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8 in 10 UK citizens active on social media 
 

Main conclusions: 
 

 Facebook, LinkedIn & Twitter are the most popular social networks. Use of 
LinkedIn and Twitter ranks amongst the highest in the world.  

 The use of social media keeps increasing thanks to the rapid adoption of mobile 
internet. 

 Pinterest and Instagram are the rising stars. Consumers prefer not to start using a 
new social network unless it has a unique function. Quite a few people intend to 
use Pinterest and Instagram in the future. 

 1 in 2 consumers follow at least one brand. On average, consumers follow 12 
brands passively and 4 actively. 

 7 in 10 consumers are prepared to help companies improve existing products. 
Customer co-creation appeals to consumers and companies have yet to 
adequately capitalise on this opportunity. 

 

Facebook, LinkedIn and Twitter most popular 
The use of social media continues to rise all over the world. Today, 8 in 10 British internet 
users are active on social media. Facebook is by far the most popular site (68% are active on 
Facebook), followed by LinkedIn (26%) and Twitter (28%). The study conducted by InSites 
Consulting demonstrates that the increasing number of smartphones worldwide is stimulating 
the use of social media. Smartphone owners visit social network sites more often than 
consumers who do not have a mobile internet connection. Smartphone users are also more 
open to communication with brands. 

 

Smartphones assure further growth of social media 
58% of British surfers have a smartphone and the vast majority have an internet subscription 
on their device. 13% owns a tablet. The increasing number of smartphones and tablets is 
boosting the use of social media. 66% of smartphone users are active on social media on a 
daily basis, as opposed to 48% of people without a smartphone. In addition, social media 
applications are very popular.  
 
"The results of our study clearly illustrate the importance of mobile internet. Apart from 
entertainment, consumers also use their smartphone for a broad range of practical online 
applications. Navigation and weather monitoring applications are especially popular. The fast-
paced mobile evolution has given fresh momentum to the use of social media,” Professor 
Steven Van Belleghem concludes. 
 

Pinterest and Instagram are the stars of the future 
InSites Consulting‟s study confirms the popularity of the three big social network sites. 
Facebook, Twitter and LinkedIn still head the list not just in the Netherlands, but virtually all 
over the world. Moreover, new social network sites will find it hard to emulate the success of 
the top three anytime soon.  
 
The study shows that the average consumer is a member of two social network sites, which 
generally translates into „Facebook + one other site‟. 95% of these users have no intention of 
abandoning their regular sites, while 60% are unwilling to create a new account. However, the 
study did find two exceptions that are bucking the overall trend: Pinterest and Instagram. 10% 
of American surfers use Pinterest and 7% are active on Instagram; in the UK both sites reach 
only 5% of surfers. These two sites show the biggest growth potential worldwide. A large 
percentage of people are considering using these sites in the future.  
 
 
 



 

 

 
 
 
 
Professor Van Belleghem notes that “Consumers are clearly satisfied with the currently-
available range of social network sites. A small group of consumers is constantly on the 
lookout for the latest thing, but the vast majority prefer a status quo. Only sites that bring 
something new to the mix are able to arouse the consumer’s interest, which explains the 
success and potential of Instagram and Pinterest. Both sites offer something that neither 
Facebook, Twitter or LinkedIn have, and that’s why consumers are interested”.  
 

Consumers are more than willing to help companies on social media 
One striking conclusion of this study is the high degree of consumer willingness to help 
companies. Nearly half (47%) of all European social network users follow at least one brand. 
The average consumer is a passive follower of 11 brands and an interactive follower of 6 
more. Consumers primarily expect these brands to provide information on their products, 
launch exciting promotional campaigns and involve consumers in the product improvement 
process. 84% of social networkers would love to help a brand and offer advice. Most of all, 
they want to help companies improve existing products or services. Some are even interested 
in helping them brainstorm about the products of tomorrow.  
 
Van Belleghem concludes that "So many companies out there are wasting a golden 
opportunity. Most of them only worry about likes and the number of fans, while forgetting 
about customer co-creation. Social networks provide the perfect platform to involve 
consumers in the development of corporate strategy. Consumers are able and willing to 
provide added value in this respect, but unfortunately most companies have yet to recognise 
these opportunities". 
 
About the survey: 
These are some of the results of a large-scale study conducted by InSites Consulting, data 
sampling company SSI and translation agency No Problem! A total of 7,827 people from 19 
countries took part in the survey, with an average sample size of 400 respondents per 
country. The results are representative of the internet population in the participating countries. 
Feel free to call or e-mail us if you would like to know more about the methodology. We would 
be happy to explain the details. 
 
The full research report is available online: 
http://www.slideshare.net/InSitesConsulting/social-media-around-the-world-2012-by-
insites-consulting 
 
 
 
Contact for interviews and/or extra information: 
Anke Moerdyck 
Marketing Manager InSites Consulting 
T: +32 9 269 15 16 
M: +32 498 62 46 88 
E: Anke.Moerdyck@InSites-Consulting.com  
Twitter: @Anke_InSites 
 
Steven Van Belleghem 
T: +32 497 473 444 
E: Steven@VanBelleghem.biz 
Twitter: @StevenVBE 
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About InSites Consulting: 
  
InSites Consulting was founded in 1997, and although a market research agency its founders 
never really had the ambition of being market researchers. InSites Consulting is in fact a 
crazy mixture of academic visionaries, passionate marketers and innovating researchers, all 
determined to tackle the status-quo van of market research. 
 
In the past 10 years the company has grown an amazing 35% every year. Today they are 
more than 130 collaborators in 5 offices (Belgium, the Netherlands, the UK, Romania and the 
US). Their energy is generated by assisting world brands in the improvement of their 
marketing and in reaching consumers all over the world. The InSites Consulting work has 
already been rewarded with no less than 15 international awards.  
 
The recipe to success: constant enthusiasm, a lot of hard work, a sharing culture, and 
permanently innovating research methods and leading marketing ideas. And last but not 
least: positively surprising customers on a daily basis.  
 
More info: www.insites-consulting.com - Twitter: @InSites 
 
About SSI: 
 
SSI (www.surveysampling.com) is the premier global provider of world-leading sampling, data 
collection and data analytic solutions for survey research. SSI reaches respondents in 72 
countries via Internet, telephone, mobile/wireless and mixed access offerings. Value-add 
services include questionnaire design consultation, programming and hosting, data 
processing and real-time reporting. SSI serves more than 3,000 clients, including the top-50 
research organizations. It has 30 offices serving clients around the world. 
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