Press release

Pizza chain tackles road safety of electric scooters
Human engine sound warns other road users

Amsterdam, The Netherlands - April 18,  2012 – Domino’s Pizza developed a sound for their electric delivery scooters. This makes scooters audible for other road users and therefore more safe. The pizza chain is the first in the Netherlands to offer a solution for the increasing number of unsafe situations because of silent electric scooters 

With increasing numbers of electric vehicles on Dutch roads, road safety is more and more becoming an issue. National en international research shows that because of silent electric vehicles the risk of accidents increases.  

Dangerous situations

Electric scooters are most dangerous when driving on a cycle path, especially when overtaking cyclists. ’Our delivery staff experiences this on a daily basis’ according Domino’s’ Carolien ten Cate, marketing manager Domino's Pizza for The Netherlands. ‘We have taken responsibility to do something because safety of our staff and other road users is important to us’.

Both motorist club ANWB and suppliers of electric scooters have previously stated that they would prefer pedestrians and cyclist to change their behavior. Domino’s, however does not want to wait for that. 

The First branded sound

Domino’s Pizza is the first in the Netherlands using sound for electric vehicles, in this case: scooters.  The sound developed for Domino’s is a branded sound, which means that it is unique and specific for Domino’s scooters. ‘We have chosen a sound that fits our product. Not just any engine sound and irritating horn, but a happy message’ according to Carolien ten Cate. When the delivery person honks it sound like ‘lekker lekker’, meaning 'tasty tasty'. A stationary engine sound like ‘Domino’s, domino’s, dododomino’s, domino’s’ and accelerating sound like ‘mmmmmmmmmmm lekker’ (tasty).

About Domino's Pizza®

Founded in 1960, Domino's Pizza is the recognized world leader in pizza delivery. Domino's is listed on the NYSE under the symbol "DPZ." As of the fourth quarter of 2011, through its primarily locally-owned and operated franchised system, Domino's operated a network of 9,742 franchised and Company-owned stores in the United States and over 70 international markets. Domino's Pizza had global retail sales of over $6.9 billion in 2011, comprised of over $3.4 billion domestically and over $3.5 billion internationally.

In May 2011, Pizza Today named Domino's its "Chain of the Year" for the second straight year - making the company a three-time overall winner, and the first pizza delivery company to receive the honor in back-to-back years. In 2011, Domino's was ranked #1 in Forbes Magazine's "Top 20 Franchises for the Money" list. Helped by the launch of its Domino's Smart Slice school lunch pizza in late 2010, Domino's is collaborating with the Alliance for a Healthier Generation to serve healthier school foods and beverages in the United States. In late 2009, Domino's debuted its "Inspired New Pizza" - a permanent change to its hand-tossed product, reinvented from the crust up. 

