
The average lifecycle of a car in 2014
Trend towards second hand cars becomes increasingly popular
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Summary Berlin, January 31st 2014 – Worldwide spending in the automobile
industry and the rising intensity of global competition has triggered an
increase in the average lifecycle of cars. According to a research by
Polk carried out in 2013 the average age of vehicles which is 11.4 years
is continuously growing. Today new cars are kept for at least 6 years
(in comparison to 2003 which was 4 years) before it is handed over to a
new owner.

Details Berlin, January 31st 2014 – Worldwide spending in the automobile industry
and the rising intensity of global competition has triggered an increase in the
average lifecycle of cars. According to a research by Polk carried out in 2013
the average age of vehicles which is 11.4 years is continuously growing.
Today new cars are kept for at least 6 years (in comparison to 2003 which
was 4 years) before it is handed over to a new owner.

The option to finance used vehicles becoming more of an easy process
combined with the public perception that loans for new vehicles remain tight,
has fueled a spike in used-car sales. As a result of nowadays longer life
expectancy of a car it has had at the end up to 6 different owners. Back in the
60s the average driven kilometers of a car counted 160 000km, whereas
nowadays car can easily be driven up to 320 000 – 480 000km.

According to Capgemini in 2012 94% (in comparison to 2002 which was 20%)
of European car shoppers started their car buying process with online
research. There is a huge shift within the consumer buying cycle away from
offline purchases at a dealer’s showroom towards taking advantage of e-
commerce. This trend, however, will not only take place in the US and in
Europe, but will surely spill over to emerging markets in the upcoming years
due to the increasing global internet penetration rate.

Stefan Haubold, Co-Founder Carmudi: “The trend towards second hand
vehicles is a global development, which will also continue in the upcoming
years. This means the demand for high-quality automotive classified platforms
will rise in future as well. At Carmudi we bring buyers and sellers together on
a secure and user-friendly online interface that provides the necessary price
transparency in order to compare the prices of thousands of vehicles in an
easy fashion. With the increasing adoption of online services in all the
countries we are currently active in, we expect to see a rapid transition from a
more traditional offline market to a thriving online community, benefiting both
buyers and sellers.”

The vehicle marketplace www.carmudi.com enables customers to easily find
or sell their car, motorcycle or commercial vehicle online. At the same time,
vehicle dealers and agents gain a trusted online presence through a
personalized webpage. Carmudi offers diverse vehicle listings, an intuitive
website design and high security standards to avoid fraud. The business
platform operates under a high level of transparency and symmetry through

Rocket Internet
Rocket Internet GmbH

Johannisstraße 20 
10117 Berlin 
Deutschland 
T. +49 30 300 13 18-68

PR CONTACT(S)

Andreas Winiarski
Global Head of PR 
andreas.winiarski@rocket-
internet.de

andreas.winiarski
winiarski

David Zahn
International Communications
Manager 
david.zahn@rocket-internet.de

davidzahn-rocket
da_zahn

http://twitter.com/da_zahn
skype:davidzahn-rocket?chat
mailto:david.zahn@rocket-internet.de
http://twitter.com/winiarski
skype:andreas.winiarski?chat
mailto:andreas.winiarski@rocket-internet.de
http://www.carmudi.com/
http://www.capgemini.com/resource-file-access/resource/pdf/carsonline_12-13_final_web_1.pdf
http://business.time.com/2012/03/20/what-you-only-have-100k-miles-on-your-car-thats-nothing/
http://rocketinternet.pr.co/
http://rocketinternet.pr.co/69419-the-average-lifecycle-of-a-car-in-2014


the use of professional photos, updated listings, detailed descriptions, reports
and rankings for 100% of its vehicles in each market. The Carmudi platform
helps sellers manage their inventory in a fast, easy and stress-free manner.

About Carmudi
www.carmudi.com was founded in 2013 and is currently available in
Bangladesh, Indonesia, Mexico, Myanmar, Nigeria, Pakistan, Philippines and
Indonesia. The vehicle marketplace offers buyers the ideal platform to find
cars, motorcycles and commercial vehicles online. For more information
please visit www.carmudi.com
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About Rocket Internet

Who we are

Rocket Internet is the world's largest Internet incubator. Our team has been
building online companies since 1999 and has created over 100 market
leading companies in 50+ countries, dozens of which have been exited
successfully. Since 2007 our team operates under the name of Rocket
Internet.

We are headquartered right in the vibrant centre of Berlin, Europe's Silicon
Valley, and operate a network of 25 international Rocket offices, covering all
relevant developed and emerging markets. Our primary focus is on building
proven, transaction-based business models in the online and mobile space.
We are however not limited by such parameters and seize other attractive
opportunities whenever they arise.

Investors in companies started by Rocket Internet include Investment AB
Kinnevik, Holtzbrinck Ventures and many others.

How we work

Rocket is much more than a venture capital firm or an incubator. We bring
together all key elements required to create great companies: team, concept,
technology, and capital. We are 100 percent operationally involved in
building our ventures and cover all critical functions with our expert teams.
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They work together seamlessly in order to ensure that best practices are
implemented in all key areas.

These teams include: Engineering and Product Development, Online
Marketing, CRM, Business Intelligence, Operations, HR, and Finance. In
addition, we have a global mobile task force of top entrepreneurial talents
that brings expertise and speed to all our markets.

What we believe in and how we see ourselves

We are passionate entrepreneurs and focus on performance. We remain
humble, and we understand that success is a result of hard work. We want
to learn every day and share our knowledge with each other. We focus on
the details and always try to solve problems ourselves.

We want to be selfless and pragmatic and have no time for politics. We
value intelligence more than experience. We believe that anything is
possible. We move as fast as we can and take risks. We like to get and give
autonomy and responsibility. We are flexible and tolerant towards ambiguity
and uncertainty. And above all: we are always looking for great people. So
come and join us!
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