
THREE BEST FRIENDS EMBARK ON A BUCKET LIST OF
ADVENTURES INNICKELODEON’SNEW ORIGINAL LIVE ACTION
SERIES, “100THINGS TO DO BEFORE HIGH SCHOOL,”PREMIERING
MONDAY, 11 JANUARY 2016

Tweet it: 3 best friends embark on bucket list of adventures in @nickasia’s new live action
show "100 Things to Do Before High School" debuting 11 Jan

SINGAPORE, 22 DECEMBER 2015 – Three best friends are determined to make the most out of
their middle school years using an ever-expanding list of challenges as their guide in Nickelodeon’s
newest live-action series, 100 Things to Do Before High School, debuting Monday, 11 January
2016 at 5pm (TH), 6pm (HK/SG), 7.30pm (PH), 7.45pm (WIB) and 8.45pm (MY). The series will air
regularly on weekdays. Click HERE for a sneak peek of the show.

Created by Scott Fellows (Big Time Rush), 100 Things to Do Before High School follows the comedic
adventures of 12-year old CJ Martin (Isabela Moner) who always dreamed that high school would be
the greatest years of her life. After her older brother warns her that life after middle school is not quite
the teenage dream, CJ becomes more committed than ever to strengthen her friendships with her
two best friends, Fenwick Frazier (Jaheem Toombs) and Christian “Crispo” Powers (Owen Joyner),
before high school ruins their lives forever. Together, they embark on a bucket list of adventures that
help them overcome class cliques, terrifying bullies and clueless teachers. For CJ, Fenwick and
Crispo, growing up means trying everything and taking chances while they still can.

In the series premiere, “Find Your Super Power Thing!,” CJ feels like she doesn’t have any abilities or
talents that makes her exceptional and teams up with Fen and Crispo to discover their “special thing.”
As CJ, Crispo and Fenwick work to find their talent, they realize mastering the things on “The List” is
always easier with friends by their side.

Scott Fellows created and executive produced Nickelodeon’s hit TV series Big Time Rush, Ned's
Declassified School Survival Guide and DHX Media's Johnny Test. Previously, he worked as a staff
writer for the second, third and fourth seasons of The Fairly OddParents, and received an Emmy
nomination for Outstanding Music and Lyrics for the show in 2003. Fellows’ earlier writing credits also
include episodes of Weinerville, U to U, 100 Deeds for Eddie McDowd and Doug.

http://www.nick-asia.com/videos/100-things-to-do-before-high-school-101-clip/hpplam
http://www.nick-asia.com/shows/100-things-to-do-before-high-school/3vyi9v
http://www.nick-asia.com/
http://ctt.ec/TXs2a
http://vimnasiapress.pr.co/images/176212


###

About Nickelodeon

Nickelodeon, now in its 36th year globally and 17th year in Asia, is one of the most globally
recognized and widely distributed multimedia entertainment brands for kids and family. Creating
surprising and playful entertainment experiences everywhere it goes, Nickelodeon has a portfolio that
includes television programming and production around the world, plus special events, consumer
products, digital offerings, recreation, books, feature films and pro-social initiatives. Nickelodeon's
brands are seen globally in more than 450 million households in over 100 territories via more than 70
locally programmed channels and syndication. For more information about Nickelodeon in Asia, visit
www.nick-asia.com.
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ABOUT VIMN ASIA PRESS

Viacom International Media Networks (VIMN), a unit of Viacom Inc. (NASDAQ: VIAB, VIA), is comprised of many
of the world’s most popular multimedia entertainment brands, including MTV, MTV LIVE HD, Nickelodeon, Nick
Jr., Comedy Central, Paramount Channel, and more. Viacom brands reach more than 3.4 billion cumulative
subscribers in 180+ countries and territories via more than 200 locally programmed and operated TV channels
and more than 550 digital media and mobile TV properties, in 40 languages. Keep up with VIMN news by visiting
the VIMN PR Twitter feed at www.twitter.com/VIMN_PR. For more information about Viacom and its businesses,
visit www.viacom.com, blog.viacom.com and the Viacom Twitter feed at www.twitter.com/Viacom.
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