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WeTransfer’s Third Annual Ideas Report Shows
the Surprising Perseverance of 35,000
Creatives

WeTransfer’s largest survey on creativity to date shows how people found
new ways to create, connect, and stay inspired in a tumultuous year

AMSTERDAM — December 3, 2020 — WeTransfer, the company that makes tools to move
ideas, today presents its third annual Ideas Report, a global survey of people who identify as
creatives about how they generate and develop ideas. This year, WeTransfer surveyed an
astounding 35,000 people in 183 countries about how the pandemic and subsequent lockdown
has affected their work, ideation, confidence, and self-doubt. In addition, WeTransfer released
an interactive game, and a video series featuring five well-known creatives unpacking the
overarching theme of the report — how times of doubt and uncertainty can be a catalyst for
change.
Events stemming from the COVID-19 pandemic have upended the creative industry—in fact,
78% of respondents to the Ideas Report say they have experienced a change in their work
environment due to the pandemic. However, responses to the survey overwhelmingly revealed
that artists and creatives are finding opportunity in uncertainty; new ways to connect, create,
and stay inspired in a year defined by rapid change.
WeTransfer’s video series features talks on navigating doubt from creative powerhouses Alice
Aedy (documentary photographer), Antwaun Sargent (art critic), Ben Hammersley (journalist
and futurist; coined the term “podcast”), Holley M. Kholi-Murchison (multimedia storyteller),
and Natasha Jen (designer and partner, Pentagram), who share their five-word mantras for
navigating this difficult year.
Highlights from the 2020 Ideas Report include:

When the going gets tough, the tough get creative: 45% of people have more creative
ideas due to the changes in their working environments. Almost a third of people feel more
creative than usual, and a fifth are more inspired, posing the question: Does creativity thrive
outside of our comfort zones, or is it an effective coping mechanism when times get tough?
Creativity has curiously thrived in isolation and uncertainty: When asked to
describe 2020, it shouldn't come as a surprise that most responses were overwhelmingly
negative. Yet when we look at the wider data, it seems creatives are underestimating their
ability to adapt. Almost half of respondents have more confidence in their ideas, 35% feel
more grateful than usual, while 20% feel excited, efficient and connected. It seems there’s a
cognitive dissonance between what we think we need, and what we actually need, to
(creatively) thrive.
We’re less distracted by work: In 2018, 41% said work pressures get in the way of having
good ideas. In 2019, 42% of people placed work as their #1 distraction. In 2020, work has
plummeted from the top spot; distracting only 25% of respondents as people prioritize
family, friends, and health more than in previous years. Half of respondents are spending
more time on life away from the screen, e.g. cooking more, spending more time in nature,
and taking time to learn new skills.
Women are struggling with doubt: Existing research has established that women are
bearing the brunt of 2020 the most — and this translates to confidence in their ideas. When
getting started on a new idea, almost half of women (42%) question if they have the skills to
execute. Only 29% of men ask themselves the same question.
Inspiration is changing, and it’s coming from within: In 2018, ‘real-life’ experiences,
e.g. museums, nature and travel, were the biggest source of inspiration. While the physical
world is more removed than ever, the same idea continues to be true. Almost half (49%) of
respondents say family and friends are their biggest source of inspiration this year, while
40% of people have been turning to nature to nurture their ideas. What’s more, when
WeTransfer asked people what or who they’ve found exceptionally inspiring in 2020 the
words “me,” “myself,” and “I” led the way.
“Remarkable things happen in times of struggle and uncertainty,” said Holly Fraser, Editor-inChief of WePresent, WeTransfer’s editorial platform. “While the global crisis has led to
economic, health, and social suffering, it has also created an unprecedented opportunity to
examine our resilience and adaptability. We’re uncovering fascinating insights that have
important implications for how to approach creative thinking, as it relates to both the work
environment and personal passions.”

In addition to these insights, WeTransfer created and released a fun, interactive game that
reveals the color of your aura in 2020 and a key insight to take into the next year. Users simply
find five moments of reflection then answer a few prompts to see how their year compares to
the thousands of creatives surveyed. For the creative development of the online experience,
WeTransfer teamed up with Amsterdam-based creative studio Cartelle.
For more information on the Ideas Report please visit WeTransfer Ideas Report 2020.
Assets
Go to LINK to access the online version of the WeTransfer Ideas Report
Go to LINK to view the media kit and download assets
Go to LINK to download the PDF of the results
Methodology
Survey insights were collected by WeTransfer from July 12 to August 31, 2020 among 34,851
people of all ages who work in creative industries in 183 countries/regions.
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WeTransfer makes tools to move ideas. Founded in 2009 in Amsterdam as a simple, well-designed file sharing
service for the creative community, WeTransfer has grown to include tools that scale across the creative
spectrum, including editorial platform WePresent (with 3M monthly readers), mobile app 'Collect by WeTransfer'
(with 4M monthly users), quick slide-making tool Paste® (with 40,000 active teams), immersive sketching tool
Paper® (with more than 30M downloads), and the original web platform with 60M monthly users and over a
billion files sent each month.
From the beginning, WeTransfer has prioritized bringing “offline” values - trust, transparency, and ethics - online.
This means having a responsible data policy and tools that don’t distract people from their creative flow.
WeTransfer has pioneered a new means of online advertising, resulting in the platform’s full-page wallpapers,
designed by our award-winning in-house creative studio. Advertisers include industry-leading brands like Apple,
Saint Laurent, Google, Balenciaga, Samsung, Netflix, Adidas, and Squarespace.
Since its founding, WeTransfer has proudly supported the creative communities and given up to 30% of
advertising space to support the arts, donating over 5 billion impressions in 2017. Through our ongoing
advertising grant program and content platform, WePresent, we have partnered with hundreds of
groundbreaking artists and organizations, including Björk, King Krule, FKA twigs, Ryan McGinley, Ami Vitale, the
Nelson Mandela Foundation, the UN Development Program, the World Wildlife Foundation and the Prince
Estate. In 2016, WeTransfer launched the world’s first free Masters of the Arts in design thinking with the
University of the Underground and Worldwide FM, the global radio station run by legendary BBC DJ Gilles
Peterson.
Following a $25 million investment from Highland Europe in 2015, WeTransfer opened a US office in Venice
Beach, Los Angeles, to add to the Amsterdam headquarters. In 2018, WeTransfer acquired popular creative
apps Paper® and Paste® and expanded its US presence to New York City.

