
NICKELODEON CONTINUES EXPANSION IN
JAPAN WITH LAUNCH ON AMAZON PRIME
VIDEO CHANNELS
MTV MIX also available to Japanese subscribers from 3 July

TOKYO, 2 JULY 2018 – Viacom International Media Networks (VIMN) today announced a

channel distribution deal with Amazon, which will make Nickelodeon Japan and MTV MIX

available on Amazon Prime Video Channels from tomorrow (3 July).  

Amazon Prime members are able to access the newly added subscription channels when they

register on Prime Video Channels, a new service which launched on 14 June. 

The rollout of Nickelodeon Japan and MTV MIX on Amazon Prime Video Channels follow their

successful launch since last year in Japan. Both channels are available in Japan only on ‘over-

the-top’ video platforms.

“OTT video services, like Amazon Prime Video, represent an exciting growth path for our

flagship brands in a mature subscription TV market like Japan. It speaks to the ongoing

connection between our brands and Japanese viewers that both channels are now available

across three major OTT platforms in Japan,” said Mark Whitehead, President and Managing

Director, Asia Pacific, Viacom International Media Networks.

Nickelodeon Japan will offer Amazon Prime members a range of iconic Nickelodeon

animation titles including SpongeBob SquarePants, Teenage Mutant Ninja Turtles and

preschool hits like Shimmer & Shine and Blaze and the Monster Machine. In July, it will

premiere a documentary special - JoJo Siwa: My World, featuring Jojo Siwa, a singer, dancer

and social media sensation from the U.S.



MTV MIX on Amazon Prime Video Channels will offer fans access to a curated 24/7

international music and entertainment experience anytime, anywhere. The world’s biggest

youth entertainment brand will offer access to international and local music videos, while also

featuring music hit charts and a range of popular MTV reality programs on the linear channel –

all curated by MTV in line with music interests and requirements of its young target audience.

About Amazon Prime Video Channels

Amazon Prime members can add 30 channels in domestic and international movies & TV,

sports & fitness, music, news, entertainment, kids and hobbies genres—no extra apps to

download, and no cable required. Only pay for the ones you want, and cancel anytime. View the

full list of channels available at www.amazon.co.jp/channels

 

About Nickelodeon International

Nickelodeon, now in its 39th year, is the number-one entertainment brand for kids. It has built

a diverse, global business by putting kids first in everything it does. The company includes

television programming and production in the United States and around the world, plus

consumer products, digital, recreation, books and feature films. Nickelodeon is one of the most

globally recognized and widely distributed multimedia entertainment brands for kids and

family, with 1.2 billion cumulative subscriptions in more than 500 million households across

170+ countries and territories, via more than 100+ locally programmed channels and branded

blocks. Outside of the United States, Nickelodeon is part of Viacom International Media

Networks, a division of Viacom Inc. (NASDAQ: VIAB, VIA), one of the world’s leading creators

of programming and content across all media platforms. Nickelodeon and all related titles,

characters and logos are trademarks of Viacom Inc. 

 

About MTV

MTV is the leading youth media brand inspired by music, in nearly 180 countries and 450

million homes around the world, connecting with over 350 million fans across all social media

platforms.  A unit of Viacom Inc. (NASDAQ: VIAB, VIA), MTV operations span cable and

mobile networks, live events, theatrical films and new MTV Studios unit which produces new

and reimagined content for SVOD and Linear platforms based on MTV’s library of over 200+

youth titles and franchises.

 

About Viacom International Media Networks

http://www.amazon.co.jp/channels
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Contact:                                             

Viacom International Media Networks

Adeline Ong, Vice President, Corporate Communications, Asia Pacific

t: (65) 6420 7240  m: (65) 9366 7323

e: adeline.ong@vimn.com
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