 

What were their 
working conditions?

Who benefits?

Who is the end user? 

Who creates the 
demand for the 

product/services?

Do they know?

GUIDING ANSWERS FOR MK ULTRA - MUSE VIDEO CLIP



ANNEX 5
KEY POINTS FROM THE EXIT MAP
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KEY POINTS ABOUT HUMAN TRAFFICKING FROM THE EXIT MAP

• Everyone takes risks. 
• Taking risks can put you in danger.
• There are ways that we can minimise risk. 
• Human trafficking involves three parts: the what, the how and the why (ie. what the 

trafficker/s did, how the trafficker/s did it, and why the trafficker/s did it).
• Exploitation is one part of human trafficking.
• Trafficking a person is illegal.
• Traffickers can be anyone – men, women, strangers, family, friends.
• There can be more than one trafficker in the trafficking process.
• Victims of human trafficking have to endure horrific human rights abuses.
• People do not choose to be trafficking victims.
• Human trafficking is a business fuelled by profit and supply and demand.
• Without end-users and traffickers, there would be no human trafficking.
• End-users provide profits for traffickers.
• There is a possibility that we are all connected to trafficking and exploitation by being          

end-users.
• No one factor that makes someone vulnerable, like poverty or lack of education, is the 

cause of trafficking. 
• Traffickers are the cause of human trafficking.
• Trafficking affects your community and every country in the world.
• You can take action to help end trafficking and exploitation.



ANNEX 6
EVALUATION FEEDBACK FORM

Human trafficking can affect any community.

Human trafficking can affect any community. 

AGREE DISAGREE

You and anyone you know can be vulnerable to human trafficking.

You and anyone you know can be vulnerable to human trafficking.

Poverty is the cause of human trafficking. 

Poverty is the cause of human trafficking. 

Victims of human trafficking can be male. 

Victims of human trafficking can be male. 

Human traffickers can be female. 

Human traffickers can be female.

I understand what human trafficking is. 

I understand what human trafficking is. 

I know what I can do to help stop human trafficking. 

I know what I can do to help stop human trafficking. 

Please fill this form in and scan and email it to MTV EXIT at surveyandreport@mtvexit.org

What did participants like the most about the training? 

What did participants think could be improved about the training?

When did your workshop take place? 

Where did your workshop take place? 

How many participants did you have? 

Age range of the participants:  15-30 years old             31-45            46 and above 

How many male participants between the ages of 15-30? 

How many female participants between the ages of 15-30?

Beginning of the workshop 

End of the workshop
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AGREE DISAGREE



welcome preparing your workshop

Glossary of Terms
Child – any person below the age of 18 years, as defined by the United Nations Convention on 
the Rights of the Child (UNCRC).

Debt bondage – when a person is forced to repay a loan or debt with direct labour instead of 
currency. Usually the services required to repay the debt and the duration of services required are 
undefined or subject to change without the consent of the person forced to repay the loan or debt.

Demand for human trafficking – end-users and traffickers.

Destination country – the intended final location for a trafficked individual.

End-users – someone who knowingly or unknowingly pays for the products and services 
produced through exploitation. 

Exploitation – using someone in an unjust or cruel manner or in a way that goes against their 
human rights.

Forced labour – all work and services that are provided by a person without his or her free will. 

Human rights – a set of rules about what a person deserves to have and how a person deserves 
to be treated. They are defined by the Universal Declaration of Human Rights.

Human trafficking – when someone is recruited, moved, held or received through threat, force, 
deception, coercion, abduction or abuse of power for the purpose of exploitation.
 
Human trafficker – someone who knowingly benefits from the recruitment, transfer, holding or 
exploitation of a person.

Migration – the act or instance of moving from one country or region to another.

NGO – Non-government organisation.

People smuggling – when someone is willingly transported across an international border in 
violation of one or more countries’ laws (i.e. through the use of fake documents or illegal border 
crossings). 

Risk - the chance of an undesirable outcome resulting from an action, activity and/or inaction.

Source country – the country where a trafficking victim originally comes from.

Supply for human trafficking – people who are tricked, coerced, forced or abducted into a 
situation of exploitation.

Transit country – a country through which a trafficked individual is transported on the way from 
their source country to their destination country. 

Victim of human trafficking – a person who is tricked, coerced, forced or abducted into a 
situation of exploitation.

Vulnerability to human trafficking – being susceptible to or at risk of being trafficked.
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