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Nickelodeon invites you to ‘Loud Your Family’
Stand a chance of winning a family portrait drawn in the style of
“The Loud House”
Are you like Lincoln from ‘The Loud House’ – surrounded by wacky, loud, but lovable sisters?
Or perhaps you and your siblings all have names that begin with the same letter? Or maybe you
just have a large crazy family that drives you up the wall but you wouldn’t trade them for
anything. Nickelodeon’s ‘Loud Your Family’ contest is a chance for you to win a unique family
portrait, drawn specially for you in the distinctive animation style of The Loud House!
The Loud House revolves around 11-year-old Lincoln Loud, who is the only boy in a large
family of 10 sisters. On each episode, Lincoln and his siblings are always getting up to
something or other – from fighting over who gets control of the TV to plain old sibling rivalry, it
can get pretty chaotic. Sound familiar?

From May 25 to June 21, head over to Nickelodeon Asia’s Facebook page, submit a family
wefie and tell us why your family is most like The Loud House. The four most creative answers
will win a family portrait, illustrated by none other than the original artists of the show done on
a hard canvas board. There will also be six consolation prize recipients who will each receive
some awesome Nickelodeon swag. The portraits will be featured on Nickelodeon Asia’s
Facebook and Instagram and also shown on the channel in August.
Winners will be announced shortly after the contest closes, and will be contacted via Facebook
Messenger. Contest details and terms and conditions will be available on the Facebook page.
Be sure to tune in to Nickelodeon for a 4-hour marathon of The Loud House happening on
May 25 and 26, at 9AM (WIB), 10AM (SG, MY) and 11AM (PH). The series continues to
air in its regular slot on weekdays at 4PM (WIB), 5PM (MY), 5.30PM (PH) and 6PM
(SG).
About Nickelodeon:
Nickelodeon, now in its 40th year, is the number-one entertainment brand for kids. It has built
a diverse, global business by putting kids first in everything it does. The company includes
television programming and production in the United States and around the world, plus
consumer products, digital, recreation, books and feature films. Nickelodeon’s U.S. television
network is seen in more than 90 million households and has been the number-one-rated kids’
basic cable network for 22 consecutive years. For more information or artwork, visit
http://www.nickpress.com. Nickelodeon and all related titles, characters and logos are
trademarks of Viacom Inc. (NASDAQ: VIA, VIAB).
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