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Rabobank Global Wine Quarterly Q1: Argentine wine’s new lease on life

The Argentine wine industry is finally breathing a sigh of relief, according to the most recent Rabobank Wine Quarterly report. High inflation, a strong peso and taxes on exports, has created significant hurdles for the Argentine wine industry over the past several years, but the new president took radical actions at the end of December 2015 which dramatically alter Argentina’s competitive positioning. 

By cutting restrictions on access to foreign currency the Argentine peso fell 35% almost immediately, making Argentine wine more affordable in export markets. Likewise, the elimination of the export tax reduced exporters’ costs and improved profitability. The combined impact of these two changes has improved Argentina’s international competitive positioning in by 50% almost overnight.  The improvement in Argentina’s competitive positioning will create opportunities for wineries to be much more profitable, and more flexible on pricing, than they have been in several years. As the fifth largest producer of wine in the world, the change in Argentina’s competitiveness is likely to have implications for numerous other regions. 

As a result of the recent changes, Argentine wine is likely to see a strong rebound in exports in 2016. Argentina has a history of sharped downturns, followed by rapid recovery, and the wine industry is now poised to begin the period of sharp recovery. This recovery will not be without challenges, however, as key competitors such as Chile and Australia now have more advantageous trade relationships with key export markets, and demand for bulk wine in the US- a key market for Argentina- has declined.

Regional Overview:

USA:
· Imports in 2015 have skewed more premium, favouring European and New Zealand suppliers
· Signs of potential slowing of premiumization trends

Europe:
· Wine grape crop in Italy and France larger than last year, Spanish production declined
· The weaker euro is allowing European exporters to see improved average prices on bottled wines

Australia:
· Exports rose 5.8% by volume and 10.9% by value in the first ten months of 2015, driven by surging demand from China
· Exports to China rose 77% by volume and 61% by value in the period; China and Hong Kong combined now represent Australia’s largest export market by value
For more information:  
About this publication please contact its authors:
Stephen Rannekleiv: stephen.rannekleiv@rabobank.com, USA, +1 212 808 6823
Marc Soccio: marc.soccio@rabobank.com, Australia, +61 4 1841 3187
Katharine Song: Katharine.Song@rabobank.com, China, +86 21 2893 4620

[bookmark: _GoBack]For other information, please contact Rabobank press office: 
Madelon.Kaspers@Rabobank.com, Tel: +31 610 8872 44

For your social media ready version of this press release:
http://rabobank-food-agribusiness-research.pressdoc.com

www.FAR.Rabobank.com
www.rabobank.com/f&a
Follow us on Twitter: @rabofoodagri


NOTE
· The report/presentation attached is sent specifically to enable journalists to do their work, i.e. as the basis for an article or news report, or as preparation for a telephone or personal interview with a content expert. In line with good journalistic practice, a reference to the source would be appreciated
· Please note that it is expressly forbidden to forward the attached report/presentation in any form to third parties, or to publish this report either partially or entirely on a website.
· Rabobank has recently updated the distribution lists for Food & Agribusiness Research reports. If you have no interest in further receiving this information, please let us know and we will remove your email address promptly.
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