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From left to right: Patrick Boom, Hannes van Raaij, Hans Maltha en Jeroen van den Berg

Hannes van Raaij joins Burst Management
Team
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ABOUT BURST

As of September 2nd, Hannes van Raaij will join the Dutch digital agency Burst as

Executive Creative Director and member of the Management Team. In this role,

he will be responsible for business innovation, strategy and creation for all

current and future clients. He will use the extensive experience and expertise that

he gained at leading digital agencies such as Lost Boys (now Publicis One),

Clockwork and Triple to accelerate the further expansion of Burst.

Van Raaij (40 years old) will focus on supporting business innovation and developing new

propositions for existing and new clients of Burst. With a clear focus on innovation and

transformation, the agency works together with brands such as AstraZeneca, Chupa Chups,

Davidoff, Knauf Aquapanel, Takeda and Unilever Food Solutions.

Together with Jeroen van den Berg (Head of Production & Operations), Patrick Boom (CCO)

and Hans Maltha (CEO), Van Raaij will be responsible for the further international expansion of

Burst.

Hannes van Raaij: "We have known each other for quite some time, and it feels good to join

Burst. With great enthusiasm, I look forward to start working with the talented Burst team and

to continue to create successes for its clients. Next, to that, I am grateful that this step in my

career fulfils my entrepreneurial ambitions."

Hans Maltha (CEO, Burst) adds: 'Hannes' strategic and creative power is what we need to take

the next step with our agency and to help us accelerate our growth. In addition to his experience

in managing teams, Hannes has lots of know-how in developing digital products and services

for international clients. With Hannes in our team, we will continue to help our clients in

achieving their digital ambitions and at the same time contribute to the further international

expansion of our agency. "

"Burst helps its clients to become and stay successful in this digital age by creating long-term

business solutions. Clients see us as a partner. Together we look ahead and find smart digital

solutions for current and future business challenges" continues Patrick Boom (CCO, Burst).

"Besides that, it will be great to work with Hannes again!"

https://www.linkedin.com/in/patrick-boom-7ba40a/
https://www.linkedin.com/in/hansmaltha/
https://www.linkedin.com/in/hannesvanraaij/
https://www.burst-digital.com/


Burst is a leading digital agency with Dutch roots, experienced in blending business, data, creativity and
technology. We successfully work together with global clients from different industries like Chupa Chups,
Davidoff, Natuurmonumenten, Mentos, Rijksmuseum and Takeda. In the last three consecutive years Burst is
chosen as the number one Dutch digital agency.
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