
MUSIC-INFUSED DOCUSERIES ‘DARE TO
LIVE’ FOLLOWS SEVEN OF TODAY’S TOP
ARTISTS INCLUDING THE CHAINSMOKERS,
MARTIN GARRIX, KHALID, STEVE AOKI AND
MORE
Click here to view the show trailer

Click here for a sneak peek of the artists in Dare To Live

 

SINGAPORE – 25 JANUARY, 2018 – MTV today announced “Dare To Live”, the network’s

newest music-infused docuseries starring world renowned videographer Rory Kramer, set

to premiere on Monday, 29 January, 2018. In each half-hour episode, Rory will take one of

today’s top artists on an outrageous, thrill-seeking adventure, tailored to get each artist out of

their comfort zone. “Dare To Live” will give music fans an unprecedented look into the lives of

the world’s biggest artists including The Chainsmokers, Martin Garrix, Khalid, Steve Aoki, Iggy

Azalea, Rae Sremmurd, and Krewella.

 

The series premieres on Monday, 29 January 2018 and will air daily at 7pm

(WIB), 8pm (SG/PH) and 9pm (MY). Catch the replay on Saturdays at 7.50pm

(WIB), 8.50pm (SG/PH) and 9.50pm (MY).

 

After struggling with depression and overcoming adversity, Rory altered his life course to

pursue his passions – choosing to celebrate life and establish an authentic career at the

intersection of video production, thrill-seeking and music. Rory is best described as a

“professional life liver” who dedicates his time to capturing life’s precious moments. “Dare To

Live” encapsulates this spirit of adventure, as Rory takes his artist friends to the farthest reaches

of their comfort zones and across the globe.

 

http://www.mtvasia.com/shows/e6h2sk/dare-to-live
http://www.mtvasia.com/
http://www.mtvasia.com/videos/9pu0vc/meet-the-artists-about-to-be-shook-in-dare-to-live
https://www.facebook.com/mtvasia/videos/10156117751308556/


As a world renowned music videographer, Rory is sought out by artists like Justin Bieber, The

Chainsmokers, Kanye West, Steve Aoki, Martin Garrix, Krewella and more. He travels the world

to film some of their biggest performances, from major festivals to concerts to music videos.

Rory has directed official music videos for Justin Bieber, The Chainsmokers, Tori Kelly and

more – and his footage and life story came together to create Avicii’s “The Nights” music video.

Rory’s gonzo style has led viewers to become invested in his brand, establishing an organic,

active fan base.

 

 

LINEUP OF ARTISTS

 

29 January – Martin Garrix

 

5 February – The Chainsmokers

 

12 February – Khalid

 

19 February – Steve Aoki

 

26 February – Iggy Azalea

 

5 March – Rae Sremmurd

 

12 March – Krewella

 



 

About MTV:

https://vimnasiapress.pr.co/images/270540
https://vimnasiapress.pr.co/images/270541
https://vimnasiapress.pr.co/images/270542


ABOUT VIMN ASIA PRESS

Viacom International Media Networks (VIMN), a unit of Viacom Inc. (NASDAQ: VIAB, VIA), is comprised of many
of the world’s most popular multimedia entertainment brands, including MTV, MTV LIVE HD, Nickelodeon, Nick
Jr., Comedy Central, Paramount Channel, and more. Viacom brands reach more than 3.4 billion cumulative
subscribers in 180+ countries and territories via more than 200 locally programmed and operated TV channels
and more than 550 digital media and mobile TV properties, in 40 languages. Keep up with VIMN news by visiting
the VIMN PR Twitter feed at www.twitter.com/VIMN_PR. For more information about Viacom and its businesses,
visit www.viacom.com, blog.viacom.com and the Viacom Twitter feed at www.twitter.com/Viacom.

MTV is the world’s biggest youth entertainment brand. With a global reach of nearly 785

million households, MTV is the cultural home of the millennial generation, music fans and

artists, and a pioneer in creating innovative programming for young people. MTV reflects and

creates pop culture with its award-winning content built around compelling storytelling, music

discovery and activism across TV, online and mobile. Outside of the United States, MTV is part

of Viacom International Media Networks, a division of Viacom Inc. (NASDAQ: VIAB, VIA), one

of the world’s leading creators of programming and content across all platforms. For more

information about MTV in Asia, visit www.mtvasia.com.
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