WHAT DO YOU GET WHENYOU PUT 10
SISTERS AND A BROTHER TOGETHER? "THE
LOUD HOUSE" PREMIERES ON
NICKELODEON IN ASIA ON MONDAY, 30 MAY
Tweet it: 10 sisters?No problem! “The Loud House” premieres on @nickelodeontv in Asia starting
Monday, 30 May!
SINGAPORE, 3 MAY 2016 - 10 sisters andone brother bring a whole lot of havoc in Nickelodeon’snew
original animated comedy series, TheLoud House. The series features Lincoln Loud and his 10 sisters as
he givesan inside look at what it takes to survive the chaos of a huge family. The Loud House opens its
doors onweekdays starting Monday, 30 May at 5pm(WIB), 5.30pm (TH), 6pm (MY/PH) and 6.30pm
(HK/SG/TW), with a sneak peek onFriday, 20 May at 5.15pm (WIB), 5.30pm(TH), 5.45pm (PH), 6.15pm
(MY) and 6.30pm (HK/SG/TW).
Inspiredby creator Chris Savino’s life growing up in a family of 10 kids, The LoudHouse follows 11-year-old
Lincoln, the only boy in a family with 10 sisters whoeach have unique personalities: Lori, Leni, Luna, Luan,
Lynn, Lucy, Lola, Lana,Lisa, and Lily. With his best bud Clyde, Lincoln always comes up with a plan tostay
one step ahead of the chaos, but whether or not it works is where theadventures begin.
In thesneak peek episode “Left in the Dark,” Lincoln wants to watch the finale of hisfavourite show, but in
order to do that, he must beat each sister to the couchfirst. Then, in the premiere episode “Heavy Meddle,”
Lincoln is tired of hissisters meddling in his business until he’s being picked on at school.
The Loud House is based on an animatedshort of the same name from Nickelodeon’s annual Animated
Shorts Program. It isthe first series to be greenlit out of the global programme which is designedto mine
and cultivate a new generation of creative talent. Created andexecutive produced by Chris Savino (Rocko’s
Modern Life, The Powerpuff Girls),The Loud House voice cast includes:Grant Palmer as Lincoln Loud;
Caleel Harris as Clyde McBride; Catherine Taberas Lori; Liliana Mumy as Leni; Nika Futterman as Luna;
Cristina Pucelli asLuan; Jessica DiCicco as Lynn and Lucy; Grey Griffin as Lola, Lana and Lily;and Lara Jill
Miller as Lisa.

BeginningFriday, 6 May, viewers can visit The Loud House page on Nick-Asia.com tolearn more about the
show and its characters, and get a first look at theseries. Enjoy digital exclusives of TheLoud House on the
website, and witness some crazy antics in the new game“Welcome to The Loud House” on Friday, 27
May, where users can place Lincoln indifferent environments with any four of his sisters to manipulate a
fun mix ofhilarious and unexpected results.
The Loud House is produced byNickelodeon Animation Studios in Burbank, California.
###
AboutNickelodeon
Nickelodeon is one of themost globally recognized and widely distributed multimedia entertainment brands
for kids and family. It has built a diverse, global business by putting kidsfirst in everything it does. The
company’s portfolio includes televisionprogramming and production around the world, plus special events,
consumerproducts, digital offerings, recreation, books, feature films and pro-socialinitiatives. Nickelodeon's
brands reach 1.1 billion cumulative subscribers inmore than 160 countries and territories, via more than
80+ locally programmedchannels and branded blocks. Outside of the United States, Nickelodeon is partof
Viacom International Media Networks, a division of Viacom Inc. (NASDAQ:VIAB, VIA), one of the world’s
leading creators of programming and contentacross all media platforms. For moreinformation about
Nickelodeon in Asia, visit www.nick-asia.com.
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Viacom International Media Networks (VIMN), a unit of Viacom Inc. (NASDAQ: VIAB, VIA), is comprised of many
of the world’s most popular multimedia entertainment brands, including MTV, MTV LIVE HD, Nickelodeon, Nick
Jr., Comedy Central, Paramount Channel, and more. Viacom brands reach more than 3.4 billion cumulative

subscribers in 180+ countries and territories via more than 200 locally programmed and operated TV channels
and more than 550 digital media and mobile TV properties, in 40 languages. Keep up with VIMN news by visiting
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visit www.viacom.com, blog.viacom.com and the Viacom Twitter feed at www.twitter.com/Viacom.
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