UK POWERHOUSE RITA ORA AND BREAKTHROUGH DANCE COLLECTIVE RUDIMENTAL ANNOUNCED AS FIRST TWO ARTISTS TO PERFORM 
AT ISLE OF MTV IN MALTA THIS SUMMER 
- WITH MORE ACTS STILL TO COME!
MTV SET TO BRING THE PARTY TO THE MEDITERRANEAN ON 26th JUNE 2013 

Click to Tweet: MTV to bring @RitaOra and @RudimentalUk to #Malta for @IsleofMTV free outdoor music extravaganza this summer
London, Milan – 22 April 2013: Viacom International Media Networks (VIMN), a division of Viacom Inc. (NASDAQ: VIA, VIAB) and the Malta Tourism Authority today announced one of the world’s hottest new acts Rita Ora and dance collective Rudimental as the first two acts in the line-up to perform at Isle of MTV, the annual, free outdoor music extravaganza taking place in Floriana’s spectacular Il-Fosos Square on 26th June – with more acts to be announced in the coming weeks. 
As one of the hottest new acts in the world right now and the name on everybody’s lips, Rita Ora is a smouldering UK songstress with a slice of attitude. Following her sizzling performance opening at the MTV EMA in Frankfurt in November, Rita Ora is set to bring her distinctive mash up of R&B and pop with a splash and funk to the Isle of MTV stage. The 22-year-old British singer-songwriter caught the world’s attention after being picked up by Jay-Z and signed to his label Roc Nation. Her debut album Ora entered the UK album charts at No. 1 last year and gave rise to three No. 1 singles, making Rita Ora the artist with the most No. 1 singles in the UK in 2012.
Bursting onto the international music scene in 2012, Rudimental are one of the most exciting acts to emerge from the UK in recent years. On the back of their breakthrough single Feel the Love, which reached No. 1 on the official UK singles chart, and their powerful follow up track Not Giving In, Rudimental recently embarked on their second international tour, taking in SXSW and Future Music Festival as they crossed the USA, Australia and the UK. Their debut album Home will be released on April 29 via Asylum Records/Warner Music Group. “We can’t wait to touch down in Malta to play live for MTV! See you all in June!” they said.
Bruce Gillmer, EVP, Music, Talent Programming and Events, VIMN, commented: “It’s fantastic news to have such fresh talent like Rita Ora and Rudimental on board for Isle of MTV. With her powerhouse vocals and distinctive style, I know Rita will work the crowd like no one else can. Rudimental’s unique soulful drum-and-bass sound makes them one of the most exciting acts in the world right now. Malta should definitely brace itself for another unforgettable party.” 
The Isle of MTV Malta Special, delivered through a successful partnership with Malta Tourism Authority, is now in its seventh year, and has become one of the must-attend highlights of the summer music calendar, attracting fans from all over Europe to party in one of the most entrancing settings in the Mediterranean. The open-air concert will take place in the stunning, sun-kissed Il-Fosos Square in Floriana and a mixture of the live performance and location settings will be filmed and broadcast as a 60-minute special across MTV’s channels and platforms throughout around the world.  
The Minister for Tourism, Hon. Karmenu Vella said: ‘The partnership with MTV is now in its seventh year and is delivering once again the much awaited Isle of MTV Malta Special.  The free open air concert as well as the Malta Music Week has become one of the most established events of the summer music calendar attracting fans from all around Europe and beyond.  The Isle of MTV Malta promises to be a spectacular concert and a great music event.’ 
As one of the coolest and most eclectic free European music events, Isle of MTV has built a reputation for showcasing some of the biggest names from the international music scene.    The music extravaganza in Malta has seen global acts such as Will.i.am, Flo Rida, Snoop Dogg, Lady Gaga, David Guetta, The Black Eyed Peas and LMFAO perform in front of an audience of more than 50,000 each year.  
As part of an extensive integrated marketing campaign, the Isle of MTV Malta Special concert will be supported by marketing initiatives, all of which will drive awareness of the event as well as leverage MTV’s world renowned brand and unique youth insight, to further cement and promote Malta’s position as a holiday destination for young people.  Marketing activities include an on-air brand campaign, a dedicated microsite (www.isleofmtv.com), social media activity and an on-air Isle of MTV VIP competition. 

-ENDS-

Notes to Editor

About Rita Ora

Buzz acts come and go, but the pertinent feeling amongst those that have heard the results of her knockout first round in the recording studio as a bona fide solo star is that the effect Rita Ora has locally is about to translate to the upper terrains of the global pop market. A composite of street-smarts of the metropolitan life she was schooled in and pure, urgent, otherworldly star quality, she makes for a brilliantly contradictory mix. 

Rita is one of the few British female singers that has emerged singing the opening bars of her career ready for world star status. She has already made British chart history as the vocalist on one of the country’s first ever drum and bass number one singles, DJ Fresh’s "Hot Right Now". Rita’s debut UK single "R.I.P." is a thrusting, compelling ode to lost love, sitting around the peripheral borders of pop, R&B, rock and rave and her debut U.S. single, “How We Do (Party),” is an infectious pop-rock party anthem paired with her stunning vocals. 

There’s plenty more where that came from. Rita Ora has fashioned a debut album that is ready to stake its claim on the world stage. She has become a huge priority for JAY Z’s Roc Nation. The music icon introduced her personally to the American public with a surprise visit to one of the US’s premier radio stations Z100 earlier this year. It’s time for Rita Ora to dive in headfirst and see how her unique talent plays out.  

About Rudimental 

Bursting out of London’s underground music scene with its thrilling world of pirate radio, crude DJ set ups, improvised studios, and bleeding edge beats come Rudimental (Piers Aggett, Kesi Dryden, Amir Amor and Leon Rolle): A pioneering melting-pot collective who have taken the British music scene by storm, championed for their uncompromising approach to music-making whilst avoiding rigid classification. 

You’ve probably heard them – from their huge drum & bass-meets-soul anthem and No. 1 single ‘Feel The Love’; their ‘Later… with Jools Holland’ TV performance; their historic BBC Radio 1 Hackney Weekend extravaganza (which saw their second ever live show become the most shared performance of the entire festival); or been immersed in the thrilling energy of their live shows, DJ sets or groundbreaking videos. Rudimental have achieved global recognition among tastemakers at lightning speed – starting when The XX blogged Rudimental’s airy soulful house offering ‘Spoons’ in February.

Taking a “traditional” songwriting approach as much as an electronic one in their music making, Rudimental mix live instrumentation (Hammond, Rhodes, horns, live bass etc) with digital programming. As Rudimental’s Piers says, “our sound is organic. It’s the result of years of raving, listening to pirate radio, listening to dubs, to tapes older brothers would bring home, and being inspired by all of it.  We’re products of our individual musical journeys and of London”.

About Isle of MTV

Now in its seventh year, the Isle of MTV franchise has seen past performers such as Will.i.am, Flo Rida, Snoop Dogg, Far East Movement, David Guetta, Kid Rock, Kelis, The Scissor Sisters, Lady Gaga, The Black Eyed Peas, Nelly Furtado, Maroon 5, The Chemical Brothers, Enrique Iglesias, N*E*R*D, Shaggy, Garbage, Jazzy Jeff, Gorillaz, OneRepublic and Morcheeba rock the Isle of MTV stage. 

Previous Isle of MTV main event locations have included Torre de Belém, Lisbon, Portugal (2002), Ile du Gaou, Six-Fours Les Plages, France (2003), Tossa De Mar, Costa Brava, Spain (2004), Piazza dell Unita’ d’Italia, Trieste, Italy (2005).

About Be Viacom
 
Be Viacom is Viacom’s international in-house brand solutions sales business. BE VIACOM represents all the TV, digital and mobile channels of Viacom International Media Networks – including MTV, Nickelodeon, Comedy Central, BET, non-premium Paramount Pictures branded channels, VH1, VIVA, MTVHD, COLORS, Game One and Tr3s: MTV, Música y Más, a channel for US Hispanic audiences. Viacom brands are seen globally in more than 600 million households in over 160 territories and 34 languages via more than 160 locally programmed and operated TV channels and more than 550 digital media and mobile TV properties.
 
Be Viacom is a source of marketing solutions to international brands targeting kids, youth, young adult and family demographics. The solutions are business focused, creative media solutions that deliver quantifiable brand engagement across a spectrum of marketing disciplines: advertising, custom promotions, branded content, brand experience, digital and mobile media, sponsorship and licensing. BE VIACOM delivers these solutions by leveraging Viacom International’s portfolio of media brand assets, multi-media platforms, audience insight and entertainment expertise. For more information, please visit www.beviacom.com.

About Viacom International Media Networks 


Viacom International Media Networks (VIMN), a unit of Viacom Inc. (NASDAQ: VIA, VIAB), is  comprised of many of the world’s most popular multimedia entertainment brands, including MTV, Nickelodeon, Comedy Central, BET, Paramount Channel, VH1, VIVA, COLORS, Game One and Tr3s: MTV, Música y Más. Viacom brands are seen globally in nearly 700 million households in 168 territories and 37 languages via more than 205 locally programmed and operated TV channels and more than 550 digital media and mobile TV properties.  Keep up with VIMN news by visiting the VIMN PR Twitter feed at www.twitter.com/VIMN_PR.  For more information about Viacom and its businesses, visit www.viacom.com, the Viacom blog at blog.viacom.com and Twitter feed at www.twitter.com/Viacom.
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