
NICKELODEON ACTINGACADEMY AND
THEATRE OPENS IN KIDZANIA SINGAPORE
Tweet it: The #NickelodeonActing Academy and Theatre launches in @KidZaniaSg today!

 

SINGAPORE, 12 APRIL 2016 – Viacom International Media Networks’kids and family entertainment
brand Nickelodeonand leading experiential edutainment brand KidZania Singapore have joinedforces to
launch the Nickelodeon Acting Academy and Theatre as part of theofficial opening for KidZaniaSingapore
today. The interactive kids’ city is located in Sentosa and theopening kicks off a collaboration between
both brands to allow kids to have thechance to role-play as their favourite Nickelodeon characters, attend
actingclasses and experience performing for an audience in a theatre space.

 

“We’ve been eagerly awaiting KidZania’s opening inSingapore. Nickelodeonrepresents fun for kids and we
have a successful history of creatingpromotional programmes for kids brands to create surprising and
playfulentertainment experiences everywhere we go. Through the Nickelodeon ActingAcademy and
Theatre, we hope to help instill confidence in the youngparticipants and fan the passion of these aspiring
actors who will one day havea positive impact in the communities they live in,” said Mr. Vishal Kurien, Vice
President, Advertising Sales, Southeast Asia,Viacom International Media Networks.

 

“It’s a greatprivilege to work with Nickelodeon and offer kids the opportunity to hone theiracting talents and
develop stage confidence with one of the world’s best inkids’ edutainment. Realism is at the heart of what
we do, and it is importantthat we continue to provide a realistic and diverse experience with authenticrole-
playing activities for children,” said Leong Yue Weng, KidZaniaSingapore’s General Manager.

 

FromApril to June, kids get to be in the “A Foot TooBig” play based on Nickelodeon’s animated series
TeenageMutant Ninja Turtles. BetweenJuly to September, children can be in the “Free Samples” play,
inspired byanother popular Nickelodeon title SpongeBob SquarePants. The modern, two-storey Theatre
has a seating capacity of109 and is equipped with a range of advance theatre technologies to support

http://nick-asia.com/spongebob
http://www.nick-asia.com/shows/teenage-mutant-ninja-turtles/6geets
http://www.kidzania.com.sg/
http://www.nick-asia.com/
http://ctt.ec/24T4c


many forms of production.

 

Teamleaders and “Zupervisors” assigned to the Theatre are experienced in performingarts and have
undergone studies at the Nanyang Academy of Fine Arts inSingapore. In each session, up to eight kids
aged four and above are given a half-houracting class. They are then cast as roles within the play, and
given costumesand props before they proceed to perform on stage as the characters they havebeen cast
as. There are roles catering to various ages, skills and confidencelevels. Family and friends are invited to
watch these performances as audienceswithin the Theatre. Kids are paid a salary in kidZos, KidZania’s
own currencyafter each performance. During school holidays, visitorswill also be able to attend meet and
greet sessions to take photos withrespective Nickelodeon characters and take home exclusive goodie
bags.

 

Tickets to KidZania Singapore are pricedbetween S$25 to S$58 and available for advance purchase
online from www.kidzania.com.sg. From today, guests can also purchase ticketson-site at KidZania
Singapore, subject to availability.

 

###

 

AboutNickelodeon

Nickelodeon is one of themost globally recognized and widely distributed multimedia entertainment brands
for kids and family. It has built a diverse, global business by putting kidsfirst in everything it does. The
company’s portfolio includes televisionprogramming and production around the world, plus special events,
consumerproducts, digital offerings, recreation, books, feature films and pro-socialinitiatives. Nickelodeon's
brands reach 1.1 billion cumulative subscribers inmore than 160 countries and territories, via more than
80+ locally programmedchannels and branded blocks. Outside of the United States, Nickelodeon is partof
Viacom International Media Networks, a division of Viacom Inc. (NASDAQ:VIAB, VIA), one of the world’s
leading creators of programming and contentacross all media platforms. For moreinformation about
Nickelodeon in Asia, visit www.nick-asia.com.
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“We’ve been eagerly awaiting KidZania’s opening in Singapore. Nickelodeon represents fun for kids
and we have a successful history of creating promotional programmes for kids brands to create
surprising and playful entertainment experiences everywhere we go. Through the Nickelodeon
Acting Academy and Theatre, we hope to help instill confidence in the young participants and fan
the passion of these aspiring actors who will one day have a positive impact in the communities they
live in.” 

— Mr. Vishal Kurien, Vice President, Advertising Sales, Southeast Asia, Viacom International Media Networks

“It’s a great privilege to work with Nickelodeon and offer kids the opportunity to hone their acting
talents and develop stage confidence with one of the world’s best in kids’ edutainment. Realism is at
the heart of what we do, and it is important that we continue to provide a realistic and diverse
experience with authentic role-playing activities for children.”  

— Leong Yue Weng, KidZania Singapore’s General Manager
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ABOUT VIMN ASIA PRESS

Viacom International Media Networks (VIMN), a unit of Viacom Inc. (NASDAQ: VIAB, VIA), is comprised of many
of the world’s most popular multimedia entertainment brands, including MTV, MTV LIVE HD, Nickelodeon, Nick
Jr., Comedy Central, Paramount Channel, and more. Viacom brands reach more than 3.4 billion cumulative
subscribers in 180+ countries and territories via more than 200 locally programmed and operated TV channels
and more than 550 digital media and mobile TV properties, in 40 languages. Keep up with VIMN news by visiting
the VIMN PR Twitter feed at www.twitter.com/VIMN_PR. For more information about Viacom and its businesses,
visit www.viacom.com, blog.viacom.com and the Viacom Twitter feed at www.twitter.com/Viacom.
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